BIUTRITEA 


weoPpRer 





BILTRITE 2 


...creates an exclusive 
design with high fashion drama, 
in an exciting contrast of 
DRAGON RED and gleaming 


BLACK patent leather by 
td 
C ent 


COLONIAL TANNIN ¢ co., INC...“ BOSTON 11,MASGSGEACHUSETTS 











Fali-stimle 


FOR CHILDREN, MISSES AND SENIOR MISSES 





A Capital Asset 


in Your Store 


IN-STOCK NO. 6467 = - IN-STOCK NO. 7675 


Brown Kip Moccasin Oxford, White Red Kip 2 Strap 
Kip Plug “nie 
8, to 12 
6% to 86 ° 12% to 3 
rts . 3 B to a" S 


‘A capital asset in your store’'!!! 
Quality shoemaking combined with tailored 
smartness make KALI-STEN-IKS the favorite 


shoe for Children, Misses and Senior Misses. 


[ THE GILBERT SHOE CO., « THIENSVILLE, WISCONSIN 
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you should see 


a customer 


See her as the multiple buyer she is — 

a “wardrobe” customer, not a “pair” 
customer, and do the business your store 
should do for the kinds of shoes she needs, 
for: walking, working, dancing, marketing, 
visiting, lounging, spectating, vacationing. 
It takes a complete line like American Girl to do this 
kind of thorough selling. American Girl is all things to 
every customer, styles for all occasions, priced at the 


prices the majority of women can afford to pay, 


$6.99 to $10.99 retail 


In our national magazine advertising we tell her, “for 


every you, for all you do, there is an American Girl shoe’. 


-™ 
P 4 


me AYIER Ye AV Gir wae 


today more than ever America’s standard of value 
38 A Street, Boston, Massachusetts 


Div: Consolidated National Shoe Corp 
AT THE PPSSA— COLONIAL ROOM— HOTEL McALPIN 
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“THIS MUST BE LEVOR’S 
WONDERFUL NEW CALF LEATHER 


IN COLORS!” 


G. LEVOR & CO.,. INC 
TANNERS FOR 8O YEARS 


LEVOR CALF & KIP 


IN THE COLORS YOU WANT, ALSO WHITE & BLACK 
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Change over now ~ to SLIPPER comfort 


in a SHOE 


Flor heim pioneered the tacet lip-on ind 0 ernight 
changed the nation’s concept of style, fit, and blissful 


comfort! Florsheim slip-ons are different ind better 


' CHANGE Over 


top left 
top right 
center pacing 


Mar 
HORSHEIM 
the 





NEOLITE TAKES GREAT PRIDE IN ANNOUNCING... 


A sensational 
for todays 





iy 
CROWN NEOLITE 
TOPLIFTING! 


Reduces toplift failure ! 





Good news for the entire high-fashion shoe industry! 
Amazing resistance to impact Thanks to the remarkable qualities of new Crown 


> , > > { ‘“sf,* . a . 
proved in actual wear tests! NEOLITE toplifting, most of your toplift complaints 


can be eliminated. The photograph at your left tells 
the story. See how a new Crown NEOLITE toplift 
compares with the ordinary toplift used on most of 
today’s high-fashion heels . . . how the Crown 
NEOLITE toplift resists abrasion ... spreading... 
shifting. Hlow long, hard wear leaves it firm, level 
and neat looking. 

If you manufacture or retail high-fashion shoes with 


spike. needle or stiletto heels, you will want to know 


Ordinary heel \ Crown NEOLITE the full story about the new Crown NEOLITE 


lift after heel lift after same ea ‘ ; 
normal wear — | eames of weer | toplifting. For free samples and the revealing details, 
| 





mail the information blank. 
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new toplitting 
Ammann 





FOR FULL INFORMATION... 


Mail this form to 


N EO LITE Goodyear, Shoe Products Division. Akron 16, Ohio 


Please send free samples and full details 


SOLES - HEELS - TOPLIFTING of new Cron MEOUTE Tplifiing 
Made only by 


Name 


Goop*YEAR ~~ 


Iddress 


Ciuly 
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VASSAR 


Loaded!... with style, quality, fit! 
American Juniors for tots to sub-teens! A sure hit! 
And we back them up with the fastest 


in-stock service in the children’s shoe business 


$A 95 $495 
suggested retail for most styles 4 to ) Write us Jor franchise Jor your culy 


¢U Sa 1 Oo 8 Ss S H O E 
ONE ISLAND STREET, LAWRENCE, MASS. 


Division: Consolidated National Shoe Corp 
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Watch this Jarman still life 
‘‘come to life’’ in your store 


Life will be beautiful for the Jarman dealer Just think for readership result 
distinctive ahe id-of lore here Jarmat 


a minute about this rosy picture: (1) 
li i ttuation ripe 


the-field styling; (2) unique, powe rful national advertising 
on ‘ r ost 
i% de aler aids par excelle nce, l m tk th m 
oe panel compellin 
The “portrait in leather” above symbolizes factors 1 and 2 ty l 
trite l 


Showing three smart new Leisuals for casual wear. it il] 
appear in a full-page full-color ad in Life and Sports Ilu 
trated this coming fall (one of a continuing series beamed 


tvle-conscious men throughout the country) Ih Jarn 


national advertising consistently come up \ ith remarkabl 


To Retai 


1”, to 18” Most St les 


JARMAN SHOE COMPANY, NASHVILLE, TENN DIV. OF GENERAL SHOE CORPORATION 


Jarman 





If you want this 20% extra mileage 
from your sole attaching cement, 
switch to SUPERGRIP. Its longer 
milling and blending gives you this 
extra... and without loss of any 
other quality. Only SUPERGRIP 


gives that ‘ ‘free trom worry’ feeling. 


Dependability plus value are 
the reasons why so many shoe 
manufacturers are using 
SUPERGRIP. It’s right for 
shoemaking! It’s right in price! 
It’s right for you! 
Get in touch with your nearest 
United office today and ask 

i i We shall 


for a demonstration. 

be pleased to help you select 

the correct cement for your 
SOLE ATTACHING CEMENTS particular shoemaking 


conditions. 


Products of BB Chemical Company 


Distributed by UNITED SHOE MACHINERY CORPORATION 


Boston, Massachusetts 





The OO! . OY 


rie AND F 


influence 


means business! 


If you carry the Foot-Joy brand, you know 
that the most influential men in your community 
wear this shoe. Your Foot Joy customer is the 
man who sets the trends. He's the leader in 
business, the top entertainer, the golf champion 
What he says, does, wants and wears 
is news And not only does he wear Foot Joy he 
influences the men around him to want this 
famous shoe. This is the Foot-Joy influence 
and it’s making our shoes the most 


wanted quality line in America! 


new four color national advertising 


FIELD AND FLINT CO 
Brockton 68, Mass 


€ emer 


Style 5501 —Red and black 
saddle golf oxford 


(5500—Black and yellow 























He'll say, “UVll take them” when you say, 


“The Leather is Lawrence Saxon Calf” 


Phi eason in shoe style the leather itself is the 
important factor 

Phe leather of the day mu t expre luxury ind that 
leather is Lawrence Saxon Calf. The very best thing you 
can say about the shoe you're showing is simply to point 


He'll like the hoe on seemg it 
vill clinch the sale 


Lawrence Saxon is a wonderful example of Lawrence 


» the Lawrence tag 


and this demonstration of excellence 


WINTHROP Action-Fre« t 
beautifully built from Lawrene 
Saxon Calf (Color N 54). Note 
how uperbly the comfortable 
design has been i 


l¢ rpreted in new slende 


moccasin toe 


skills in tanning and finishing plus the efficiency of uni 


form production 

Your customer | be back for more once he know 
the elegance of wearing thi uperior leather 

Advertised in Esquire: Lawrence Sax¢ 
and Polo Calf 
4. C. LAWRENCE LEATHER COMPANY, Peabody, Ma 


A DIVISION OF BWIFT @ COMPANY [iNC) 


mn, Continental 
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SHOES FOR MEN 


#2083-1 Weyenberg 

Bermuda Tan, Raised Seam 

* Moccasin Type Oxford 
Steel shank, with leather 
covered cushion insole 

and cockie. Lined vamp and 
quarter. Vul-Cork 


~ Micro-Ceil Cushion 
\ Neoprene Sole. Made by 
\= , Weyenberg Shoe 
fia Manutacturing Co 
§ 4 Milwaukee, Wisconsin 
’ \* 
, \ 
A 
or 
— 


A 








VUL-CORK MICRO-CELL CUSHION NEOPRENE SOLE 


The ol a i! ] il-C or} 
Micro-Cell Cushion Neoprene 
e Extremely lightweight—40% «© Doubly insulated air-cell : , 
ghter thran ordinary neoprene structure new standard 
Soft and resilient — with Resists oil 


reases, caustics wearabilit 
hardness sufficient for good & . ravi 


heat 


e Will not absorb oil, water or 
foreign matter 


fe HOR -MOTTONG If you make 


of tiny jum cups Rugged wearability If it c: 
it Carri 


than your mone 


Vul-Cork Sole Division, Cambridge Rubber Co., ‘Taneytown, Md. Makers of Vul-Cork 


VUL-CORK MICRO-CELL CUSHION NEOPRENE 
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CONVERSE has 
The Complete Line for All The Family 





Visit us at 
P.P. 9. S.A. 
Hotel New Yorker 
Rooms 1439-1440-1441 





OUTLOOK 


Nmall Business Outlook Favorable 


ly a conterence with editors and correspondents for 
the business press, including Boor ann Snore Ry 
CORDER, held recently in) Washington, Wendell B 
Barnes, administrator of the Small Business Adminis 
tration, made some interesting comments and fore 
casts regarding current conditions and the outlook fon 
the future. His observations seem particularly timely 
now that the first quarter of 1956 is finished and the 
Spring season well under way 

Mr. Barnes, who is in a strategic spol to observe 
trends that are of special interest to shoe people think 
reneral business will continue to be good He ex 
pressed confidence for the remainder of 1956. predict 
ing that the nation’s economy will continue to « \pand 
and. if we have peace and sound policies, may reach a 
new annual productivity rate of 410 billions of dollar 
in the final quarter of this vear This would constitute 
iw all-time high. 

The administrator is particularly optimistic regard 
ing future prospects for small business enterprises and 
look pains to contradict “dissident voices proclaimin 
that things are not going well, that there are man 
business failures and that there are fewer small busi 
nesses now than in the past 

“The truth is there are one-third more small busi 
nesses now than in 1939 said Mr. Barnes here 
were more new businesses incorporated in 1955 than in 


iny previous year in the nation’s histor 


Bi SINESS failures were relatively low in 1LO55. the 
administrator maintained, if the number for that year 
is compared with other normal years and not ith 
extraordinary years like 1945 “when the econom a 
huoyed up by war production, or 1946 or LOW 
there was unlimited consumer demand for scarce 
not obtainable during the wat 

While the earnings record for firms with assets of 
$1.000.000 or less was highly unfavorable betwee 
1947 and L955. the picture has changed since tha 
period, in which earnings of smaller firms belor 
declined by 40 per cent lhere was a furthe 
decline leading to a low point in 1954 bout sine 
a major recovery has occurred and “acecordin 


present trend. earnings after taxes of small fire 
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oon reach a higher level than that of 1953 
With reference to future prospects tor 

business, big and small, Mr. Barnes based 

thle forecast on the evident conviction of bu 


ecutives and economists that we have reaches 


Ame ri 
hi 


i! 


nour pudements and « Kperience Lh have 


i realization that our modern industrial systen 


solidly on the rock of free enterprese that the 
ciples of truth. invention ipplication work 
ine till the cornerstones of this free An 


S PPORTING this favo | stuitlook for the 


\Ir. Barnes indicated. at ets and figut 
rowing population whit have contributed 
ly to the growth of shoe b especially 
middle of L954. He said 
\t this rate the stork vain 
eal equal in population lo the state ol 
three million thriving lust \inerican 
tppetites who. in an amazingl 
handing new ers, new to 
services 
spects are Ta ind 
Ones \ ore Univers " permane 
Americans will have the confidence to mari 
dren and niultiply the demands to ountain 
ods and facilitie This | ht cist 
expand our heady ee 
ur population at a rate 
three im wid) at the hddle ofl 
{ March we I) have a poputat 
ay pite this pheno il inne 
Vir. Barne aid that 
noresskilled hand 


mid busines i ! rhit full tlt 


thie 


that bridge 


ithe 


lin 


yl ’ 


nt 
ha 


i 


| 


» mater 








Tae ee ‘a 
Sp bends CARs <a 
al - 
4 J 7 


FF "tee ; i tahah ah 


In YOUR Boys’ Shoe Business 


O n March 1, Gerberich Payne Shoe Company, Mount 


Joy, Pa., acquired the factory and manufacturing facilities 


H | of Lancaster Shoe Company in adjacent Elizabethtown, in- 
i creasing its capacity to produce GERBERICHS, America’s 
Most Popular Boys’ Shoes, and GEE PEES, The All Boys 

+ | 





Action Shoe, by some 390,000 pairs a year. 


/pP t (r Motivating this purchase was a long-standing purpose to 

= . j/ — - = > 

IE E/ increase the production of these two fine lines, while main- 
taining the rigid standards of quality which have made 


GERBERICH the finest name in ! I 








With this acquisition, a strong work force of some 200, 
YOUTHS 12-3 skilled in the manufacture of fine children shoes, joins the 
BOYS 1-6 Gerberich Payne family of more than 300 craftsmen, who 
, since 1918, have built such outstanding quality into 
BIG BOYS 64-11 GERBERICHS and GEE PEES. 





We believe that this expansion will help Gerberich Dealers 
to satisfy the steadily growing demand for GERBERICHS 


Gerberich- ocx 


NEW YORK, Marbridge Building, Room 417 


Payne SHOE COMPANY LOS ANGELES, Alexandria Hotel, Room 805 


PHILADELPHIA, 12 S. 12th St., Room 914 
MOUNT JOY PENNSYLVANIA IN CANADA. J Leckie & Co, LTD. 


Boys’ Shoes and NOTHING But Boys’ Shoes. 


























NEW YORK Apr. 29-May3 
PPSSA 


45-1146 
Rooms II RKER 


YO 
HOTEL NEW 
a 


DALLAS May 6-9 


Southwestern Shoe Show 
Parlor C 


ADOLPHUS HOTEL 























ATLANTA May6-92 
Southeastern Shoe Show 
HENRY GRADY HOTEL 


“ 
+ alt 
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just the best ones 


(The smartest ones, too) 
















NOTE TO 
MANUFACTURERS: 


Nationally advertised 
Avonite Soles help sell 
your shoes. They are now 
eh Zeliiols}(- ME Mmeli ME i lelilelolae 
colors, in patterns for all 
aielaleloiaeMul-lielet MelM@ulsln 
ufacture, in every wanted 
iron. Ask us about them. 
You probably will find 
there are important manu- 
facturing economies as well 
as prestige in the use of 


Avonite Soles. 





It pays to give shoes 


the soles with sales « 


ON WOMEN’S SHOES Avonite Soles are a style factor 

in more ways than one. They’re light, with firm, neat edges, and 
come in fashion tones. Because they're waterproof and keep thei 
shape, they help smart shoes keep their style. And, help you keep 


customers, 


ON MEN'S SHOES Avonite Soles look smart, and they’re 
omfortable right from the start because they're so flexible they 
need no breaking in. They wear extra well, and keep shoes shapely 


and good looking longer. 


ON CHILDREN'S SHOES Avonite Soles are unequalled, 
Most children actually outgrow shoes before they can wear out 
\vonite Soles. You avoid returns for sole failure, and parents 
are freed of re-soling bills. Everyone benefits, particularly you, 
because the extra wear of Avonite Soles builds an increasing 


clientele with years of good repeat business in it. 


not on all shoes... just the best ones 


AVONITE 
SOLES *& 


yo 
are advertised consistently in ¢ 


PARENTS’ MAGAZINE 


AMERICAN GIRL 
GIRL SCOUT LEADER 


AVON SOLE COMPANY, Avon, Massachusetts ee AVOWITE beget 

i. ore oporove ‘f 
For forty-five years specialists in fine sole materiais seme Givi a : 
Makers of AVON DU-FLEX, CUSH-N-CREPE and DU-FLEX AVONITE SOLES. 


ov 


Shoe 















THE 


GENUINE 


eee NAME 


SOLID LEATHER 


ON EVERY BOX! 
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Becaust... 
Carpet 
WORK SHOES 


by Anwelt Shoe Mfg. Co. 
are made with the added value of 
Scone SOLID LEATHER 


PLUS 
THE FAMOUS FOAM CUSHION INNERSOLE 


See the complete 


ANWELT LINE 


Room 505 - Hotel New Yorker 
PPSSA SHOW — April 29-30 
MAGICARPET DISTRIBUTORS everywhere endorse genuine BARBOUR STORMWELT 
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OVER 


= ; 


500 MILLION PAIR 


of children’s 
shoes 
treated with 


PAULE’S 


Proven OVCT a period of years and becoming PHC TC ASTINYTLY 
Paule’s AQua-TOnr is beimg used by more Children’s 


turers than any other water repelle nt spr on the market 


AQUA-TONE :« tammsits original high lo fle sible fists 
die down” o1 “drop off between the packing room and tinal 
will be delighted to find that this spray helps prevent blooming 


a single Spue in 500 million pairs! 


Your customer too, will be ple ised to learn that 


hurt shoes finished with Aoua-TPone! 


WATER REPELLENT SPRAY 


He AQUA-TONE — another 


proven Packing Room Spray Finish lo 
by Pavle Chemical 1010 CHEMICAL CORP. 
Send for generous FREE sample : 


— No obligation of course. 


Charlestown 29, Mass., U.S.A. 


Let us discuss these features at our Room 905, New Yorker Hotel 



































thwestern 


Choice of leading manufacturers displaying 





new lines at the PPSSA and St. Louis Shows 


ELKO This mellow “sport elk” tannage provides the maximum comfort and me 
flexibility that growing feet require. Finished either smooth or boarded. 


SOONAC This mellow smooth chrome tannage in a wide variety of lively 
colors possesses the character and durability required in all types of fe 
children’s footwear. 


MACKINAC Big brother to the famous Tamarac and Manchester this proven 


combination tanned leather is ideal for '56 dress and sports wear styles. ae 


NORTHWESTERN LEATHER COMPANY 


210 SOUTH STREET, BOSTON 11, MASSACHUSETTS 


OTHER FAMOUS NAME NORTHWESTERN LEATHERS 


WORKSHOE COMBINATION 
MALLARD SMOOTH PAC 
NORTHWEST MOUNTED MACKINAC 
KITCHENER TAMARAC 
: MANCHESTER 
- 
ELKS MELLOW SPORT 
— NIPIGON 
ELKO SAGEBRUSH 
| SOONAC a 


NOWESCO GRAINS 


HIKER 
WINSOR 





SHOES JUST LIKE DAD’S 


AGAIN it's leather—for the 
light feel, the light look 
that’s attracting boys who want 
shoes ‘just like Dad's’’! 

Featured here: a gored oxford, styled, 
designed and built for boys 

by Brooks-—and fashioned with 

KANKAKEE leather by Rueping, makers of 


fine leather for fine shoes. 


LEATHER: Rueping's 
KANKAKEE C rN 


RUEPING 


FRED RUEPING LEATHER CO., FOND DU LAC, WISCONSIN, U.S.A 
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Important Trade News and Trends of the Fortnight 


As Reported by RECORDER Correspondents 





aliens 





THE annual Spring meeting of the Tanners’ Council of 
America, held April 5 and 6 at Boca Raton, Fla., drew an 
unusually large attendance of leather industry representa 
tives and members of their families. It also presented an 
exceptionally interesting program of speeches and social 
The latter 
dinner dance on Thursday evening and a steak 
the Cabana Club on The 
tournament took place on the beautiful course of the Boca 
Raton Golf Club. 


First on the program was a 


activities. included the annual reception and 


roast alt 
annual golf 


Friday evening. 


meeting ol the Board ol 
Directors on Wednesday afternoon, at which various items 


discussed, <A 


session, open to members and guests, was held on Thursday 


of council business were general business 


morning, when the president’s report was heard, together 
with addresses by James 8S. Legg, vice-president and sales 
manager of Heydays Shoes, Inc., St. Louis; J. Russell Ives, 
of the Department of Marketing. American Meat Institute; 
Julius G. Schnitzer, director of the Leather, Shoes and 
Allied Products Division of the U. S. Department of Com 
merce ; Dr. H. E. Luedicke, editor of the New York Jour 
Ir . of the North 


nal of Commerce, and Ralph L. Pope 


western Leather Company. 


U.S. Now Hide Exporting Nation 
Joseph F. 


expressed gratification at the speed with which the leather 
industry has been able to adjust its operations to new 
times and new conditions. He praised the work of Leather 
Industries of America and of the leather research labora 
tory at the University of Cincinnati. He also took occa- 
sion sharply. to criticize the action of the Federal Govern- 
ment and particularly the Department of Agriculture in 
classifying hides as a surplus commodity, purchase of 
which for the foreign aid program can be made only in 
the United States. Action of raw stock suppliers in seek 
ing this declaration, which is considered to hold infla 
tionary possibilities for hides and leather, likewise came 
in for criticism. 

“The last three years have witnessed a substantial en- 
largement of our domestic supply of cattlehides,” Mr. 
Eberle said. “We became a hide exporting nation instead 
of a hide importing nation. Problems arose initially, but 
no objective observer can possibly deny that a free market 
was directly responsible for moving hides into market 
channels. Supply and demand were permitted to operate 
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Council President Holds Department of 
Regarding Hides Surplus Was Unjustified by Facts 
Better Salesmanship as Main Objective for Leather and Shoe Trades. 


Eberle, president of the Tanners’ Council, 








irm for Free Markets Principle 








fyriculture’s Declaration 
James Legg Sees 





slaughter 


an historic change in our cattle 


freely so that 


was absorbed without disruption and a high degree of 
stability was obtained through normal trad: 
“We took it for granted that anyone else 


ind skins would agree that the free 


who had any 
thing to do with hides 
market had proved its value. Apparently we were mis 
taken and dedication to the principles of free enterprise 
was not as universal as we had thought. Some individuals 
or groups among our suppliers found it necessary to seek 
the Department of Agriculture’s help on what was actually 
a minor matter, and thereby paved the way for the declara 
tion of so-called surplus, 

“The Council's 


completely clear 


position in this matter has been made 


We regard the Department of Agricul 
ture’s declaration as utterly unjustified by facts. Together 
with your executive vice-president and representatives ol 
shoe manufacturers and shoe retailers, we spent consider 
able time in Washington clarifying the situation for Gov 
ernment and efforts 


understood that 


Congress. I believe that our were 


fruitful at least to this extent: It is now 


rURN TO PAGE 26, PLEASE 





International to Advance 
Prices on Many Fall Shoes 
INI ERNATIONAL SHOE COMPANY will advance prices 


on many Fall shoes, it was announced by Henry H. Rand, 
following the general industry 


president. Increases are 


pattern. These adjustments will result in advances of 50 
cents per pair at the retail level on some children’s shoes 
and from 50 cents to $1 at 


women’s shoes 


retail on most men’s and 


Some of International’s largest selling shoes will remain 


at the same price. These are shoes that are well estab- 


lished at specific price point in retail stores. The new 
overall price structure will give retailers 


Mr. Rand stated. 
The president noted that price 


a better markup, 
increases at this time 
are practically mandatory due to several major factors: 
from 75 cents to 
$1 effective March 1; (2) wage increases of three per cent 
effective April 1 as a result of an agreement with AFL-CIO, 
and finally, (3) the prices of leather, rubber, findings and 
all materials going into shoes have increased since shoes 


were priced last October. 


(1) the advance of minimum w ige rates 
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any action under the Department of Agriculture's unwar 
ranted statement could be very serious and very damaging. 
that the 


through its own efforts, has been making progress in ex 


Moreover, it is understood leather industry, 


panding the consumption of leather and therefore of raw 
skins 


the Council's decision not to become embroiled in politic al 


hides and Your Board of Directors has approved 
during a political year.” 


kdward W. Drew 


partment at International 


i uc 


manager of the hide procurement de 
Company, d 
used by that 


in connection with hide purchasing 


Shoe cribed in an 


interesting speech the methods organization 


Mr. Drew emphasized the point that “we are not specu 


lators and we are not interested in speculation He 


idded that 


in trends 


on the other hand, we are definitely interested 
| can think of nothing more satislactory to the 


company oliicers than, after having discussed all of the 


information available concerning supply and demand, to 


have their conclusions proved reasonably accurate 


International Shoe Company approaches the coming 


and shoe business with a confident 


and optimistic outlook,” said Mr. Drew 


years in the leather 


“In spite of con 
tradictory reports about the future of the leather industry, 
I believe that as long as we continue working and wearing 
hoes and consuming other leathers, eating meats as free 


men im a peacetime economy without bureaucratic and 


socialistic controls, we will find a way to consume or to 


all the 


During that time there will have been the opportunity for 


dispose of all the hides available as well as meat 


each ol us to operate our business at a profit 


Shoe Manufacturer Prefers Leather 


James 5 Lepy. vice pre sident and sales manager of Hey 


days Shoe Inc., of St. Louis, discussed shoe industry prob 


lems and conditions in an interesting and enlightening way, 


ndicating some of the reactions that he believes th ire 


likely 


“Tl am a 


to have on the business of the tanners. 


said Legg trying to please 


00.000 


ervice man 
shoes ifi 


Our 


(merican women with about pairs of 


makgs out of leather 
leather to all the 
construction, We use 
heel lifts, leather 
tock, We 


mate rials 


nually that out company you! 


company preter other material com 


bined, for shoe only leather soles, 


leather heel covers, and leather in every 


Daddy 


an all-leathes 


pair for upper believe that leather is the 


of all shoe 


is made in 


Ours is as near shoe 


America today. We're small, but our heart 


lwlongs to Daddy 
Selling leather 


men hie old 


offer of $5 to the person who found anything but leather 


shoes is gelling tougher 


n a shoe hasn't been made in a long time. It is not news 


that many factories use no leather soles today, others use 


o leather uppers. 
Shoe factories in America are set up to make 700 
We are able to sell only 500 


Knowing this, we 


million-plus pairs annually. 


million-plus pairs shoe makers rush to 
1 conference in Cincinnati to spend time and energy and 
secking to learn to make. still 
One day the White Fathers in shoes will 
that to SELL MORE PAIRS 


factories and tanneries 


money more pairs-——and 


faster Great 


realize unless we learn 


profitably, we will need fewer 


“A few hack 
tional sales clinic in shoes 
National 
One of the members of that 
with the 


vears some of us begged for an educa 
The plan was presented to the 
Manufacturers As 


august body contaminated the 


“Does Macy tell Gimbel’s? 


board of the Shoe sociation 


ime phere query 


General Shoe Workers 
Reject AFL-CIO Union as Agent 


E MpLoy EES of five different General Shoe Corporation 
Boot and Shoe Workers Union, 
conducted 


plants voted against the 
AFL-CIO, in 


direction ot the 


successive elections under the 
National 
nessee and Kentucky within a seven-day period. 


Shoe’s big 


Labor Relations Board in Ten- 


Tullahoma, Tenn., 
March 14 


Lewisburg, 


Employees of General 
first to reject the 
March 15, 


Shoe 


plant were the union, on 


On the next day lennessee, 


employee of General likewise rejected the same 
union 
On Friday 


at Gallatin 


March 16 


l ennessee 


both of the companys big plant 


voted overwhelmingly against the 
union 

The latest of the rejections of the 
day, March 21, in the 


tucky 


union was on Wednes 


Danville, Ken 


company s plant at 





\ vote was taken; the idea joined the Dodo bird 


When this happened to our industry, do you know what 


happened to yours’ From 80 per cent to 85 per cent of 


much less than it could and 


that 
| hasten to tell 
capable 


our total production was 


hould have been, because percentage of your pro 


you that Mr. Mer 


leader—has 


auction goes into shoes, 
rill Watson—an 


changed this and we have two clinics a year 


exceedingly Sines 


In the opin 


ion of many, of which | brag of being one, the increase 


aided 
greatly by those clinics, established in spite of those advo 
cates of the hackneyed triteism of the Macy 


in shee production in 1955—our first since 1952-—-was 
versus Gimbel 
philosophy 


Some industry, and 


changes are being made in 
ore will be rhe 


he man who institutes it 
belief that 


yout 


beneficiary of any change is always 


Most changes tend to improve 


It is my there will be many improvements in 


leather when more uses are found for it. Most every leathe 


| 
1 


line today has the same sales features. If you gentlemen 


will cause the consumers of America to prefer leather in 


their shoes, shoe factories will use leather, no matter what 


other material is cheaper, will wear longer, or for any 


and demonstrable merit 
trade . 


inchor because of the complacency of age 


other reason have advertisable 


It is my opinion the leather and shoe have been 


igging their 


doe s not beg n 


our steady, though modest profits. Life 


forty that we realize what we have been 


Since World 


harbor lights 


forty it is at 
missing and begin to do something about it 
War II we have become so enamored with the 


beacons We 


PAGE 28. PLEASE 


that we ignored the channel have not run 
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Stockholders to Discuss Merger May |! 
S Pr [AL meetings of stockholders of Brown Shoe Com 


and G. R. Kinney WN. Y¥., te 
consider the revised proposed merger of Kinney and Brown 
will be held on May 1] 

The date of record for stockholders of both companies 
April 2 


ind mailed to 


pany, St. Louis Company, 


Shoe 
entitled to vote at this meeting was fixed as Com 
plete revised proxy material was prepared 
tockholders early in April 

In connection with the merger, the $5 prior preferred 
stock of G. R. Kinney Company would be called for re 
simultaneously with the effectiveness of the 
Each Kinnev stock would be 


converted into two-thirds of a share of Brown Shor 


demption 


merger share of common 


Com 
pany common stock 
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INCREASED productivity is a prime objective today in 
most industries and one that is being made the subject of 
frequent discussions, studies and surveys. In the shoe 
industry, the Boot and Shoe Workers Union has made 
such a survey, results of which were summarized in the 
April 1 issue of Boot AND SHor Recorper. 

[he National Shoe Manufacturers Association has like 
wise given much thought and study to this subject and 
recently devoted a leading article in its weekly News 
Bulletin to the problem of productivity. While the Boot 
and Shoe Workers Union stressed the progress that has 
been made since 1925 in increasing the productivity of 
shoe workers, NSMA points up the desirability and need 
of a further increase over the next few years. Following 
are some excerpts from the NSMA Bulletin’s article: 


Rising Costs Complicate Problem 


“The shoe industry is plagued with the problem of how 
to get more shoes per man hour. This problem is par 
licularly acute during this period of rising costs. The 
industry is so competitive price-wise that increased labor, 
materials and overhead cost cannot be passed on to the 
consumer as readily as in industries in which the manu 
facturer has more control over the distribution of his 
product. 

“An increase in productivity is important if the indus 
try is to increase the take-home pay of the worker and 
attract employees without significantly increasing the price 
of its shoes to consumers. There have been allusions in 
the trade press to the fact that the shoe industry has made 
significant strides in increasing its productivity. However, 
when one discusses productivity in any given industry, the 
type of product made in each of the periods compared 
must be carefully analyzed. 

“The shoe industry in 1955 did produce more shoes with 
less workers than it did immediately after World War II 
However, the types of shoes that were produced changed 
very significantly also. It is estimated by industry tech 


nicians that for a given type of shoe of a given quality, 


such as a welt, productivity has not increased on this type 


of shoe more than 20 percent in the last 25 years. Thus 


many gains in productivity in the shoe industry must be 


attributed to changes in the product. The next question 
is: Who has gained from the increases in productivity that 
lave taken place regardless of their cause? 


Trends in Productivity Since 1947 

“Some of the most important gains in productivity in 
the economy as a whole, have been made since 1947, Let’ 
take a look at what the shoe industry has been able to 
1ccomplish productivity-wise since 1947. 

“In 1947, 235,500 workers, working a calculated 450, 
982.500 hours, produced 479,800,000 pairs of shoes; an 
iverage of 1.06 pairs per man hour. 

“In 1955, 229,400 workers, working a calculated 427, 
831,000 hours produced 577,000,000 pairs of shoes; an 
iverage of 1.34 pairs per man hour. 

“At first glance this looks like an important increase in 
productivity. Taking a second look, however, it become 
apparent that the manufacturer actually lost ground dollar 
wise on the output of 1955 as compared to 1947 

“In 1947, the manufacturer received $3.72 per pair for 
the 479.8 million pairs of shoes produced, on a total of 
$1,785 million 


“In 1955, the manufacturer received an average of $3.50 
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per pair for the 5774 million pairs of shoes produced, ot 
a total of $2,020 million; an increase of 13.2 percent 
“In 1947. the Consumer Price Index was 95.5 as com 


pared to 114.5 in 1955, or an increase of 19.9 percent in 


the general price level of the economy In terms of 1947 
dollars then, the manufacturers actually received less for 
their 577 million pairs of shoes in 1955 than they received 
for their 479.8 million pairs of shoes in 1947. The reason 
lor this, of course, was the change in the mix. Sixty 
million pairs of this increase in output was women play 


shoes and 19 million house lippers 

“The average hourly wage paid to shoe workers in L194) 
was $1.02 as compared to $1.35 in 1955; an increase of 
}2.4 percent 

‘Productivity which increased, for the reasons indicated 
tbove, from 1.06 pairs in 1947 to 1.34 pairs in 1955, o1 
in increase of 26.4 percent was 6 percent less than the 


increase In wages 


‘Productivity when viewed in this light, certainly re 
flects not an increase in the ability of the industry to pro 
duce equal units but rather shows that increased produ 
tivity has come about chiefly as a result of the change in 
the produet This change in the product has been such 
that the industry is merchandising a le expensive item 
than it did in previous years. In a period in which price 
increased on an average of 19.9 percent, the average price 


) ) 


of shoes dropped from $3.7: per pair to $3.50 per pair 


Steady Flow through Factory Needed 


“A good deal of thought should be given in the next 
few months and years to what can be done to increase 
productivity. New machinery will have to be developed 
Perhaps 48 important, or even more important ire better 
engineered layouts which will improve the flow of good 
through the factory. When one stops to consider that in 
inost types of shoe ipproximately 80 percent of the pro 
duction time is spent in material handling and actuall 
less than 20 percent is spent in machine time operation 
on the shoe, it becomes apparent that new machinery and 
new factory layouts, set up in such a way as to reduce the 
number of time the hoe is handled might be most ad 
vantageous One example is that a series of operation 
could be set up to eliminate h indling between operation 

“Another method of increasing productivity may be new 
construction bor example it is pos ible that the growth 
of the vuleanized type of shoe could make an impact of 


productivity, Finally, training and re-training of worker 


in all phase uch as technical skills, deve lopment of mo 
tivation and attitudes to produce reater output per man 
hour could bring about the objective ought 

* * 


To Tabulate Census Preliminaries 


Tit U. S. Census Bureau is nearing the end of the first 
phase of publication of results from the 1954 censuses o 
usiness, and will soon begin tabulatin preliminar n 


tional summaries 


In the census of manufacture 1dvance industry report 
verimng general statisty on employment cost ind pre 
iction have been coming out nee the first of the veay 
Beginn ng in April national immarie total ng general 
tatisti for the county i 1 whole ) eacn tate ind 
ilue of hipments for 1,000 classe of product will he 


published 





Advancing Hide Prices Put Cost 
Squeeze on Shoe Manufacturers 


Wi AT'S behind the current and anticipated announce- 
ment of shoe price increases by shoe manufacturers? A 
substantial share of the “answers” jelled at the recent 
Spring conventions of the Tanners Council of America 
and the National Hide Association, held at Boca Raton, 
Florida, April 4-6. 

The cost squeeze is on shoe manufacturers. It’s prob- 
able, according to many hide and leather men, that this 
squeeze is going to tighten even more in the weeks and 
months ahead, Chief cost factor forcing up prices cur- 
rently is leather. Not only leather prices but the avail- 
ability of desirable and needed types of shoe leathers. 
The biggest single cost factor in the average pair of 
shoes is materials—primarily leather. And here are the 
current developments in leather costs that will have 
direct bearing upon shoe prices. 

It starts with hides, There has been a steady edging 
up of hide prices, and a steady reduction in desired 
and needed types of hides. Hide prices are presently 
higher than they’ve been in several years, and many 
hide and leather men say the end yet isn’t in sight. 
Over the next few weeks, when shoe manufacturers 
order their leather for Fall lines, they will be paying 
for leather made with these higher priced hides. 

But what about these millions of so-called “surplus” 
hides we're hearing about? For example, we're export- 
5'¥% million hides, which would indicate a 


These 


hides consist of both heavy and light types. It is these 


ing about 


morethan-ample supply on hand domestically. 


light types (used chiefly for shoe upper leather) that 
are in shortage here—yet many of which are being 
sold 
hides overseas, we are buying and importing the same 
kind of light 


Argentina, 


overseas. Ironically, while we are selling light 


hides from foreign countries, chiefly 


This has tended to create a shortage of needed types 
of hides here—and due to reduced supply has forced 
up prices. Some tanners are recommending that the 
government limit by law the number of our light hides 
to be exported, thus assuring a better domestic supply, 


and preventing inflationary prices. However, hide men 


are strongly opposed. 

There's also claim that more-than-ordinary specula- 
tion is taking place in hides today, creating an arti- 
market, 


however, nothing can be done about this. But the laws 


ficial and dangerous price level. In a free 
of economics might well have a leveling effect. For 
example, shoe manufacturers in many instances may 
move into lower quality leathers—for instance, going 
from calf to kips to extremes in leather grades or types. 
As demand is removed from higher priced leathers, 
there is a price softening. At the same time, however, 
demand increases for lower priced leathers, and those 
prices edge up. 

Tanners claim they must raise prices in ratio to hide 
price increases. Most of their other costs (labor, taxes, 
overhead, etc.) are pretty tightly “fixed.” It’s largely 
costs where there is any flexibility. 


in raw materials 


Raw materials (hides) comprise about 35 per cent of 
the cost of leather-making. 
There is already some strong price resistance gather- 


Whether 


they Il be able to carry this through successfully when 


ing momentum among shoe manufacturers. 


the chips are down at the time of leather-buying 


needs, is something else again. 


Edward L. Drew to Retire 


Krom Tanners Council Post 


Epw ARD L. DREW, economist for the Tanners Coun- 


cil of 


November, to go 


America, has resigned his post effective next 
Official 


ment of this was made at a directors meeting of the 


into retirement. announce- 


Council during the Spring meeting of the Tanners 
Council at Boca Raton, Florida, April 4-0. 

Drew has been with the Council since 1929, is recog- 
nized as the nation’s leading tanning industry econ- 
omist. Though presently only 55 years of age, he said 
that plans for his early retirement had been arranged 
by him and his wife some fifteen years ago, 

After November, Drew will continue to serve with the 
Council as a consultant. No successor has yet been 
named, though it is reported that several prospective 


replacements are under consideration, 
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we just dropped anchor too soon 


1956-1957 trend? 


still fear the big factory getting larger and the 


ground 
‘To conclude, what's our 
“Some 
mall operator going busted; the big factory taking over 
hoe retailing, and the independent retailer being nugged 


into limbo. There will be some failures, and the popula 


tion of limbo shall increase in 1956. But the victims will 
give their consent and encouragement—they don’t have to 
fail. Big shoe factories have vast disadvantages in produc- 
and retailing 


tion An independent operator is not that 


just because his name is on the door—the same name is 
oftimes on a lot of notes and mortgages. To be indepen- 


28 


dent, one must operate independently—there is no othe 


way. Business today is not conducted by soft spoken ogres 
days nor are the dr iwbridges practical to 


as in olden 


protect them any more. Today’s progressive organization 
is the hard hitting, honestly outspoken, good guy who be 
fifty-fifty. not call to 


day’s tremendous trifles that plague their industry by their 


lieves in fifty-four-forty—who will 
right name, and like the Justice Department has finally 
done-—get active. If the big from 
making a flunky out of the store it dominates and let him 
rather 


factory will refrain 


become the purchasing agent for his customers 
than the sales agent for any factory, will let such retailers 
buy in keeping with their sales, no matter who makes the 
shoe his customers want—then that factory will earn more 
profits on the increased sales of his product than he now 


” 


takes on the interest from loans to such stores 
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RBOUR ) PRESENTS 
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SOLID LEATHER — For Cemented Shoes 


A NEW BASIC CONSTRUCTION 
FOR ALL CEMENTED SHOES 


‘ \ 
ee, 


MR. MANUFACTURER... 
* Barbour FINELINE Wel 
for) is a feather-ed 
solid leather, with iff ent are 
a strong cement bond 
STANDARD COLOR! 
Light Blue | ht Gree 


Colorful one 


Barbour FINELINE Welt is an easily applied 


elt 


, Send for free : | youll be vlad you did! 
one-piece Welt of Solid Leather for slim end for free sample = si 


PLATFORM EFFECTS ... giving extreme BARBOUR WELTING COMPANY 


lightness and flexibility weighs less than 
BROCKTON 68, MASS 


f 
REE REIT 
ean 


one-half ounce per average pair 


STYLE LEADERS SINCE 1892 ++ WORLD'S LARGEST WELTING PRODUCERS 





cJonn 1D Li (o> 


Mens Shoes Exclusively 


SETTING THE PACE 


in STYLE, VALUE 
and QUALITY 








A Cordial Gneilation 


to visit rooms 514-515 Hotel New Yorker 
DURING THE 


POPULAR PRICE SHOE SHOW 


JOHN E. LUCEY CO., Inc. 


BRIDGEWATER,. MASSACHUSETTS 
New York Sales Office Room S54 Muarhridge Building 









WITH THE VINER LINE FOR FALL! 


And it’s a great line, bigger and better than ever. 
More than 200 styles In-Stock . .. a whole new rainbow of colors. . . 
and new patented construction that will be the hit of the show! 











1 Dick Hasey 9 Don Ferritor 
2 Had Albright 10 Ed Sherman 
Heinen Ih Ame 
5 ‘sy ond 13 C. E. Carpenter 
a tone 
7 Fred Mor VINER BROS., INC., BANGOR, MAI 
8 Abe Scolnick 16 Harold Kellogg Established 1905 eas 


A ; 
& a 





4 WAYS 


to keep little customers coming! 


te REMIND THEM fe OSURPRISE THEM 


when it’s time A a i with an exciting 
for new shoes 9h “i, 5 birthday card 














% USE THIS RECORD CARD 
te TREAT THEM 


as “standard equipment 
to a “sweet” at : to keep foot-history data 
every fitting ¢ and fitting dates. 


These sales helps are all in-stock, just as Little Yankees always are. 
They'll boost your repeat-sale record too, just as fine-fitting Little Yankees do. 


-—— Showing —— 
2 . at our New York Office 
: 47 West 34th Street 
during the 
Popular Price 


Shoe Show 
April 29 to May 3 











THE YANKEE SHOEMAKERS, Division of Sam Smith Shoe Corp., NEWMARKET, NEW HAMPSHIRE 





- » - DECOR PUMP SKETCHED IN HUBSCHMAN'’S CALF, 3396 BOXER TAN + 
ALSO AVAILABLE IN ALL HUBSCHMAN COLOURS AND COMBINATIONS + HAND LASTED, 23/8 HEEL + 
LE MAR SHOES, INC., HAVERHILL, MASS. 


On 
solved. WHEE) of the Italian line 


... born in the beauty and fashion colours of 


Hubschman’s Tandrite Calf 


E. HUBSCHMAN & SONS, INC., PHILADELPHIA 23 
FASHION OFFICE: EMPIRE STATE BUILDING, NEW YORK | 
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BY PEEK-A-BOOT 


The exciting new WEATHER-ALL Boot is a good seller 
whenever the weather's bad. Made of eye-appealing 
Plastisol, it's an attractive boot that sells on sight. Surely 
you'll want WEATHER-ALL on your shelves — 


place that order today! 


FOR CHILDREN & MISSES 
Sizes 6 to 12 and 13 to 4 full sizes only 


$ For Winter & Wet Weather Protection 

¢ Light Weight, Rugged, Long Wearing 

J Sturdy, Anti-Skid, Full Cleat Tread 
 Easy-Button-Loop Fastener, Slips On & Off in a Jiffy 
} Stylish & Snug... Washable, Too 


See us at the PPSSA Show, Hotel New Yorker 


PERK 4A. noot iv” 


1604 So. Flower Street © Los Angeles 15, California 
Warehouses: New York City and Chicago 
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SITS ALE 


MADE IN THE US.A 








One of a series featuring national advertise tho are Isctin clients 


J. P. Smith Shoe Company is one of the notable shoe manufacturers who 
factor with William Iselin & Co., Inc. We are proud of our association 
with these successful companies. Iselin factoring has long been a basic 
tool of successful operation in many industries, whether used for finan- 


cial, credit or consultative services. 





\ William ISE LIN ad (0, Ine 





Atlanta 357 FOURTH AVENUE, NEW YORK 10 Grand Rapid 
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B.EGoodrich 


Extrasoft rubber heel 


Feels twice as soft as ordinary heels 


as soft as ordinary rubber heels-—-is by far the 


ge B. F. Goodrich EXTRASOFT heel feels twice 
most comfortable 

Another new feature is the EXTRASOFT heel's light 
weight it weighs so little te actually floats in water. This, 
too, means easier walking, more comfort. The EXTRASOFI 
heel ts made for men’s shoes in black and brown 

And it has the B. F. Goodrich wood core that gives a firm, 


solid grip, makes the heel an integral part of the shoe, There's 


38 


grinning’’ or corner separation. The heels attach in 


seconds with no problem of missing heel seat nails 
etter 


All of these features help you make a better looking, | 
| 


wearing shoe —one that is casier to sell 


NATIONALLY ADVERTISED SHOE PRODUCTS 


B.EGoodrich 


INDUSTRIAL PRODUCTS DIVISION 
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7 
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ets see? 


Junlor page, 
full color 
May 12th issue 
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LIFE (Reeds 


Y’, page, 2-color, 


May 21st issue 


over 
40 million 
potential 
customers will 
be exposed 

to Tred-Lite 
advertising 

IN MAY! 


Cambridge 





GOOD EASTER SEASON 7 
FINE! But this is no time to relax... 


A lot of shoemen missed the boat last Spring because 





they didn’t size-up soon enough! Don’t take a chance 
on losing customers by not having the right shoe at 

the right time. Customers are hard to switch... it takes 
more time, trouble, and actually seldom gives the 


customer complete satisfaction. 


Write or phone today, and let our In-Stock 
Department fill in those holes in your 
shelves. Saddles, Barefoot Sandals, 

Brown and White Moccasins, 

and all the staples... they'll 





make profitable business 


in the weeks ahead! 


Terms 5°; —30 days f.o.b., 
Reading, Pa. Write for our 


new Spring catalog. 


SAMPLES IN 


Room 411. Marbridge Bldg . 

47 W. 34th St., New York City 

Room 805, Alexandria Hotel, Y 
Sth and Spring Sts., Los Angeles Bie 





Protektiv’ MODERN AGE? MODERN AGE” 


for good fitting as the foot develops for every age Official Girl Scout Shoes and 
Brownie Scout Shoes 


Style 7967 Style 2608 Style 130 








FINE QUALITY CHILDREN'S SHOES SINCE 1882 


Curtis: Stephens:-Embry Co., INC. READING, PA. 














New faces 
in kidskin 


Allied's family of bootmaker kids: CARAVAN, ANTIGUA, LIFFEY 
Of luxuriously soft, demi-glazed texture, each runs the new season 


color gamut, each with its own distinctive appeal and color range. 


CARAVAN by New Castle 
Bold hills, deep valleys 


...color fast, aniline finish 


LIFFEY by McNeely 
Natural grain forms gentle nubs 
well-defined two-tone surface 


...for lined or unlined shoes 


ANTIGUA by Standard 


Crisscross boarded... more vein, 


less grain...natural back 
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Hiere’s a sales clincher 
to help you sell more shoes 





And they’re sewn with nylon thread... 
the strongest thread used in shoes! 


a 


~’ 


You give the customer an extra reason for buying when you can tell him that 
the shoes you sell are sewn with nylon thread. For nylon is well known for its h your 
strength and abrasion resistance. It dramatizes the high quality of your prod- Wi en 
uct. And its use in shoes means better-looking, neater stitches. Nylon helps hangs 
keep customers sold, too—cuts returns from broken threads, builds customer 
satisfaction 
Leading thread manufacturers use Du Pont nylon and ‘‘Dacron’’* to pro- 
duce the strong threads used in many of today’s top lines of shoes. Check your 
supplier to find out if the shoes you sell are sewn with nylon or ‘“‘Dacron’”’ 


polyester fiber, so you can take advantage of this extra sales feature. REG. U. $. Pat. OFF 
BETTER THINGS FOR BETTER LIVING 
THROUGH HEMISTRY 


*" Dacron” is Du Pont's registered trademark for its polyester fiber 


NYLON 
—e 


POLYESTER FIBER 


for sewing thread 


VISIT THE DU PONT EXHIBIT IN ROOM 611 AT THE N.S.M. A. CONVENTION 
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Specialized Machines Xegace 
‘Special 


oo 


Check the savings in the UAE annvol service contract 


a -_ 


This case contains the gauge parts for 
aligning the wiper motions of the BM% Toe 
Lasting Machine, Model C. They look 
simple but they are costly because they have 
to be made of fine materials to precision tol- 
erances. They are essential for quickly and 
accurately adjusting this machine. 

United men have available special tools 


like these for over one hundred different ad- 
justment, maintenance and repair jobs on 
many of the machines you use. 

Add to this their special knowledge of the 
machines they service — knowledge gained 
from their own experience and from that of 
other United men — then you have the rea- 
sons why United is the best buy in service. 


UNITED SHOE MACHINERY CORPORATION 
Boston, Massachusetts 
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You are cordially invited to the 


OPENING 


OF HUSKIES NEW 
EXECUTIVE OFFICES and SHOWROOMS 


showing 


—~ : 
thi Ekios thyskia. 

















Tou® ‘pups 


complete new Fall line 





Eleventh Floor Marbridge Building 


OPENwHOUSE 
SUNDAY APRIL» 29, 1-5 P.M. 


HUSSCO SHOE CO., 1328 Broadway, N.Y.C. - Factories: Honesdale, Pa. - Canada West Shoe Co., Winnipeg 





now 'N AcTiIoN.:: 





EXCITING NEW "THUNDERBIRD" PROMOTION 
Over 1500 dealers all over the country are now tied in with 
traffic-building, sales-building Thunderbird contests. Thou- 
sands of youngsters are scurrying to JETS retailers to sign up 
What a thrill for any child to win a battery-powered, scale 
model Thunderbird! Millions of eager kids are learning of 
this contest on nation-wide television 


It's easy to sell Jets... boys, girls 
and parents all want them! 


Here are three great 1956 promotions to make more and more 
kids know about Red Ball JETS and want JETS. Kids in-the- 
know like JETS because they give fast starting, fast going and 
quick braking. Mothers like JETS’ exclusive “ Arch-Gard” con- 
struction that protects feet at all three vital points, and the sturdy 
extra-toughness that means long wear. 

Sure, JETS are easy to sell. But how they move, MovE, MOVE 
when backed by one or more of these three great promotions! 
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PIOMONIONS 


kids into stores everywhere! 


NEW! LUCKY JETS TRADING COINS 
A TESTED, PROVED TRAFFIC MAGNET—THE F-100! Here’s an idea, popularized on TV, to 
Talk about traffic builders? Here's one that has pulled over 100,000 . ag : 
make your store the “bank” forthe most 
boys and girls into Red Ball dealers in recent months! Kids flock in j na i 
‘9 . active traders in town. As the kids would 
to “fly” the 16-foot SUPER JET F-100. A movie screen on the instru- . » oe ' : 
Say Get with it If you want an inex 
ment panel lets them experience take-offs, banks, turns, and landings : 
7 pensive promotion that pays off in traffic 
While waiting their turn at the controls, kids learn how Red Ball Jets and sales it's hard to match the colorful 
make their feet “fly”’ swiftly, comfortably and safely appeal of Jets Lucky Trading Coins 


— « 


It’s easy to se// 


POPULAR TELEVISION 
SHOWS COVER 
71 MARKETS... & ~{-Yo| 
are available to 90% of 
all television receivers! =I] 
B 


y BALL-BAND Mishawaka, indiana 


backed by GREAT Promotions and TV, too/ 
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“the shoe that walks by itself”’ 


P i * 
with the sensational new PUSH-BUTTON SPRING-O-LATORS 
and the PUSH-BUTTON AUTOMATIC SHIFT 


"STAND" 


AT THE 
PUSH 
OFA 

BUTTON 


SPRING-O-LATORS ‘56 


“PUSH-BUTTON WALKING" 


FOR FOOTWEAR OF EVERY TYPE 


POWERED BY SHUGOR 


with instant response to each movement of 
the foot. The SHUGOR Elastic has been 
developed specially for Spring-o-lators in co- 
operation with Spring-o-lator Mfg. Co. It is 
produced by Thomas Taylor & Sons under 
careful laboratory supervision to assure con- 
sistency in performance. 


ro ALOE ss 


HUDSON « MASSACHUSETTS 
*Spring-o-lators are pat- 
ented in the United States 
Copr. 1956 Thomas Taylor & Sons A 
and other countries TAVLOREO-TO-F11 (P) 
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W. E. FREEMAN, President, Freeman Shoe Corporation 
On the wall are portraits of the firm's founders, 


H. C. and R. E. Freeman 


| | | There omething new in the air! You can see 


it in the office in the plant and out in 


the field! Yes, there i new heart-warming ‘can 


do” spirit here at Freeman 1 Spirit that 1 
reflected in many new accomph hment kor 
& 7 es instance 


& The best sales in our history! 


Ss The finest (and be t accepted!) pattern 


ever shown for Spring and Summer! 


How are things @ Shoemaking at every price level that is the 


higche t quality I've ever seen (and w 


at Freeman? “born in the business!’’) 
@ Full color national advertising the first 

r ° in our history! 
rhe answer is... 
| 


@ Cataloging of our line in radiant color 


They’ve never out in your hands ahead of time! 

been better! oe Neu displays! Neu signs! Neu ad service! 
Veu full color direct mail! Neu promotional 
helps and co-operative policies to help you all 
along the line! 


FREEMAN SHOE Corporation, BeLoirt, Wis. That's how “things” are at Freeman and it's 


Serving over 5,000 of America’s finest shoe dealers only the beginning! 


Wonderful Feeling Fee i Pd Shoes for Men 
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“Only 7,500 people in my town, Linton, Indiana,’ 


says Jack Kennedy, “but last year 


We sold *5.000 worth of 





“Just a few short years ago, our initial order of Wright 
Arch Preservers was for 74 pairs. In 1955 in our town 
of 7,500 population we sold 250 pairs, or $5,000 worth 
at retail! And we expect to sell even more in the veal 
to come.”’ 


He’s sold on what he sells. 


Jack Kennedy and his sales staff wear Wright Shoes 
From personal experience, they know why ‘9 out of 10 
buy them again...’ because only Wright Arch Pre 
servers’ famous Four Built-In Features help “men on the 


go”’ stay on the go in comfort. 


®@ 99 Jack Kennedy knew there were many 
other men in Linton whose professions 

keep them on their feet. Doctors, met 

8 chants, druggists — people who need 


outstanding comfort, yet at the same 

time demand smart styling and luxuri 
ous leathers. He told them showed them Wright 
Arch Preserver Shoes. They applauded, bought, re 
peated, keep on repeating 


There are Wright Shoe 
wearers and poten 
tial wearers in your 
town. To sell them fol 
low Mr. Kennedy’s 
example. 


if your store has a 
staff of well trained 
shoe fitters, find out 
about a franchise for 
Wright Arch Pre 
servers. For other 
stories like Jack 
Kennedy’s and for 
more facts on Wright 
Shoes, send a card to 
Mr. Leo McCarthy, 
President, K.'T. Wright 
& Co., Rockland, Mass. 
Do it today! 


wright 


LEFT TO RIGHT: 

Earl Rousch, local druggist; Jack 
Kennedy, store owner; Herb Lawton, 
Wright Arch Preserver fitter 


Kennedy’s Shoe Store 
Linton, Indiana 
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STYLE 317: In gleaming black 
Soft, llama grain calf 
the cashmere of calfskin 


STYLE 318: In rich cedar brown 


Soft, llama grain calf 
the cashmere of calf skin 


In Canada: Scott & McHale, London, Ontario. 





The New Fashion Line that’s Stepping Right up Front! 


NOW IT CAN BE SEEN IN THE COMFORT OF THE GOLO SHOWROOM 


Empire State Building, Suite 925 


GOLO has gone all out to create an all new fashion line . . . 
saleable in every respect... fashionable from every viewpoint 
. . profitable in a great, big way! It's the Shoe Show of Shows 
. and we're reserving a front row center seat for you at the 
Golo Showroom during the P.P.S.S.A., Sunday through 


Thursday, April 29 to May 3. 


ALSO AT THESE SHOE SHOWS 
May 6 to May 9 Atlanta Shoe Show, Atlanta 
May 6 to May 9 Chicago Shoe Show, Chicago 
May 6 to May 9 Southwestern Shoe Show, Dallas 
May 13 to May 14 Mid-Continent Shoe Show, Oklahoma City 
May 14 to May 15 Seattle Shoe Show Seattle 
May 20 to May 23 Pennsylvania Shoe Show, Pittsburgh 
June 2 to June 5 Michigan Shoe Show, Detroit 


GOLO of DUNMORE 


‘TWEENS by GOLO of DUNMORE 
FOOTWEAR CORP., EMPIRE STATE BUILDING, NEW YORK 1, N.Y G FLATS by GOLO 
THE BIG 3 for FASHION and PROFIT 
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+, MAGATINE 


(9 5 ee a ee oe 2 Se ow ok - ee SD -e 


ROOM Sas HOTEL NEW YORKER 
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SOON / 


You will see the NEW Rain Dears Deluxe by LUCKY. 
They will be shown here on the pages of this 
magazine. The Premiere showing however, will be 
at the Popular Price Shoe Show in New York City. 
We will be showing in Room /1665-1672 of the 
Hotel New Yorker, April 29th to May 3rd. Please 
be sure to see us there. 


LUCKY SALES CO., INC. ers 


NEW YORK — 47 W 
MAIN OFFICE CHICAGO — 1944 W. SUPERIOR STREET 
941 EAST THIRD STREET, LOS ANGELES 
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Buyer! sit BACK AND RELAX... 


...the answer to your buying problems is the most 
outstanding ...most complete leather, rubber and canvas 


e xk. 
volume line’ in the country... 


+ the Beeb’ Line, of cowve... 


at the Popular Priced Shoe Show of America 


HOTEL NEW YORKER—SUITES 1260-61-62 
APRIL 29-30 & MAY 1-2-3 
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Yogi Berra, Red Schoendienst, Pee Wee Reese, Ted Williams, 
New York Yankees St. Louis Cardinals Chicago White Sox Brooklyn Dodgers Boston Red Sox 


M4 " 


Ted Williams, star of the Boston Red Sox, one of the greatest hitters of all time is the TV announcer for “‘P-F"’ 
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Robin Roberts, Ted Kiuszewski, Herb Score, Al Kaline, Duke Snider, 
Philadelphia Phillies Cincinnati Redlegs Cleveland Indians Detroit Tigers Brooklyn Dodgers 


ON TV 


BIG ‘PF reaturE 


BIG BASEBALL STARS 





BIG COVERAGE ...NOW 135 MARKETS 
...- WEEK AFTER WEEK FROM NOW TO JUNE 






B ! G CONSUMER DEMAND 






BIG SALES FOR YOU! 













Ted Williams heads up the big new 
“P-F”’ TV campaign . . . announces and 
introduces baseball’s top stars as they show 
“‘how to play baseball.” Ted tells the boys and 
girls from coast to coast all about ‘“‘P-F’’. 

And how these youngsters go for ““P-F”’ 
Canvas Shoes! 


. The important PF rigid wedge 
helps keep the weight of 






the body on the outside 
of the normal foot — i) 
decreasing foot pp 













This year, the “P-F” TV campaign is 
bigger and better than ever. National Coverage 
has been expanded to nearly double the number 


and leg muscle 


strain, increasing « | 





of markets. “Tor 2 advertising, a proven endurance. . | 

sales builder over the years, is now heading Ce ae” 0 

for its biggest year in history. This means f = is yf" 

extra sales and extra profits for you. 2. Sponge rubber ( 

Get on the “P-F"' TV bandwagon. ree 

Now is the time to start featuring X-RAY DIAGRAM ILLUSTRATES THE SCIENTIFIC PRINCIPLES OF “'P-F”’ 








‘“p.F? 


Canvas Shoes. = J 








PF Canvas Shoes are made only by Hood Rubber Co. and B. F. Goodrich, Weterown, Mou 
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write SHOE FORM CO. INC 


Dept B-35 Auburn New York 
for latest shoe and hosiery 
display news. 
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IN A PERSON 


OR A PRODUCT 


It is character ina man, or 
personality in a woman... 
tone in a musical instrument 


... excellence in a leather. 


Quality in Kid is a depend- 


able promise of beauty, 
fashion, enduring satisfac- 
tion... and value in its tru- 


est sense. 


Quality is integrity... it is 


/ // 
iN shaky 

LINE 
William AMER Company 


PHILADELPHIA, PA. ¢ ESTABLISHED 1832 











BLACK SATIN * BLACK GLAZED * COLORED KID ¢ BROADTAIL KID 


KANGAROO IN BLACK AND COLORS FOR STREET AND ATHLETIC SHOES 


MEMBER KID LEATHER GUILO 
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Of course she doesn’t. well known though it is. She wants 


the shoes that come in the box. because she knows 


they’ re good value. One of the reasons so many 


of her buy Town and Country Shoes is 
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ee 70S CA C7 Cty Lee Sloeis 


‘| he people who make ‘Town and Country Shoes are enthu lasts 


for their fashion rightness, dependable fine quality and lot-to 
grade. “How wonderfully they keep their shape and good look 
Coordinator Eleanor M. Howard. “I know the factory will alway 
choice of Evans Leathers.” The factory does. Evans Leather 

in the smart, comfortable, casual Town and Country Shoe 


that are so universally popular. 


THE CUSTOMER WON'T BUY YOUR BOX, EITHER...BUT 
extra charm, the extra softn 
Leathers. Whatever's the fashion 
Grained Leathers, Pigskis 


evans Leathe: 
1 member of the Kid Leather Guild JOHN R. EVANS & Cc OMPANY 


Tle Horde eben leathen ’ 
CAMDEN, NEW JERSEY /¥ /é 
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From mid-Manhattan to Portland, Oregon... 


WINTHROP 


Of 


Bivins the silicone protection 


HOW NORDSTROM’S, PORTLAND, 
FEATURED SYLFLEX IN WINTHROP SHOES 





INTHROP 


the biggest News in shoes 
70 


years! 








ore q 
we r ont 
gonne? te 


eat" yee? ¥ 


\ i/ 
—— \{ tr \ rom men's hOp morrison, west of breodwoy 
LIKE WATER off duck’s back, rain rolls off shoes made 


HOW SYLFLEX MAKES NEWS COAST TO COAST) Prt ltedoction on cost beng fests a Pertand 


Tuesday in group of three styles of men's dress shoes. 





] 4 . > We're told that this pro 
l eu 4 loes es doe not damage the 
« r quality of the leather 
Yi ] ‘sa nor does it make any prot 
lems as far as shining d 
Shed Water ier: 2, a 8 
said to reach a finer lust 
It would be indeed interest-| than leather not carr 
ing to take a poll of how/| process 
many shoes are ruined by the SHOWING how this Jeath 
Portland male who tromps jer rejects water penetration 


e through the Oregon rains 
each season 
+ This can suddenly come t 


@ stop with the introdu 
shoe being intr 
one of our loca 


Increased traffic, increased sales ig a te 


4 This is the first introduc 
are treated with 
. ‘ tion of this type of shoe « 
a silicone ogee heey h has the coast and only the second 
. I , Seen RAMEE NYSE such in the country. How 
ee ae : THIS IS applied during the ever, considerable research 
reports Matthew van f Winthre ork st P sy ad tanning process which, ac- | experimenting and testing 
| cording to the manufacturer, went into the shoes before 
ne Hee th ? ; ; ew a product puts @ shoe-life guarantee on they were introduced to the 
he et t inthrop | neiue ty of styles with S i i » the waterproof process. This 
mic sabnpcanag they son eplitgot se with SELLS ; is done without destroying F further information 
the porosity of the leather call dems, CApito 
which keeps it soft and allows 2-5511, or write her ¢/o Ore 
R. A. Highbarger, General Manager of Nordstron 1 it to “breathe gon Journal, Portland 7, Or 


are expecting even greater demand as the season progresse 











everal instances, customers who had purchased a pair hay 


mack, more than satisfied, to buy a second pair 
Give your shoe promotions the same kind of sales appeal 
Feature styles with the built-in protection of SYLFLEX 


*T M Dow ne ( 
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SELLS SYLFLEX 


that sells shoes 





HOW IT WAS DONE BY WINTHROP’S 
MADISON AVENUE STORE IN NEW YORK 








NEW... 
Miracle 
Leather 
for 
Stormy 
Weather! 


thanks 
to 


leather...styled by WINTHROP! 
IT’S WATER REPELLENT! 


<= or SHOES 


The miracle of § nes bring 
that's 








| Dress Shoes Resist Rain 
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SEND COUPON FOR FREE 
SIGHT SAVERS, LIST OF MANUFACTURERS 
FEATURING SYLFLEX, BROCHURE AND FACT CARD 


DOW CORNING CORPORATION, DEPT 2104, MIDLAND, MICH 


DOW CORNING CORPORATION, MIDLAND, MICHIGAN 
n Canada, Dow Corning Silicones lid, Torente 
Greenst . Angeles * Mew York * W ° er Spring, Md 





STYLE and FIT 


sold these shoes... 


oe 


20 Be 


And there are 366 occasions this year when Five Star Footwear is fittingly right. From a day-in 
day-out healthy and vigorous play-time shoe to “Sunday-Best” for Holiday and Party day, 
the brand name Five Star brings assurance to the parents of America the assurance of just 
right fit and construction combined with fashion-right styles and intelligent prices 
If you are handling the Five Star line, you know that these assurances bring you extra business 
If you are not a Five Star dealer, you should think about these extras. Let us hear from you 


Old Pale LWCKY STAR Wonder Welt 


FIVE STAR FOOTWEAR COMPANY 


43-01 22nd St., Long Island City 1, N.Y. ¢ Marbridge Bidg., Rooms 403-405 « STillwell 4-1975 
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NOW! A SANDAL WITH 
BUILT-IN ARCH SUPPORT 


VRYe T(E 


ARCH-LIFT 


Sandals — 


as Comfortable and Restful 
as the finest shoe 


LONGITUDINAL 
ARCH SUPPORT 


CUPPED HEEL SEAT 


creating real Walking Fieasur MADE Of " ciewoeo 
t far | ( troet 1 hoact MOAT SPECIAL — HEEL 
; ; METAL ALLOY 
. ; dder supp ve nee! 


In-stock for immediate delivery. 


$5.85 Wholesale. Retail $9.95 pr. 


rovide extra 
( 


rob 


RUSH ORDER COUPON 


Ma foc 
{7 | 


Men's sizes over 12, Women's over 10, add 55¢ wholesale, $1.00 retail 


No. 980.—TAN 
; 


MEN'S STYLES WOMEN'S STYLES 
No. 980 idle é No. 990 | 
No. 981 ck idle Leather No. 991 Red 


=zez 


No. 9861-~BLACK 
WOMEN'S STYLES 


; No. 990—TAN 
Sizes: ¢ ) 3 Sizes 








zzz 


No. 991-RED 


THE SCHOLL MFG. CO., Inc. - 213 W. Schiller St., Chicago + 62 W. 14th St. N.Y. © 727 E. Washington Bivd., Los Angeles 
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Footwear Sales Step Up . * 


when CELASTIC BOX TOES 
Step Forward! 


Why? Because mother, dad and the little ones all appreciate the toe comfort 
Celastic hard box toes or Celastic soft box toes give them for the life 
of their shoes 


Footwear for dress or play lined or unlined . every style benefits 
and the sales of shoe manufacturers and the outlets they supply reflect 
it! Are you using these quality box toes to build loyalty for your brands? 


UNITED SHOE MACHINERY CORPORATION + BOSTON, MASS. 





yA years of Florsheim styles 
featured “in the Post” 


02) get) 1922 


— 
a 


-and 
today 


Winning a franchise with the American man and hold 
ing it year after year is the kind of job that calls for steady 


advertising in The Saturday Evening Post. Florsheim 


ries tinea I s 
Shoes have used the Post steadily for 54 years (this year’s Phe Saturday AT ning sul ( 


campaign is their biggest and most exciting ever) to reach ne 7 | al | 
the men who need to look their best and have the where yt al ri¢ 
withal to do it. You sell them when you tell them, “It's h a 


advertised in The Saturday Evening Post.” names 





a \ealets 
gob 
months > 
\ 


*and a rate of gain in sales that is 


up three times the reputed industry gain ™S 


in juvenile footwear. 


The New Home of 


I, every category of selling — styling, construction, price 


. in every bracket you sell in — infants, children, subteen boys 
and girls, CHILD LIFE Shoes give you the initiative. Here are 
shoes that put you out in front of competition with a brand of 
VALUE that’s unmatched in the industry . . . and a protected 
franchise safeguards your full profit from Johnny-come-lately 


predators. 


Does it work? Well, we've got the facts and figures that 
say it does — and so have over 1700 alert retailers from coast- 


to-coast. Interested? Then call or write today, provided there § dew CAL LIVE dec! 
O allOW , 4 4 . Geaiers 


is no existing CHILD LIFE dealer in your trading area. to sell all they can sell, to look to an 


immediate future that is unfettered 


HERBST Shoe Manufacturing Co by production problems, a wholly new 
+ 


Herbst plant is now under construc 


MILWAUKEE 45, WISCONSIN tion. You'll see and hear more 
New York Office . 557 Marbridge Bidg., New York ‘7, N. .f about this soon. 
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April 


THIS AND THAT 




















In tune with the times. a retailer sends 
this little quip: 

“Inasmuch as it is proposed to pay the 
farmers for not planting some of their 
soil, why not pay shoe manufacturers 
for not making shoes and retailers for 
not selling? We know some clerks who 
would qualify for the maximum sub- 
sidy.”” 

Take a tip from the Hindus and stop 
hurrying long enough to meditate for 
a few minutes each day. Quiet thinking 
may open many doors that pounding 


... Workman 


cannot batter down.” 


The great principle of modern social 
action: “It is more useful to pool infor- 
mation and experience than to hoard it.” 
... Erwin D. Canham. 
Christian Science Monitor 
* * % 
“The first step to accomplishment. ts 
making a decision.” 
% *% # 
“One of the best things that I have 
learned to date is the fact that sometimes 
the difference between success and fail- 
ure in business today is DIFFERENCE.” 


Samuel S. Persky. Feller’s. Ine. 


5 Vo. TeeO 


eo 


ee 


Kditor emeritus 


Boor ano Stroke Recorper 
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THE 


BEST LINE 
IN TOWN... 


CURTAIN GOES UP APRIL 29 


WY 
N 


if 


NEW YORK CITY 
Rooms 512 and 514 


Sheraton McAlpin 


ST. LOUIS 
Rooms 108 and 110 


Statler Hotel 


JUMPING JACKS 


America’s 
Finest Fitting Shoes 


for children 


VAISEY-BRISTOL SHOE COMPANY 


MONETT, M 





just @ § days until you enjoy a... 


uy. 


mn em 


THE TIME: Monday, April 30th, 8 to 9:30 A.M. Go to PPSSA’s ide: imulating breakfi and get the new 
of the popular ( } rn opu rice? 
ast-minute 
by industry ex 
THE PLACE: Grand Ballroom, Hotel New Yorker acninieintiteies intel 
All this plus breakf: 
Seating capacity 


THE PRICE: $2.99 to PPSSA, 210 I 


~. PPSSA 
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eRibgitihci) Newsreel 


by George HU. Baker 


Shoe Sales Encouraging Government economists, keeping close watch on retail shoe sales, are 
receivin very encouragin sales reports from shoe retailers in many 
sections of the country 

In areas where wintry blasts have not posed a problem for shopp 
retail sales totals have been running about five per cent ahead of thi 
suine period last year 

Factory production it is noted. has been in exce of OO million pare 
in- each month this year. thus assurin retailer of the avatlability 
supplies 
The Public Plans To Spend Whatever pessimism may exist in some quarters about the future of bu 
ness, it hasnt yet hit the man who pays the bills the consuming pulbslic 

Consumers, according to a Federal Reserve Board survey, are actuall 
ore optimistic now than they were ‘ Some two-thirds of the 
families questioned expect thei YT vd byusinne enerall oy by 
better this year than in LO55 

Phe overnment warns. however, that the surs results are not a 
forecast of spending, but merel tafement intent whieh may 
iltered radically during the year 

If consumers follow present intention exceeded 
expectations), some 9.6 per cent will bu 
planned to buy last) year ; ent will shell 
improvements mid maintenanes thot thee TL 
per cent will spend for furniture and other mayor 
slightly fewer than planned to buy last year 

Although the surve hows only intentions te 
barometer of consumer confidence Vn optimistic 
lot to Keep good times rollin i 


of booms 


Retail Wage Survey horces attempting t ise federal minimum 
retail operation ine Ot ‘ ut until 
bul they I spend the nex Go mooth 
woot the regulation 
Labor Department 
last-ditch fight to get SZO0O000 t 
retail wave and hour 


Ndi istration 
dlete pinie 
1 repieiieriun 


Peaeeeberitien viiue 











eI EITi hci New sreel o 6 6 continued) 


Push Bill For Equal Wages 
For Women year of a bill requiring business to pay equal wages to women workers 


The U.S, Labor Department is pushing for congressional approval this 


Some provisions of the bill could be dangerous to retailers if improperly 
administered 

The bill says that equal pay is required for equal work done by 
women, and prohibits discrimination because of sex in the payment of 
Waves, 

Sixteen states now have equal pay bills, but the U.S. Labor Depart 


ment says that a federal law is necessary to promote uniformity. 


More Government Cobbler The Department of Defense is closing down four more government-opet 

Shops Closed ated cobbler shops. The closings are in line with President Eisenhower's 
announced policy of getting the government out of competition with 
private business. The four cobbler shops scheduled for closing are located 
at Fort Belvoir, Va.; Fort Carson, Colo.; Fort Jackson. S. C., and Fort 
Knox, Ky. Civilian cobblers are within easy reach of all these Army 
posts. Unless protested by the Congress, the proposed closings will become 


effective within the next few weeks. 


Lump Sum Payments And Lump sum payments to employes by a firm going out ol business may put 
The Income Tax them into a higher tax bracket for a particular year, under conditions 
newly specified by the Internal Revenue Service. 

The agency gives its decision in response to a request for advice on 
tax treatment of a lump sum, paid in accordance with a union agreement 
that includes severance pay, two-weeks’ notice pay, and accrued vacation 
pay. This money, says the IRS, is not back pay. 

lf it were, the employes could make special computations involving 
this income, splitting it so as to avoid paying taxes on the full amount 
in a single period. The lump sum, however, fails to meet the legal require 
ment for this special treatment and must be included in gross taxable 


income for the year received, 


Would Give Small Business 
A Tax Break 


The Smaller Business Association of New England is supporting a tax 
measure sponsored by Rep. Patman (Texas Democrat) which would give 
some tax relief to small businessmen. 

The Association says it favors the Patman bill over several other 
measures also designed to give small business a tax break. At present, 
the basic corporation rate is 30 per cent on the first $25,000 in profits. 
The 22 per cent surtax is added on to profits over that amount. The 
Patman bill would make the basic tax 22 per cent and graduate the surtax 


so that the larger corporations would pay more taxes than at present, and 


smaller firms less. 





To Help Us Survive An Information to help in the preparation of survival plans intended for use 
Atomie Attack under atomic attack conditions will be developed in a new U. S. Census 





Bureau study, 
Backed by an estimated $90,000 from the Federal Civil Defense Ad- 


ministration, the bureau will make a four-city survey to work out 
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Saddles capture the most popular vote 
of the youngsters the year “round. And 
parents, as well as children, know from 


experience that Edwards dealers are always 


headquarters for smart saddle shoes. They re 


perfect for school, sport and casual 


wear... and featured in the widest array of 
‘ AROMORE 
color combinations, 
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SHOE 


S 


IN ¢ 


2032 


We've been giving 
Heydays the “SHOE TEST” 


We put ourselves in your shoes to see what we 


could do to further aid your sales and profits. 


We realized the retailer needs (1) less distribution es 
pense, (2) lower inventory, (3) better turn over, (4) better 
timing on shoes, (5) better stock service (6) shoes that 
appeal to the consumer as n 


MORE than the ‘deal 


We learned that stores that failed were 
ALWAYS overstocked on deals, and 
UNDERstocked on shoes with consumer 
acceptance. 


AND HERE'S WHAT HEYDAYS 
HAS DONE ABOUT IT: 


| Replaced two long and two short lines 
with four of equal size. No more Cruise 


or ‘fill-in’ erips. All trips wall be complete 


Almost doubled the pairs, patterns, and colors 


tocked 


Salesmen will make four complete trips annually 
They will not annoy you with more 


you with less 


i. We advanced the lines one month 


ning away from the middle of the season 


This changed program will greatly enhance the retail 


ers Competitive position, It wall improve his sales and 


ro 
fits, save him on inventory and get him new shoes ¢ irlict 


It is the MODERN METHOD in shoe merchandising 


The reason for Heyday’s growth while other 
ing, financing and finagling toy 
Heydays preter #1 the Indust ind the Retasler. to 
Our OWN CONVCHICHCE 


Any retailer who 1s considerate of, and cooperative 


{ and advanced method of shoe merchan 


with this | rove 


dising, will sho constant growth and increased profits 


Let's talk Heydays during the Sct. Louts show. We 


vill be on hand in Room 18 Statler Horel 


The Shoe That FEELS Better 


EOCvst StReey LOUTS 
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Dr. VARCLS NADLER. professor penditure . by corporations bart be wearin 
of finance at New York University plant and equipment. which are lightly more shouldered = (paddin 


n his talk “Klements of Strength likely to be larger in 1956 than in will gently build up the shoulder 










in the American EKeonomy.” indi 1955: and finally (6) a flexible ine) and wearing a hat more often 
cated: credit and debt management policy han she has in year Shit found 
“While it is possible that in the , Lhe long-range streneth con its part of the fashion balance of 





neat future there may he a sists of human and material els today s clothes, Her shoes will be 





ments which are Causing i mew Till closed the gpenin ol lashe 













capitalistic system to evolve in gg 
Lnited States, the like of \ . 
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The United States ha rherl el 


reached the millennium Vian 










problems still remain to be solved 
moderate decline in business actis and many obstacles to be overcome more subtl Shell wear more ela 
- ity. the long-term trend of — the But these problems and obstacle ticized vec hieh ridin linn 
United States economy will) con as those confronted in the past. can tling dorsa 
tinue upward , . ind will be conquered This is a year when eve men 
Phe elements ol short-range er of the famil il be camel 
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vihich will prevent any decline that 
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from going very far or lasting too / bout town. Camels hai eu 
lone are as follows: (1) The in k:2} |/ tural cashmere, alpaca, mohair 
crease in disposable personal is ese fibers. real and simulated 
come based on rising wages: (2 H, LENE OQUARA, fashion dire ve blended and used up and deo 
unfilled orders in’ the hands of tor for the Allied Kid) Compan seventh Avenue and eve other 
manufacturers, which are large and presenting the bFall-Wintes L956 enue of fashion manufacture 
still increasing: (3) the erowth of colors, indicated tlone and in) combinatior Foot 
population and the rise in the Fall “56 will be ritten in sim eal nificance: beige to brown 
standard of living. which constantl phic of design, ¢ tement camel's hair promotion | ed 
increases the demand = for ood fabric ind leather urlace i { mid-bre . hoes entied tan 
and se-vices h) the pent-up de color \ Ise black and white mixed 
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ove rall 
Watch for the 


‘ray shoe in volume. 


vive an mid-gray visage 
strong return of the 
Blues have 
been a declining fashion in shoes 
hut an ascendant one in ready-to 
wear. Textile blues, with a few high 
fashion exceptions, have tended to 
be lighter and brighter, as they will 
for Fall, including versions of royal 
and peat (nm k 


back to 


school, back to town, to give flavor 


‘kor transition, for 


to tired ensembles in the hot July 

\ugust-September days and then to 
carry on into leisure shoes, we re 

ommend: Tobago Blue, a color from 
the plumage of the Birds of Para 
dise in that island paradise; Tama 
rind, intriguing color of the tropical 
fruit and Cardamine, spirited, cleat 


99 
vold 


” 4 


im AUL LOUDENER, women’s shoe 
buyer at Mabeley & Carew, Cincin 
nati, Ohio, says: 

“arly 


season promotions w ill 


W e have 


occasions that 


pay off in increased sales 
proved on several 
women not only want to see the new 
shoes as much as three, four and 
even six months ahead of the regu 
lar wearing seasons, they will also 
buy them even straws in bliz 
zards, 

“Women are definitely interested 
in anything about fashion that is 
news, whether it be color, material 
or pattern. Representative styles 
shown in windows and in the de 
partment can help boost figures in 
off months, Such a promotion 
should be supported by suggestive 
selling by the sales personnel. Ad 
vance styles should always be of 
fered as a second pair and will 


bring many multiple sales 2 


Di RELL S. POLLOCK of the Pol- 
lock Shoe Store, Canonsburg, Pa., 
says, 
“Wherever 
and _ talk 


the reference is generally based on 


people get together 


about new merchandise, 


their observations while window 


shopping. We know how important 


an attractive window display can 


76 


be and this is especially true for a 


merchant located in a small town, 

‘With a population of 10,000, we 
try just a little harder to keep our 
local 
merchandise. We 


effort 


interested in our 
make a 
windows. We 
afford to do 


shoppers 
special 
with our 


' 
otherwise 


Vd AM It y 


P Grr es LW, 
ee 


Backvrounds are repainted twice a 


couldnt 


year to provide fresh color effects. 
If your budget does not provide for 
1 professional outside decorator, 
perhaps someone on your sales staff 
can develop a talent for arranging 
wood window displays. In our store, 
we have a man who has been with 


us for thirty years. By studying 


trade journals (which are a good 


source for excellent ideas that can 


be worked out in the individual 
windows) and practicing arrange 


ments with shoes that would set 
them off to advantage, he has given 
our store a window following 
“More people looking into your 
windows can mean more business, 


When they looking. be 


omething has to be 


stop sure 


changed or 


rede orated 4s 





Arvo H. JOHNSON, vice-presi- 
dent and director of research for J 
Walter Thompson Company of New 
York, says: 

“While 
tunity for substantial growth in its 


market, it 


industry has an oppor 


faces greatly increased 


With the 


share of the consumers 


competition increased 
income in 
the form of discretionary spending 
power competition for the consum- 
broadened. It 


beyond just brand versus brand. It 


ers choice is foes 


will include competition between 
whole produe t ¢ lasses or entirely 


different interests. 


“The magnitude of the job to be 


done in changing consumer habits 
as well as the great opportunity for 
expanding sales in nearly every field 
of production and services suggests 
the need for raising our sights in 
business and finance 

it sugvests re examination of 
the sales organization and the ad- 
vertising budgets —to see if they are 


adequate for the job to be done and 


for the opportunity that exists 


Formulas based on past relation- 
ships of selling and advertising to 
sales may no longer be realistic in 
view of the growth of competition, 
expansion in the number of pri 
mary prospects, and the need for 
habits and 


education to change 


ideas.” 
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A, improved official directory will 
the features of the 16th 
Price Show — of 
America, which will be held at the 
hotels New Yorker and Sheraton 
MeAlpin, New York, April 29 
May 3. form the dires 


tory 


be one of 


Popular Shoe 


to 
In its new 
will contain alphabetical lists 
of all exhibitors plus alphabetical 
listings by floors of all exhibitors 
and in addition, a listing of all shoe 
wholesale ex 


manufacturers and 


hibitors by major categories and 


retail price ranges, Between shows 


this directory serves retailers as a 
product list 
The show. which is under the 


joint sponsorship of the New Eng 
Association 
\ssociation of 
be held at 
should be 


land Shoe and Leathe 
the National 


Shoe Chain Stores. 


and 
will 


a time when the industry 


in a position to evaluate a Spring 
season which wa notable for 
hanges in pricing and marketing: 
policies An analysis of how con 


sumers have reacted to these changes 
will help determine the direction of 


industry planning for Fall and Win 


ter, For the first time in) many 
vears, chain stores — introduced 
higher price merchandise to a_ de 
rree that affected their traditional 
April 15, 1956 
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Annual Event Comes at a Time Rt hen Retailers Must Evalu- 
ate Many Changes in Marketing and Pricing. Helpful Style 
Services Offered to Members and the Trade. 


price line identity Retailers pre 


sented shoes with expensive style 


and construction features and intro 
duced better quality merchandise at 
| igher prices and vere rally reduc ‘ dl 
offerings at the low end of 
scales. As a re 


these circumstances. it is 
that the PPSSA will be 


their 


theit price ull ol 


expected 


Hhlaote HTnApoaot 
tant than ever, 

The PPSSA management ha 
been furnishing fashion services to 
members of the two sponsoring as 
sociations and to the trade These 
services include retail selling re 


ports from resorts, Kuropean shoe 
fashion reports, sketches, and evalu 
ations of next season's shoe trends 
PPSSA Phe 
PPSSA will also issue a Forecast of 
hall to 
bers of the industry 

Ihe PPSSA Breakfast 
program which was inaugurated at 


November s 


successful that plans are now bein 


hy style committees 


fashions some OUOU mem 


| ashion 
last 


event prove d 


made for a second such program 
\ forum, in which leading mem 
bers of the industry will answer 
provocative fashion and merchan 


dising questions will again be a fea 
ture. The program will be planned 
and conducted by Doris Weston 


and Helen 


Coordinator 


PPSSA Fashion Director 
Joseph, PPSSA Shoes 
(nother 
vas introduced for the first time at 
last November's PPSSA will again 
hye repeated PPSSA “sketch book 


consisting of pads of shoe outlines 


service feature which 


will be distributed to buyers and 
retailers at the time of registration 
(reat quantities of these were suc 
cessfully used to note details of 





VMANWELI 


hihLD 


Vice Pres. NL ELS. 1 { 
Co-Manager P.P.S.S.A 


haves 


styles seen at PPSSA The sketch 
hooks provide a visual record which 
huyers and retailers can take back 
to their offices 

During PPSSA week a number 
of funetions have been scheduled 
They include a press luncheon on 
Vionday April Oth. at which the 
presidents of the two sponsoring 
\ssociations and the co-managers 
of the show play host to ipproxt 
mately 40 members of the trace 
press, WITe service ind) consumer 
Hewspapel At thi lunetion | a 
latement on industry prospect 
pre ented and questio ine aD 
swered 

Later in the week the board -of 


directors of the National Associa 
tion of Shoe Chain Store anvel the 
membership will hold it mnual 
meeting at which directors will be 
elected for a three-yveat period 
On Tuesday evening the 210 A 
Ciale 4a national ph lanthropur 
organization, will sponsor it iti 
nual banquet and program in the 
Grand Ballroom of the Waldorf! 
rus ro GE 1435 i 
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BERKOWITZ 


by A. W. 


Pre ident Vi u } ng and Shoe and 
Leather {ssociation Cr 


Popular Price Shoe Show of America 


Chairman 


Another Record Shoe Year... 


Ti eal 


nineteen fifty-six will 


witness continued general prosper 
! 
ity for the entire country and for 
the shoe industry Increasing con 
| 
umer incomes and high employ 


ment have expanded vreatly the 


purchasing powel of the American 


public Good retail shoe demand 


and sale iided by the impetus ol 
mart ney styhing our ever-in 
creasing population and the rr 
plenishment of shoe inventories to 
normal levels, provided a substan 
tial increase in the volume of shoe 
production during 1955 to a ree 
ord-breaking total of 577 million 
pairs, valued at over $2 billion 


The first quarter of this year 


increase of 10 


showed a further 


per cent over the corresponding 
period of a year ago, with an esti 
mated production of 165 million 
pairs and the trade anti ipates 
business during 


Output for the 


continued good 
the second quartes 
current year should at least equal 
last yeas peak totals 

Shoe prices will continue to in 
crease at both the factory and re 
tail levels weording to trade 
leaders. Higher prices for hides 
and skins have been reflected) in 
substantially higher leather prices 
In addition, virtually every other 
component iem t ed in pro lucine 
shoes has increased in cost 

Substantially higher labor costs 


have been paid by most producers 





A. W. BERKOWITZ 






as a result of the Federal minimum 
effective March 1, plus 


veneral wave increases vranted to 


wave law 
shoe workers this year. Higher 
overhead expenses and increases 
in freight rates have all added to 
producers’ manufacturing costs. 
The Popular Price Shoe Show 
of America, jointly sponsored by 
the New England Shoe and Leather 
Association and the National As 
sociation of Shoe Chain Stores, 
will play an important role in in 
creasing the volume of shoe busi 
ness. The timing of the show, 
April 29, 30, May 1, 2 and 3 
makes it the earliest Fall PPSSA 
show in history and is another 
contribution of the popular price 
shoe industry to better shoe busi 
1956. All previous ret 


ness for 


ords for buyer attendance and 


number ol exhibitor sare expec ted 
to be bettered 

This will again be the only in 
dustry-wide showing of Fall foot 
wear. Our expanded PPSSA fash 
ion service has as its objective the 
stimulating of more fashion-right 
shoe styles in the popular price 
market, in accordance with the 


Mem- 


bers of both Sponsoring asso ia- 


trend in consumer interest, 


tions have received, a month or 
| 
more before the show. authenti 


fashion information on apparel 
and shoe styles. 
To climax its comprehensive 
fashion services to the industry, 
PPSSA will again sponsor a break 
fast fashion program on Vonday 
morning, April 30, in the ballroom 
of the Hotel New Yorker. We 
urge every retailer and exhibitor 
to attend, and to secure the neces 


Author 


stories will, as 


sary ticket of admittance 
itative fashion 
usual, be released to the press and 
will help stimulate consumer de- 
mand for Summer and Fall shoes. 


[TURN TO PAGE 141, PLEASE | 
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A Good Year for Shoes... 


Tur: yvear 1956 can be expect { 
to be another good year for the 
shoe industry. If the increases in 
chain store sales and production 
are not so spectacular as those of 
last year, they should at least: be 
substantial--up to 10 per cent for 
the first half of the year, inclusive 
of volume gained through new 
units. We do not believe the second 
half of the year will quite main 
tain the pace of the first but the 
should 


approximate 


Increase in dollar sales 
also be substantial 
ly six to seven per cent, again in 
cluding new units. For the year 
total pairs of shoes sold should 
be a very small percentage ahead 
of 1955. 

There has been no slackening in 
the constantly mounting costs of 
operating a shoe chain store busi 
ness. However, the shoe chains 
have so far made every effort to 
cushion the impact of wholesale 
price increases on the public and 
they will continue to do so. This 
will require astute merchandising 
and the cooperative understanding 
of factory resources, but we have 
every hope that the full effects of 
spared the 


higher costs can be 


consuming public until — next 
Spring. 

Rents are continuing to rise and 
selling costs and costs of trans 
porting merchandise are also 


sharply advancing. These — in 


creased costs will intensify the 
mark-up. The shoe 


struggle for 


chains, recognizing the intense 


character of their competition, 
cannot automatically take the easy 
road of tacking on a point or two 
to mark-up. Instead they will con 
tinue to devote major efforts to 
ward reducing controllable ex 
penses and sharpening their met 
chandising skills in order to main 
reducing 


tain a fair return by 


mark-dow ls. 





\n Hniportant dey lopinent i 


the industry is the successful) in 
troduction of higher quality lines 
incorporating the most advanced 
styling features, more expensive 
materials and more elaborate shoe 


making 


cates a recognition by the industry 


This development indi 
that its customers want shoes of 
better quality and top style 

In addition to this new focus on 
merchandise th 


higher quality 


chains are aggressively expandin 
into planned suburban shopping 
centers, Shoe chains should open 
between 250 and 300 new. store 
in 1956. between 80 and 90 pel 
cent of which will be located in 
the shopping centers. As a result 


of this substantial investment in 


iz 


a 
td 
r 


gr 
JACK M. SCHIFF 


by JACK M. SCHIET 
/ \ { 1 ‘ 
( S ‘ Co-Cha / 
/ s Shou if Ame 


the future more peopl will be 
more conveniently and frequently 
exposed to modern ittractive pres 


shoes. This) should 


brin about reatet il pe 


entations of 


capita and in total volume 
In a year when much attention 
has been directed toward merger 


Nationa 


Association of Shoe Chain Store 


ind consolidations, the 


has taken no otheial position ot 
view on these consolidation 
acquisitions. Such activities, how 
ever, have characterized the entire 
national business economy for a 


variety of reasons for some time 
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_ 
Phe subdued colors of game bird 


plumage will be important in Fall ready- 
to-wear and tanners have made available exact 
duplicates as well as many complementary 


colors, in leather, for shoes. 


Tapered toe, two colors or tex 
tures, an important tailored flat 


Llasticized flop line on sot 
kimmer the favorite pattern 


in dress flats 


Two color, two texture neu 
saddle oxford treatment with 


t repe sole 





Kall Footwear... 


Pumps in all the 
still in first position 


various treat 


ments 


Vinyl backless patterns with lu 
cite or decorative heel and bril 
liants for after five. 


lop line 
ornamentation 


Ti various committees representing makers of populat 


priced women’s (dress, sports, casuals), men's and chil 


dren's shoes——met, consulted and evolved the footwear 
fashions that will be important for Fall 1956. On display 
at the Hotels New Yorker and MeAlpin, during the PPSSA 
show, will be the interpretations thereof by member manu 
facturers. The full and complete fashion forecasts, based 
on research and planning by Helen Joseph, Shoe Coordi 
Director for PPSSA, 
have been made available to members of the New England by 
Shoe and National 


of Shoe Chain Stores. These portfolios give authority in 


nator and Doris Weston, Fashion 


KSTELLE G 


Leather Association and Association 


the important considerations of silhouette, texture and 


colors in apparel and shoes. 
r . . . . pectator 

Phe following is a digest of the fashion highlights spelled 
out by the PPSSA: In women’s shoes, pumps continue the 
top favorites for Fall, in new versions and treatments and 


and detailing. 


backless and 


P-straps will continue to be important in new variations 


with emphasis on simplicity of pattern 


Other patterns, including clings and slings, 


rURN TO PAGE I41. PLEAS 


Step-in pump, featuring two ter 
ture combination as well as the 
leather elasticized quarter 


gelling 


grained 
Sa ooped heel 
excellent acceptance 


Soft, unlined, 
tie, with 


Veu excuing 


open toe and elegant 
important on 


sling pattern 


ANDERSON 


version of the 


stacked, slim heel 




























ALBERT MORSI 
COCHAIRMAN 


Fashion Program Committee 
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IS A THREE 
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hy NAT SCHIEBER 
Women Dress Shoes 


Committe 


Chairman 


arly purchases of Fall type met 
selling in the stores dus 
August, will be 
We believe 


that pumps will continue to be the 


chandise 
inv July and upon 
us before we realize it 
favorite, with the sweater pump the 
important shoe for Fall. Clings are 
still an important sandal type, but 


hac kless 


momentum and will con 


the springolator shoe is 
paining 
tinue to gain during the early Fall 
selling period, New versions of the 


back, 


both sides closed, bear watching 


sling open toe, open with 

The Fall season is no longer a 
completely one-Lly pe of footwear sea 
son. It should be divided into three 
calegories 

1. July and August selling-—-open 
Summery, transitional dark shoes. 

2. September and October selling 

more emphasis on closed up foot 
weal 

3. November and December sell 
ing emphasis on later afternoon, 
cocktail, and dressy types. 

Suede will remain the number 
one selling material but may slip 
slightly in favor of smooth and new 
textured types of leather. Patent 
leather should continue to sell very 
well for early Fall. Vinyl will carry 


through, more in leather-trimmed 


than in the all-over versions, but 
both will be accepted, 
In colors, the tan and brown 


family offers quite a variety, from 
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NAT C. SCHIEBER 


fruitwood and French bread through 
walnut brown, with perfect brown 
being very important. Taupe is very 
Red and blue 


present im 


highly promotional, 
will continue in their 
portance 


Heels will be 


thinner in all heel 


heights 
GIRLS’ SPORTS SHOES WILL 
REACH AN ALL TIME HIGH 


by GEORGE NACHT 


Chairman, Women’s Sports and 


Welts Committee 


We expect growing girls’ sports 
sales to reach an all time peak dur- 
ing the coming 1956 back to school 
and early Fall period, with leather 
and colors the big story to develop 
these sales. Soft leathers, 


cork and buff 


velvety suedes and roughies, in ad- 


glove 
grained leathers, 
dition to the standard smooth leath 
ers, will lend great interest to the 
Fall sport pie ture, 

In glove leathers the volume col 
ors should be Indian tan or gypsy 


tan, black, 


and butternut 


charcoal, eray, smoke 
In the cork family 


there should be some vicuna, oyster. 








Shoe Men 
Chart Fall 
















GEORGE NACHT 


vray and champagne as well as 
some taupe and diablo red. 

In roughies, white should be bet- 
ter than ever and black and eray 
should round out the volume colors 
In velvety suede, khaki tan, greige, 
taupe, gray and diablo red are top 
of the list. 


should perform surprisingly well 


Gray in all leathers 


THE CASUAL AMERICAN LOOK 
MAKES SHOE FASHIONS 


BALI 


Casuals and 


by JAY 


Chairman, Women’s 
Dress Flats Committee 


The past and current Spring and 


Summer seasons have seen the 
erowing strength of dressy flats at 


This 


sumer demand for footwear fashions 


the retail level. heavy con 


to wear with the casual American 
look in clothing has inspired lead 
ing manufacturers of this type of 
footwear to keep pace with the 
trend in color, style and material 
with special emphasis given to the 
lightest look possible. 

New patterns appearing daily in 
the market show the growing im 
portance of textured leathers and 


offer 


a wonderful opportunity for 
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Fashion Course... 


Phe Style Indications of Last Year Will Be Continued in 1956 


with Increasing Interest in Dressy Shoes in All Types for WH omen 


and a Bigger Role for Fashion in Men’s Shoes and Juveniles. 


JAY BALL 


promotion, Leather colors tell again 
of an interesting season, with cool 
white showing early signs of being 
with the 
offered by 
promotion wise retailers, 
The modified 


finally arrived at volume levels and 


exe eptionally vood and 


“oolden touch” being 


tapered last’ has 


should have greater demand, Skim 
mier skimmers, elasticized top lines 
and high riding vamps are_ the 


Watch hor 


They should have 


“newness in fashion.” 
these silhouettes. 
eood acceplane e, 

Suburban and California types of 
casuals, naturals for lending them 
selves to “easier living” for the feet 
have shown much improvement due 
to a wide awake program of im 
proved styling and detailing. Lei 
sure leathers in closed up types and 
dressier designs with lighter, more 
vraceful wedges in open types, make 
this footwear hard to resist. The 
improved styling combined with the 
volume color story for Spring and 


Summer offers big possibilities. 
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WILLIAM WADDELI 


STYLING EXPANDS 


HORIZON 


JU VENILI 


by WILLIAM WADDELI 
Children’s Com 


Chairman 
With stvle consciousness on the 
awak 


ened to an unprecedented de oree. a 


part of juvenile customers 


continuing opportunity exists for 
further expanding shoe production 
and sales for Fall and Winter. In 
all age 


act eplane e of 


groups there is a definite 
more sophisticated 


shoe styling The juvenile market 


slimmer 
looking 


and more appealing than ever——in 


will want shoes that are 


finer in detailing, lighter 


material, color and treatment. Our 


customers will be more wardrobe 
conscious and this too offers a sales 
opportunity for extra pairs 

Stvle highlights in girls’ dress 
shoes will be swivel str ips, convert 
ing a shoe to a strap or a pump 
The side-dip topline is a 


Mayor 


trend 


MYER SANE 
COCHAIRMAN 


Fashion Program Committee 


STYLE INTEREST CONTINUES 


IN MEN'S SHOES 


The soft rains will continue to 


major importance nm omen 


hoes, with the matler. finer 


rrain ind soft. boarded 


rapidly New 


ma brin 


leather 
raining oller tan 
increased interest 

oled 
hulled 


‘ planes 


Patti lor he i et 

casual velvet 
leathers will enyo 
The rf 


wialer-re 


‘real ace 
tremendou interest oan 
finishes 

Phe color trend in men 


lor | ill has 


darkened charcoal tone 


istant 
s clothin 
turned away from the 
Shoe col 
ors will also avoid the muddy, char 
coal shades. The 
will be 


i slight tinge of red undertones. In 


rnportant brown 


i ood medium shade with 


the brown famil the biggest up 


wing will be in cordovan color 


but the cordovan will also be some 


rURN TO PAGE 155, PLEAS# 





SILHOUETTES 
IN TRANSITION 


Influence Shoe Styling 






For Fall and Winter 1956-57 


The shape of fashion is 
radically transformed by new 
changes introduced this year. 
Oversize hats above a slim 
pencil, sometimes widened by 
floating panels or tunics, are 
Supported by delicate looking 
shoes on heels not as high 

as they look. Yet the whole 
effect is fluid, dynamic, not Fluid 
Static or reserved. In spite of Movenrenit / 
gZigantic hats there is a gentle 

femininity about the new mode. 


Shoes were never more charming 
as they reflect the seductive 
feminine appeal of the new trend 
— here a high-tied stepin 
suggesting the high-waisted 
Directoire line, there a buckled 
pump or a straight-throated 










pump from Watteau, and the demi- 
Spats of today direct from 
Poiret's sheath-bolero period 
before World War I. Even the 
colors of the new mode = and 
the new shoes = evoke the 
elegance and charm of 

another fashion epoch now 
reborn. 





Sheath High-tied 
and Caraco Directoire 





Soft T-strap 
Low Heel 


DUO-TONES and TEXTURES 
and ELEGANT LITTLE HEELS 


Prettiest old fashion revived in 
modern shoes is the demi-Spat actually 
an inset collar, pointing up 
two-color, two-leather combinations. 
Spat effects are also shown with 

only the instep insert to remind us of 
the little kid boots and spat | Double-bow 
models of that same era that also brings Directoire 
back the bolero sheath and enormous 

mushroom hats in modern guise. 





Bright-finish leathers with dull, 

textured with smooth, sueded 

with grained or shiny. Or two contrast 

colors for tonal harmony or 

Shock appeal are in the same or unlike c 
surface. The new colors of Autumn 





Two-strap 


are used to new effect in shoes with . sa 
After-five 


vamp and quarter contrasted. 

And black touches, black bandings, 
all colors and textures are the 
insignia of fashion 1956. 
Upholding these new shoe fashions 
are the elegant little heels, 
often in 15/8 to 19/8 heights, 

New but excessively slim, 

Draped beautifully curved for 

Throat symmetry. 








Asymmetric 


Front P 
Two-texture 


Spectator 





New Square-throat Strap 
Two-tones and Textures 


Two-tone . A , Buckled Stepin 
Regent Strap ae Little Heel 








Sling ~” The PUMP 


Most Important Pattern Base of the Coming Season 


From morn to midnight, the pump 

in all versions serves as the basic 
Shape of footwear styling, 
embodiment of the new pared down 
Simplicity in all fashions. 

Pumps on all heel heights, closed 
and open, cut low in back, 

throats V, U, squared or shelled. 
Givenchy's straight-front pump 
continues dominant in everything from 
flats to high heels. 


Little 
Ballerina 


Pumps tapered or modified of toe 
Two-tone Pp , 


Buck] pumps with ornaments tailored 
skle 


or jeweler-crafted. Slings and 
ballerinas still volume types. 
Spat pumps and two-tone Regents 
in all lines, while Spectators 
continue in their new softness. Built-in Decor 

Stretch-top sweater pumps 

and elasticized demi-spat pumps 

porular. Newest pump for 

evening in exquisite warp-print 
Regent , taffeta, gleaming jewel-tone 
Spectator 4. Slipper Satin, or gem-hue suedes, 

touched with glitter, luster 

or. jewel ornaments. 


Demi-spat Pump 
fox New Contrasts 


Wide Slim Buckles 


New 
Givenchy 


Jeweled for 
Evening 


Geometric 
Stripping 





ELASTICIZING and 
GENTLED SOFTNESS 


Designers choose new areas of the fashion 
Shoe for elasticizing - the shank, the 
quarter, the back Strap, all extending 
the idea first presented in stretch-tops. 
Soft tannages in suedes, calf and 
kidskins also new ribbed fabrics are 
favored for these new elasticized 
treatments. And the contrast of color 
and texture is intrinsic in this 

new shoe trend, newest of the methods to 
achieve ultra-softness in shoes. 





Pigskins, allover punched, new 
ee , ee nappy and Shrunken grain tannages 
Wide Elasticized ‘ : 

a are favored leathers for new 
Quarter Strap ; : Es 

softness in footwear. These augment 

the glove tanned leathers, the 

fine crinkled and crushed surface 





Soft Gathered Elasticized Quarter 


leathers used in Italian types. t \ ay 
New softness comes from radici ‘ 
changes in construction, : Ma S« 
f new unlined and laminated ij \ y Li 
treatments and foam Vie ‘> 
cushioning widely accepted. é “ig 3 4 
. Pg ie f A ‘\ 
LS ease : soft Vita 
Two Texture F the 4 Shrunken Mn 
) o, By . Textil j 
Buckled Pump Ae ’ idle Texture ' 
sya ll / um ed 
/ ’ ot 1/4). 


Vamp bn 
hug 


Pil 
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Cg 








IRN EEE LEE LLL ELT LE LETC LOMA AOE S 
Punched Pig 


Jolume Stepin 


: Sale Elasticized 
Elasticized ‘ : 

Town Pump 
Open Quarter 
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The Elasticized Quarter 


Newest Area For Stretchability 


In Pumps on High or Elegant Lower Heels, 
Sean GRR REE RS GN GRAS ET AC A AT SANS SA PAATEE 


In Combinations of Leather with Fabric Quarters 





Nastic zed aille | ‘ 
ic mn, i 


with i 
ity. 


ther 
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n pletely soft puntp with e 
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cizec a, quarter. 7 oe 


How to give the best possible fit to the most 
popular shoe style, that problem is as old as 
the pump itself. Manufacturers have elasticized 
vamps, put in side gorings, front gorings, intro- 
duced the sweater pump with its stretchable top- 
line; elasticized every part of the shoe except the 
hack. Now they are putting stretch into that part 
of the shoe. 

Elasticizing the quarter seems a logical idea 
since it is in that area of the shoe that women so 
often complain of poor fit! So, anything that 
keeps the heel from slipping is a major accom- 
plishment. The final test, as always, will be con- 
sumer reaction. Will women like the feeling of 
the very soft back -sometimes a ribbed fabric 
and sometimes, especially in quality shoes, a 
leather? Will they like the slight pull on the heel 


i eee Sa 
that the elastic izing gives! 
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Pretty and Elegant 


The New Look For Lower Heels 


2 FE TE Ce A A A A A 
Shapely as High Heels, Balanced and Poised 


LY A A TA A A A A 
For the Demands of Modern Active Li 
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{ | Black sucde spa taton copper 
: underlay § lower heel. fecent. 
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Very open paenip, Vou er heel, 
textuted ledther. Palenfine. 


4, 


Smart lower hed in open shank 
instep stfnp. Deb. 


lr looks like a big year for “The Litthe Heels 
of Fall,” if we may paraphrase the recent ad of Bluck saede bith smooth grim, | 
a leading New York store, “The Litthe Heels of metal ornament. G-Flat by Golo. 
Faster.” For these lower heels, 15/8 to 19/8, on 
style shoes are here to stay. They are shapely 
and elegant, pretty and youthful. And they are 
something that women have long been asking for. 


Designers and manufacturers have been doing 


some down-to-earth thinking about heels recently. ; , : 
They know that most women need more support i : | | j 
than they can gel from heels over 20/8. Even i ' j 


those who can wear very high heels weleome some i ' i ; ' 
hi | - Their prob! hae t Par Pimp ih new) speckutor treat. i 
een abe dalet lelr probiem has been to find lower ment @n louwpr heal. Shida, 

i 


heels that have eve appeal. But now that problem 


; 


is fast reaching a solution. More and more makers 
of style shoes are including these lower heig!ts 









and selecting graceful, elegant shapes. 















































Softly draped pump ys smooth 
calf, 2078 heel. Defmanette, 


, ae eovin Pa 
imming ellini. 


Pump pf texturedteather, spec- 
tater treatment. Natural ridge. 







Tus is the year of the pump. There are 


pumps for every hour of the day, including 


formal evening. Closed and open pumps with 
tapered or slightly tapered toes; on flats, low 
walking heels, pretty, elegant, lower heels and 
high, high heels; with V, U, squared, straight 
across and shell throats; in grained, plushy 
leathers, highly polished, suede and dull 
matte surfaces. And for evening in glowing 
satins, rich broeades, gold and_ silver kid- 
skins, and those Cinderella materials, viny! 
plastic for the uppet and “glass” for the hee! 

It is in evening pumps that the news lies. 
Long absent as a leading style for evening. 
they are back again, elegant and beautiful: 
with long slender vamps; in rich materials: 
jewelled or plain: high-tongued or low cut: 


unadorned or with a bow or rosette or buckle. 





Dressy blaehk suede ste pin, vayyp 
clasti@izing. A’ Drew Shbe. 











In All Its Versions... 


For Morning, Afternoon and After-Five, 


Mer | 
y On Every Heel Height, In Many Colors and Materials 


Salty 


sweater 
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Some are very simple, depending largely on 
their beautiful lines and luxurious materials 
lor their appeal. Others are more intricately 
designed, softly and beautifully draped for a 
very feminine look, 

Draping is also being used in dressy alter- 
noon shoes. Overlays, underlays, cutouts and flue suegl mule, kyftied vat, 
discreet use of jewels give these shoes a pretty, s@illoped edve. Keres 
semi-lormal look. Satin to trim suede is a hk 
popular treatment in a season when satin is 
so important. The soft spectator, perforated 
and stitched to suggest classic treatments. is 
in the Fall lines as a good suit pump. Also 
very smart for daytime wear are the two-tone 
spat and Regent pump. Elasticized quarters 
of sling backs and the stretchable sweater top 


give improved fit to this all-important pattern. 


Soft sp@ctator, afim toe ddst 
epdined leather. Foot | s 
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Woalhiwe shoe, teattured leather 
41/8 heel ATM and Male. 





Fully*clasticj@ed spegtator 
pum p, 188 béel, Queernt Quality, 
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ontrasts In Textures and Colors 


S ' shin c¢ pined 


Mrle. 20/8 Yrugl. 
Florshe 


Green Jed gra 


tt | SAAS Nadac ke trut Foot : 
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“ad /l-over Wa pe combining 
grtaged and eynooth Teagh- 
“ey Ss. Pwlmdie. 


Two%ene comPigation, [tn 


eather Tug] pum pgbbler. 
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*,. 
my 


Tn trend to combinations of colors or of materials so 
strong for Fall adds richness to the style picture in 
women’s shoes. The spat shoe in a charming revival 
adapted to 1956 gives a wonderful opportunity for such 
combinations, So, too, does any pump with its natural 
division between vamp and quarter. 

With black so important for Fall, combinations of two 
different black leathers will be very much favored: black 
suede with smooth, glossy, luster or grained leathers. 
lexture contrasts in the browns and beiges will be used 
in the same way. The idea of contrasting surfaces offers 
a promotion theme that your customer will understand 
and like just as she has liked and worn a wool suit with 
a soft velvet collar or a dull surface crepe dress with a 


shiny satin bow. 
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; Bajght blu touc dena ith 
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One-Color Shoes Combining Two Spetece: 


aradi se.” 
~. 





Rlack suete flat heebpump 
with black sd@tin trim. “&i- 
Ranno: 


In contrasting colors, also, black will be Hnportant 
Black suede lightened with contrasting brown smooth 
or grained leather is very effective and smart. So, too 
the reverse, brown suede with a contrasting leather in 
black. An important point, too, is the adaptability of 


such a shoe to either an all-black or an all-brown co 


tume. As a sharp contrast, black will be combined with 
brilliant reds, blues, greens, 

Iwo brilliant colors will be used together to introduce 
hoes as striking as the red and black combination was 
this past Winter. To most women, the quieter contrasts 


will be more wearable. Here we can expect to see ombres 


of beige to brown or two or more shades of blue An 
other combination that is very popular this year is the 
metallic touch: either gold, copper or silver, used in fine 
pipings, appliques, underlays or ornaments 


4 Two-Color Styles in the Same or C Conti 


Blgch suet pump “ith /. 
pleted fa thie vam pr 


Rhy thm St®m, 


Gembinationgs! brown eglf 
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The New Gentle Feel 

































Blac A elve scuff touched 
t 


with gold Nite-Aire§. 





















































sé 
Sort has been the word for a long time now. and soft construc 
tions have extended into all types of shoes. While the constructions 





are soft, the feeling on the feet has been gentle. On these pages we 
show flat and low heel shoes with a gentle feeling. 

Very important shoes, these, and they constitute a big, and growing 
slice of the shoe market. As we all know. they meet a variety of needs 


for a variety of customers and include outdoor sports and casual types 














more formal street styles, very soft and comfortable indoor-outdoor 
shoes and hostess Ly pes. 
| i ' 
| | a oy 
| 7 , ro | | 
5 GM) 4 ede With thlac ky f } j 
tron, side buckle. Darlin’ st ' . 


Gray « ondur ” stain, 
priged lining, oamttead 
sola, W elk oO. 


Wy Dejco. 
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Black puede With qinmefil ; 
platform and trim Allurés. 
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Gray eathet stepi on high 


| wedge heel. Risque. 
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In Low Heels and Flats 


ie 7 ee ee ey ee ee 
Soft Uppers, Cushioned Soles, Pretty Colors, 


| Shoes Appealing to the Rye. I 


Most of these shoes are in leathers but some are in fabrics: sturdy 






































corduroy for the indoor-outdoor shoe or velvet or satin for the glamor 





ous at-home mule. In leathers, many kinds are used: shrunken and Grden sudde V-throat Apais- 
nappy grains, glove tannages, punched pigskins and sueded leathers lay pring lining. Joqer i 














Some are unlined, Some have colorful fabric print linings and sock 


linings. As for colors? Basics are strong across the board: black, the 





tans and beiges, and vray. But there will also be reds, blues and ereens 


in the youthful casuals and sports types and pastels and brilliant colors 





in at-home. styles, 





Some are on leather heels: some on covered heels: some on flat 
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“Fou OAK #29 A 


‘# prowhed taupe ~ 
fashion’ s newest neutral. 


featured in 


be 
paradise shoes 
by BRAUER BROS. SHOE CO. 
oT. +h O U.S $, MISSOURI 





QUALITY CALF LEATHER 





fashions Lorefionl 


T yPicaL of the new shoes shown in the Paris Summer 


collections are two-tone combinations. Blue is the number 
one color, combined with medium pastels, with white, with 
red and with rose color. Phe beige-to-brown family 1s 
with 
effect 
also being used in 
For 
leather 
colors have been selected to match the very 

Haute clothes. The shoes are 
the the dresses \ 


luxury pervades the shoes, with jeweling, embroidery and 


also very important. The beige is trimmed sometimes 


white, with red, or with a brown for an ombreé 


Amethiyst 


some shoes 


and American beauty are 


Black patent leather trims a violet shoe. 
mid-Summer, white is touched with black patent 
In general 
style often 


high Couture 


made of same material as fee ling of 


hand-painted appliqués trimming the vamps and heels 
XV 


very thin. 


Louis is the influence on heels which are, however 


* % * 


HrELS are very much in the limelight in American shoes 
Hank David 
son believes that there is a chance for some elegant flats 
in the 7/8 and & 


, 12/8 


for the coming Fal]. Commenting on them 


starting 
the 10/é 


8 range and going on up into 
15/8 heights. Shoes these heels 


the 


and on 


definitely not in 


2 
) 
will be designed for women, and are 


very young market. 

Another kind of heel in which Mr. Davidson sees great 
possibilities for the coming Fall are graceful wedges on 
12/8 14/8 lasts All of 


these heels would have to be “disappearing wedges,” he 


and He even sees them on flats. 


Paris Features White and Beige for Summer Dress 


Evening pump in white satin trimmed with multi- 
color stones. From the summer collection by Laure. 
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Notes on Important Developments in the Field 


of Footwear, ashions, Colors, Materials 


Dh 


edges, be in 


a custom look with fine sole 


thre 


hotles, shoes should have 


a regular construction and sell in high 


price category They would bn designed iis ba lt city 


shoes 


country 


\ hew 


Davidson 


Hank 
today ire hot re 
back 
feeling 


needed for 
so-called pump 
All these shoes 
linings 


he 


new 


name is pump according to 


Some ity 


pumps at all hould have low New 
2 


types of new in appearance and in ire 


hould 
lust 


needed coming, he consider when we 


which will start at high fashion 


time 1s 


have a fashion ae queezed-ofl quared 


* 


Evi NING pumps are receiving endorsement from leading 


designers. Evelyn | ipare describes them as light and airy 


in satin, velvet and brocades; jeweled and sometime 


draped, Beth Levine does not consider the idea of eve ning 
in the Herbert Levine factory but says that 
to make Hank David 
the picture a t 


industry as a 


pulnps as news 


will, of course, continue them 


back 


style 


they 


them into style 


the 


son ees coming 


trend that shoe whol 


recog 


nizing as important 


SEVERAI new ideas are brewing in the 
seth They a 
thin 18/8 


last 


Herbert Levine 
re working on 
for closed 
the hould 
worked out 


Levine 
heel a 
this is a 


factory, according to 
last 


shoe . 


medium 
feel that 


new construction are 


lor a 
They 


Several 


a new 
that 


' 
toe 


have being 


Sandalized pump in pale beige kidskin, unusual 


vamp cutout, Also from Laure Summer collection. 
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different look. (No more to be 
There will be a lot of suedes, black 
and black satine in their collection for Fall 


and a little 


and a shoe with a very 
aid on this, just now.) 
uedes Some 


tan tones, a very little taupe bright green will 


ilso be used 


Ri VPOUTING on Fall trends in Doris A 
Weston, Fashion Director for the Popular Price Shoe Show 
Winter 1956 1957 will 


a season olf tremendous variety in fashion She goes 


ready lo-wear,. 


of America, comments hall and 


on to say that the trend for classic simplicity continues in 


daytime fashions but that there will be a burst into rich 
and opulence for evening. “Transition” fashions 
blends and silks 


and continue through 


lated to start 


elegance 


Clothes in dark cottons stronger than 


evel he reports, will start earlier 
September The sbuck-to-School 
im late July 


Numbe r one 


SCASONn Is 


fashion silhouette is the sheath, with an 


Empire waist effect or a flowing back panel to soften it 


fitting clothes con 
short bolero jacket 


Leading fashion trends are: slim, loose 
with all-around pleated skirts 
slightly squared shoulders 


{ ape like 
blou ed 


tinued 
back pleats or 
} 


pe plum tie 


the 7/8 coat 


godets 
three-piece suit-—-full back coats 


knitted dresses and suits shirt 
dresses, 
“Texture,” the 
ball fabric Knumerated are: the 
in polished black 


liv stronger than ever 


in all market 


keynote of 
Winter coat 


luxury fibers with fur fibers and camel 


still the 


dressy 


report continue Is 


light weight woolen dresses; the 


knit lool stripes of all types small foulard 
prints in wool and cotton cottons and silk 
h handloomed effects for blends o 


idding surface interest to newest cotton ind wool 


jerseys 


sports tweed 


A, 


“7 


our lo-weal 


groups in the Fall read 
Black 
listed as the classics which are given new interest becaus« 
In discussing black, Miss Weston 
emphasized the shiny faced coatings and suitings and pol 
Black 


' 


important color 


fashion picture are enumerated. | gray and came) 


of the new fabric finishes 


ished black strong lor both day and evening weat 
will also be combined with bright colors and with beige 
brown tones. Gray is given importance in banker s 
flannel to tie in with the promotion idea of the “girl 
the gray flannel suit” and slated to be a big promotion 
fashions. Camel 


hback-to-college and business girl 


third listed classic color, is noted as volume, both 


fabric and a color, in Fall and Winter sportswear. ¢ 
color in tweed mixtures for coatings and suitings will 
be important. 


Phe brown family, designated as “The Spice Tones 
the second color group in the PPSSA report. Here taups 


rich reddish cinnamon browns, bronze tones, clear mid 


browns and a blackish brown are all included 
Number three group is “The Heraldic Color ind these 
vivid red, clear royal blue, and several 
blue forest and 
Last of all, the “Game Bird Colors”; blues 


golden khaki, bra 


green 


phic lude 


clear emerald, spruce, bottle green fo 
high fashion 
winey red, mahogany red loden green 
and teal blue 


for the Heraldic Colors in clothes 
black red vray 


promotion il 


ind bright red 


Shoe colors suggested 
shade 


family ind 


include the volume ind the pale 


color niony 


beige-to-brown 


which are taupe, brass. clear greens 
leather colors which exactly match the 

Bird series in ready-to-wear fabri Black Birch, Che 
Jubilee, Spanish Mos go Blue. Red 


(,reige 


| here are 


Pe ppe! 


we've been snowed under. 
Because more women are buying 
more pairs of Johansen shoes, we expect to do 
more business than ever before in Fall 1956 
That's why we started fall euttings in mid-March 
$ weeks early. That's why we went into full 
produc tion at that time This early produc ior 
ba hedule will mean prompt 
deliveries and comple te stock shipme nt 
Come see us in the Crystal Room 
of the Jefferson Hotel during the 
St. Louis Shoe Show, or 816 Marbridge Building 
in New York during the PPSSA, April 29-May 2 
Johansen Bros. Shoe Company, In« 


St. Louis 8. Missouri 


ohanse ry 


@¢ 
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Welcome aboard the profit special 


YOU WILL FIND EVERYTHING THAT'S 
NEW FOR FALL IN BROWN'S NINE 
GREAT BRANDS AT THE ST. LOUIS 
SHOE SHOW ... 


APRIL 29 TO MAY 2, 1956 


Brown 


St. Louis... Makers of: Air Step © 
Life Stride ¢ Naturalizer @ 





Fall Lin 


We are waiting to welcome you to 
the finest and most complete show- 


ing of the nine famous brands of 


the Brown Shoe Company. 

Look forward to seeing not only 
what is new in shoes for fall, but in 
shoes where your sales volume is 
big and your profits are highest. 

We’re planning to make it pleas- 


ant for you with presentations of 


our new lines in an easy, helpful 
manner, with fashion commenta- 
tors, models and new ideas for you 


for fall. 


AIR STEP 
Statler Ballroom 


16th Floor 


BUSTER BROWN 
Statler Hotel 


Room 303 


LIFE STRIDE 
Statler Ballroom 


16th Floor 


NATURALIZER 
Statler Ballroom 


16th Floor 


PEDWIN 
Statler Hotel 


Room 112 


, 
RISQUE 
Statler Ballroom 


16th Floor 


Shoe Company 


Buster Brown ¢ Official Boy Scout Shoes © Official Girl Scout Shoes 
Pedwin ¢ Propr-Bilt © Risqué * Robin Hood © Roblee * Westport 


April 15, 1956 


* ROBIN HOOD 
* Statler Hotel 


c Room 206 


; ROBLEE 
; Statler Hotel 


> Room 102 


: WESTPORT 
Statler Ballroom 


* 16th Floor 
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That’s fine, Omar... 
unless yow’re in 


the shoe business! 


atte hen RtRee 





Shoe men know how important it is to keep 
one eye on tomorrow... because fashion 
changes that fast...and what's “hot” today 
might be frigid tomorrow! 


The designers and craftsmen at the 
WOLFF-TOBER, DEB and CARMO factories 
keep more than abreast of current fashion 

. they create fashion news themselves! 


qieetn et 0000520 eees sar 2 tesete-o eiinns 008 t 0 oo t> 


They produce wide and diversified lines of 
“hot” items, replacing one best-seller with 
another to meet new demands! 


It's a tough game and we know it... but 
it's one that we can win... and when you 
see our brilliant lines for you to sell this 
fall, you'll know we intend to keep winning! 
Let Omar have his philosophy... we'll think 
about tomorrow, and sell shoes! 


pace Orgel 


WOLFF TOBER 


| a smclleles We'll see you in St. Louis. 
mn oan WOLFF-TOBER SHOE CO. ams. 314-15-16 Statler Hotel 
a2 Factory and Showroom: 2511 Sullivan 


Office and Showroom: 2128 Washington 


1B CARMO SHOE CO. rms. 323-325-327-328 Statler Hotel 


DEB SHOE CO. Garden Room, Mezzanine Lennox Hotel 
Office and Showroom: 2128 Washington 


ALSO SHOWING AT ALL REGIONAL SHOWS 


Boot anc 





fashion and fit 


WITH VITALITY SHOES 
YOU CAN BE SURE OF... 


* Consistent leadership in fashion styling 

® Meticulous attention to achievement of fine fit 

*® Sleek elasticized pumps 

* Famous narrow heel 

*® Fine craftsmanship. 

An enviable reputation in these and many other phase 


shoemanship is why Vitality Shoes sell so well 


to turnover 


and profit 


New y Motel Jetters 

" TOK Marbriq 
St. Paul 
Atlanta 


ms Vitality’s reputation for turnover and profit has been earned 
Mon Bldg ) by a consistent policy of liberal mark-up, consistently up-t 
0 Suid the-minute styling, and by an efficient in-stock service. mai 
S€attle allas tained to help your merchandising and turnover 
Indianapolis hon = j And a consistent hard-hitting national advertisin program 
LOS Angeles ae wany in leading women’s magazines has built tremendous con 


sumer acceptance for the name Vitality 


famous for fashion 
and fit 


and VITALITY WANDERLUST SHOES 


ed r thie ing and 


mopany, Division of International Shoe Company, St. Louis 3 


April 15, 1956 
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Queen Quality 


has everything it takes 
to make your shoe business 


profitable 


Fit. . Queen Quality has it! 


The positive fit of this styled-up line proves itself in re- 


peat sales and satisfied customers. 


Quoalty .. (Queen Quality has it! 


Long known for the highest quality, this fine line is com- 


petitive in price and will continue to be tops in quality. 


Sabhion ...Queen Quality has it! 


The fashion styling of this line is outstanding in this 


price field--lighter...daintier...more graceful and feminine. 


.. Queen Quality has it! 
You can eliminate two or three lines as this complete line 
has all the big selling patterns as well as the high fashions 
that sell in volume...and all at mark-ups that mean a more 


profitable shoe operation, 


Rn = stock .. “Queen Quality has it! 


Plus a reputation for fast service. All the best selling 


styles in this fine line are carried in stock. 


Queen Quality has it! 
Plus broad coverage of all the volume selling types priced 


to retail profitably, 


Be sure to 402 
the omeiting eur Cucen Cuality Line E~ 


COME TO THE ST. LOUIS SHOW «© April 29 to May 2 + Hotel Statler...Room 204 


QUEEN QUALITY SHOE COMPANY . DIVISION INTERNATIONAL SHOE CO. ° ST. LOUIS 


104 
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th iin 
to rerant 1° to 10° 


DEB SHOE COMPANY 2128 WASHINGTON AVE. « ST. LOUIS, MO. 






At the 
LENNOX HOTEL 
“Mezzanine 


Garden SRoom 


















During PPSSA in 6907 Empire State Bidg. 


Fashion Values * Luatily Materials 


\  fandango.... 


SHOES FOR THE YOUNG AND SMART 


to retail g3s to 125° 


MERCURY SHOE COMPANY 2128 WASHINGTON AVE. © ST. LOUIS, MO. 


\ 





in Room 301 
LENNOX HOTEL 
During PPSSA in 6907 Empire State Bidg. 















High Styles « Fine Workmanship 
C CG 


LITTLE 4 


shoes 
to retail ]% and gs 


MERCURY SHOE COMPANY 
2128 WASHINGTON AVE. © ST. LOUIS, MO. 













































see them 
SReoom 301 
LENNOX 
HOTEL 


During PPSSA in 6907 Empire State Bidg. 



















F 
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TWEEDIE FOOTWEAR CORPORATION © JEFFERSON CTY, MO. 
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leadership 


/... an Fashion, Craftsmanship, 


Merchandising and Promotion Makes It 


The BRAND NAME SHOE Capital of the World 





Bi. AND name shoes come out of St. Louis covered not doing everythin possible to serve 
only by boxes, but also by the steadfast backing of the customers into stores presold 
st. Louis shoe manufacturers. ‘An intensive year-round — prom 

This extra coverage is a pac kage of many forms. En makes the public increasingly shoe 
thusiastic contemporary fashioning gives promotable Arthur H. Gale. executive secretat 
brand name shoes a strength that means sales at the Shoe Manufacturers Association, “and it is just 
retail level. Sound standards of craftsmanship wrap arithmetic for the retailer. St. Louis national adver 
each pair. Practical merchandising helps are continu tising and many dealer aids add impetus to each re 
ously being developed, perfected and passed alone to tailer’s individual promotion, subtract from over-buyin 
retailers, and under buyin multiply profit from Cpe ition ma 
But it is in the promotion of St. Louis brand-name — generally divide retailing headaches 


shoes that St. Louis manufacturers are taking honors 


The President's Welcome 


Welcoming Vou to thre Penth Ann 
in St. Louis is a pleasure that 
opportunity to present ound 
help you im your profit makin 
en of Valle 
Shoe Manufacture: \ 
al quality in all price 
St. Louis market 


of both 


Our member 
ind mean 


Sound 


PAUL JOHANSEN 
President St. Louis Shoe Vis 


15, 1956 
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Smart voters elect PETERS shoes 


/4 Oy 


happy a . | & 
Soo / 


hikers 





Visit us at the 

St. Louis Shoe Fair 

Statler Hotel, St. Louis 

April 29 — May 2, Room 202 
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SHOVV 
ee ~ 


Long on style, long on selection, 
long on value... no wonder this famous 


sextette of nationally advertised brands 
AT THE ST. LOUIS SHOW of women’s shoes is head and 
April 29—May 2 


shoulders above all competition, See 
Lennox Hotel 


them at the show you plan to attend. 
AT THE NEW YORK SHOW 
April 29—May 2 
Hotel New Yorker 


AT THE DALLAS SHOW 
May 6—9 
Baker Hotel 


AT THE ATLANTA SHOW 
May 6—9 
Henry Grady Hotel 
Dinkler Plaza Hotel 


* DES MOINES SHOW 
May 13—15 
Hotel Fort Des Moines 
3 
* INDIANAPOLIS SHOW 
May 13—15 
Severin Hotel 


* PITTSBURGH SHOW 
May 20—23 
Hotel William Penn 


* LOS ANGELES SHOW 
May 20—23 
Hotel Alexandria 


» COLUMBUS SHOW 
May 27—29 


Deshler-Hilton Hotel 


AT THE DETROIT SHOW 
June 2—6 
Statler Hotel 


WOHL SHOE COMPANY « SAINT LOUIS, MISSOURI + A Division of BroWmmaiee 


April 15, 1956 
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CTinan 


SHOE COMPANY 


DIVISION OF INTERNATIONAL SHOE COMPANY 


CHAS. E. GOODRICH RAY W. BELL 
EDWARD C. THORP WYATT H. VIRGILIO 
PERRIE J. SMITH JESSE W. DREW 


ARTHUR C. YUKON ED ROGERS 


ee -" APRIL 29 to 
MAY 2 


STATLER HOTEL—ST. LOUIS: 





otfeu's Cle Dominance ani Dependability 
More and More...The Family is a “Package Deal” 





and there's uo better deal than 
the Friedman-Shelly Package! 























DIVISION 


INTERNATIONAL SHOE COMPANY + ST. LOUIS 3, MISSOURI + WORLD'S LARGEST SHOEMAKERS 
NEW YORK OFFICES: 551-553-555 MARBRIDGE BUILDING 





FRED J. WEBER ARTHUR GALE WILLIAM WOLFF 


Chairman, Convention Committee 


ie 
BS 
BP ti 


J. G. SAMUELS, JR. 


GEORGE HERPEL ARTHUR CLARK ROBERT A. BLACK ROBERT G. STOLZ 
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Tue: tenth annual St. Louis Fall Shoe 
Show, to be held April 29 to May 2, 


gives promise of being jumbo in both 


size and importance, according to Mr. 
Fred J. Weber of Weber 


pany, general chairman. 


Shoe Com- 


Members of the sponsoring organi- 
Manufac- 


turers Association, will display new 


zation, the St. Louis Shoe 


ideas in style, construction and promo- 


tion. Reservations have come in from 
all the forty-eight states and from 
Canada and Alaska. Estimates are 





MORRIS KALMON 














e, 


HARRY BENNIGSON 


April 15, 1956 


On Display 


PROGRAM... 


The Genius to Create 


The Skill to Produce 
The Diligence to Promote 


that approximately 3, 


00 buyers will 
visit the more than 100 sample rooms 
and view some 8,000 patterns. Four 
hotels will be used, the Sheraton-Jeffer- 


and Park Plaza. 


In extending the association’s official 


son, Lennox, Statler 


welcome to retailers, Paul Johansen of 
Valley Shoe Corporation, president of 
the St. Louis Shoe Manufacturers As- 
sociation, says: “St. Louis is proud to 
present this outstanding opportunity 
for retailers to examine eye-wise and 
price-wise all of the new styles of 
men’s, women’s and children’s shoes, 
selecting those styles, colors and ma- 
terials most useful to their own  par- 
ticular operations. St. Louis can and 
does offer shoes for every conceivable 
shoe operation, giving retailers a 
unique, one-stop market. St. Louis can 
and does meet specific buyer specifica- 
tions in offering quality and fashion at 
a price.” 

The show opens officially Sunday. 


April 29, breakfast 


meeting on Monday, April 30 


followed by a 


Two 


April 29 - May 2. 1956 


Sheraton-Jefferson ° Statler * Lennox Hotels 


speakers highlight the breakfast meet 
ing. James Watson, nationally known 
retailing specialist, will give a presen 


tation of the subject, “Why your cus 


tomers do, or do not, come back to 
your store.” In his talk, Mr. Watson 
will depict everyday situations, with 


bad selling habits magnified, so that 


retailers and salespeople can recognize 


and correct their mistakes. Mr. Wat 
son has been a sales consultant and 
lecturer for the past 10) years and 


formerly held personnel posts at R. H 
Macy, New York, the Associated Mer 
chandising Corporation and at Mont 
Ward merchandising 
posts at Bullos ks in Los Angele 
Wilshire. He is a graduate of the New 
York University School of Retailing 
The second speaker at the Monday 


gomery and 


ind 


breakfast meeting, Kathleen Aston 
(Casey Kditor-in-Chief of Glamour 
magazine, will discuss Spotlighting 


Footwear in the Fall Fashion Picture 
Vrs 


Casey will give Shoe Show break 


[TURN TO PAGE 120, PLEAS! 
















IN ST. LOUIS See us at our Sales Office, Room 408 Silk Exchange Bldg., 12th and Washington 
IN NEW YORK: See us at our Sales Office, Rooms 933-935 Marbridge Bldg., 47 W. 34th Street 


PATTI 


White 

Black 

Natural 

Pastel Pink 

Pastel Blue 

Square throat Nylon straw. Waffle design 
leather sole. Pancake heel. Leather counter 
Sizes: B—342-10, AA—4-10, AAA—5-10. 


NATIONALLY ADVERTISED 


PEGGY 
skimmer pump 


ALL KID LEATHERS 
White 
Black 
Red 
Navy Blue 
Brown Kid Suede 
Pastel Pink 
Pastel Blue 
Black Patent 
Black Kid Suede 
Brown Glazed Kid 
Silver Brocade 
(can be dyed) 
Apricot Glazed Kid 
Lime Frappe Glazed Kid 
Yellow Glazed Kid 
Turquoise Glazed Kid 
Tangarine Glazed Kid 
IN STOC K Oriental Cloth 
Vanilla Glazed Kid 
E 5 4 Avocado Glazed Kid 
immediate delivery Made on a new pump last. 100% leather 


one pair or a thousand lined. Pancake heel. Leather sole with waffle 
P design. Sizes: Women’s AAA 5-10, AA 4-10, 


B 344-10. Misses B, C 12%-3 


DIANE 


Analine Shrunken Kid 

Eggshell pa \\ 

Pastel Pink aie Write now exclusive 
Pastel Blue - _ J 

Cambi Ruff 

Apricot ° to 
Creampuff tA Your 

Ceylon Blue 

Seamed vamp, buckle ornament. Unlined 

Waffle design leather sole. Leather counter. 


Pancake heel. Sizes: B—3%-10, AA—4-10, 
AAA..5-10 


ED WHITE JUNIOR SHOE CO. e DEPT. 14 © PARAGOULD, ARKANSAS 
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Claire McCardell,| credited by 
fashion editors as creatar of 
the Ameri¢an Loak, is sb out- 
standing in the fashion 

field she was recent cover 
girl on TIME. 









credles Qabaulr OU» 


new ti ne 









BABY DEER SHOES 






The Claire McCardell name gells fashion by the millions 





Now her rare talent is lavished on Baby Deer shoes 






to create the most wonderful styles in the world 












Lovable little shoes 





. sophisticated . . . irresistible i] 






Mothers adore them for the beautiful things they do to | 
baby 





For fashion excitement for your small customers, 






a 
~s —_— 


be first, be fast, to show the new Baby Deer shoes by 
7 a\ 





Claire McCardell. Send, wire, or write collect 7 | 






for catalog of styles 







Sizes 0 to 8 


TRIMFOOT COMPANY 


Farmington, Missouri 


IN ST. LOUIS, ROOM 222 STATLER HOTEL 
IN NEW YORK, ROOM 628 MARBRIDGE BLDG. 













or ffou= Ciylo Dominance and Dependability 
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cx 
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gst more hats 


at the show... 


are checked 
where smart 

buyers check 
America’s 
smartest styles! 


ite oltives 


LEISURE LOVELIES 


Showing: 
Rooms 215-217 
Hotel Statler 
St. Lovis, Mo. 


MIDWEST FOOTWEAR, INC. 


SULLIVAN, MISSOURI 
In Canada at 111 Mt. Pleasant Ave., 
London, Ont. 


SANDALS 


Economically priced 
for volume sales. 


FAVORITE 
SUN-EEZ 


Proven best sellers 
year after year. 


KIDDIE SANDALS 
IN STOCK 


Colors: Brown, White, Red and Tan. 
Even sizes only — 5 infants to 3 misses. 


HOY SHOE CO. - 1128 Locust St. « St. Louis 1, Mo. & 


116 


The Shoe that has taken the 
country by storm 


St. | 


April 
HH, te| Roor 


29-May 2 
; 208-210 


On Display: 
Statler 
« 
New York Apr 
McAlpin Hotel. .Ro 


DEEVERS SHOE CO. 


S18 OLIVE ST. 7.10033, MO. 


29-May 2 
ms 431-433 











We Offer Quality Jobs, Cancellations 
and Closeouts in Branded Footwear to 


CANCELLATION 


Our prices 
on fine shoes, 


shoe stores, 
drive-ins 
and 
shoe 
promotion 
buyers 


bought direct 
from the best 
known makers 
are in line with 
our nationwide 
reputation 

for values! 


Open a Cancellation Shoe Store in Your Town 


Our New Store Consultants Will Help You 
Set Up a Profitable Operation 


Quality Shoes Since ‘32 


_M. K. WEIL Shoe Company 


“While in Town See Weil” 
1215 Washington Ave Saint Louis 3, Mo 
Sample Rooms: Los Angeles * New York 


See us: PPSSA, New York, April 29-May 3—Hotel New Yorker, Rooms 1650-1651 
M. K. Weil, Paul Sigan, Jesse Plotkin 
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ie i : 
¢..., *According to surveys by leading nurses’ journals 


is 
No THE JUVENILE SHOE CORPORATION OF AMERICA, AURORA, MISSOURI 
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READY FOR FALL SELLING... 


... alter careful development... constant testing...NOW PERFECTED 


A COMPLETELY NEW LINE OF 





THIS NEW LINE OF 
PARTY SHOES 
ROUNDS OUT THE 
STEP MASTER LINE 

the big volume line 
for babies, children 


misses, youths and 
boys complete in 
types~high shoes 
boots, sandals, service 
and party straps, ox 
fords! 


made in the factories of = 
STEP MASTER SHOES, INC., GREENUP, 

























Naser 


PARTY SHOES 





} 


this line for the past year or more have been, left foreg 
Lou Argus looking on, technical representatives 
“Bud” Rice, Step Master stylist; and at the top ] 
Robinson, Illinois, factory superintendent for Ettelbrick Shoe Company of which 
Step Master Shoes, inc. is a wholly-owned subsidiary. 


Here's THE line of Step Master party shoes thousands of retailers 
have waited for... styled to please fashion-conscious young 
customers... budget priced to fit the purses of value-conscious 
mothers .. . easy fitting and selling for the man on the fitting stool. 
Careful development plus constant testing prove these shoes 
worthy of the good Step Master name—‘‘buy word” of millions. 
COMBINATION LASTS~—B, C, D widths in infants’ and chil- 
dren's sizes 514 to 12... A, B, C, D widths in misses’ sizes (and 
misses’ run from 1242 to 4)! TOP QUALITY MATERIALS — 
finest of sueded kid, gleaming patent, richly colored, durable 
smooth kipp. This line promises to be the talk of the show... 
don't miss it! 


TO RETAIL PROFITABLY AT 


Infants’ 542 to 8......,. $3.95 
Children’s 82 to 12...... $4.95 
Misses’ 1212 to 4,....... 


“A 


—_—_ " ae ’ ‘ 
ILLINOIS — —* | 
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Beefsteak Dinner Entertainment 





















Dienvis DAY and Denise Darcel 


have been named as the two head- 


line entertainers for the Beefsteak 
Dinner to be held in the Gold Room 
and Boulevard Room of the Sheraton- 
Jefferson Hotel, St. Louis, on Tues 
day night, May Ist, high-lighting the 
Tenth Annual Fall Showing of the 
St. Louis Shoe Manufacturers in St. 
Louis April 29-May 2. 

In addition to these two star ente1 
tainers there will be supporting acts. 
By popular demand The Four Step 
Brothers, America’s Foremost Dance 
(Juartet, are being brought back for 
a return engagement. The other acts 
are to be announced later. 

Dennis Day, star of his own NBC- 
TV program, “The Dennis Day 
Show,” not only believes that tele 
vision is family entertainment but 
lives this belief. Dennis is strictly a 
family man himself and his clan in- 
cludes besides his wife and four chil- 
dren, his parents, four brothers, one 
sister and a famous actress sister-in 
law, Ann Blyth, most of whom have 
appeared as guest stars on the show. 

Dennis Day, known to every good 
Irishman and millions of radio and 
television fans as Kugene Dennis Mc 
Nulty, started life in the Bronx on 
May 21, 1918. Since MeNulty is an 
honorable name but not particularly 
phonetic . Dennis shortened his grand 


April 15, 1956 


sT. 


SHERATON-JEREFERSON 








mother’s maiden name 


his present alliterative title. 


profession lost a good recruit when 
Dennis had to drop out of school for 
an emergency operation while he was 
attending Manhattan College 
» had studied for the 
at Cathedral High and later switched 


International 


taker on his show 


tioned him and he ¢ 
has had this job ever 
two years during 


he spent with the | 


His television role differs from his 


radio personality in that Day play 


simple simon role 


so famous with Benny 


tunes to opera and does imitations 
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Designs. Ine Dining 


milton Shoe Co Ivory 


Johansen Bro Shoe Co Cirvstal 


” Stephens & Shinkl 


, 
lo Dining Room 


Kalmon Shoe Mig. Co. Dining Raver 


Shoe Corp Kast 


Shoe Co Dinin 





LENNON HOTEI 





Forest. Lawn & Fountain 


STATLER HOTEI 


and Shwe Recorde 


Boyd-Jones Shoe Co 


Brown Div Brown Shoe 


inmo Shoe Mfg. Co $23.32 


Leaf Novelty Co 


Shoe Co 


heim Shoe Co 


Shoe Co 


hriedman Shelb Sieve la 


Northern Division 

Shoe Cua 

St. Charles Room (Me 
hos [ine 


Shoe Co 


H iskam p Brothers Con pany 


ile Shoe Corp 


iaaaled We 


W id Shoe Co 


Stride Di srow! 


e Cw 
t kootwea | 


Naturalizer D Brown 


Shoe Co 


era i 


1 
Shoe Cu } 
Shoe Co 

Quality Shoe Ce 


Knitting Work 


1) Brown Shoe ¢ 


bert Johnson & Rand 
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Bro Shoe Co hth | loot 
Deb Shoe Cr 
Louis Shoe Mfr Assn 
ohl Shoe Co 


Garden Room 


hoe Cao 122-124 —Det 

Room Cleveland 
lep 1)i Brown Shoe Co. B 
Handbag Ine 


St. Louis 10th Annual 
Fall Showing—Program 
| CONTINUED FROM PAGE 113} 
fast visitors an expert insight into Fall footwear fashion. 
Mrs. Casey's association with the Condé Nast publications 
includes seven years as Mid-west editor of Vogue. 

Arrangements for the breakfast meeting have been in 
the hands of A. J. Brauer, Jr., Brauer Bros. Shoe Co., 
Chairman, and Robert Stolz, Brown Shoe Co., Co-Chair- 
man. Also serving on this committee are Harold E. Tober, 
lober-Saifer Shoe Mfg. Co.; James S. Legg, Heydays 
Shoes, Ine.; and Si Bland, Roberts, Johnson & Rand Shoe 
lo 

Ihe traditional Beefsteak Dinner will be held on Tues- 
day, May 1, in the famous Gold Room of the Sheraton- 
Jefferson. Indications are that it will be the gayest, big- 
gest, finest Beefsteak Dinner ever held. Mr. J. G. Samuels, 
Jr., of Samuels Shoe Co., and Robert A. Black of Queen 
Quality Shoe Co. are Chairman and Co-Chairman respec- 
tively of the entertainment committee, which includes 
Harry Bennigson, Hamilton Shoe Company; Raymond 
Kohn, Wolff-Tober Shoe Mfg. Co.; Phil Miller, Town & 
Country Shoes, Inc.; Leo B. Hollander, Midwest Foot- 
wear, Inc.: Roy Sundling, Brauer Bros. Shoe Co.; J. G. 
Jones, Jr., Boyd-Jones Shoe Co.; J. Roger Johansen, Johan 
sen Bros Shoe Co.; L. J. Schaefer, Brown Shoe Co.; and 
Muriel Braeutigam, Brown Shoe Co. 

Members of the Shoe Fashion Board of St. Louis have 
prepared a special booklet for the show, in which fash- 
ion trends for both current and Fall footwear for men, 
women and children are pictured and described. 

In addition to this booklet, a complete Buyer’s Guide 








THE 
DALLAS FALL SHOE FAIR 


May 6, 7, 8, 9, 1956 


THE LARGEST REGIONAL SHOE FAIR 
OVER 500 LINES 
DISPLAYING IN FOUR HOTELS 
ADOLPHUS, BAKER, SOUTHLAND 
AND STATLER-HILTON 


Write to 


SOUTHWESTERN SHOE TRAVELERS ASS'N 


ROOMS 215-224 Southland Hotel 


Dallas 2, Texas 








and Directory will be distributed to all visitors registered 
at the show. To assist out-of-towners in getting to see a3 
many of the sample rooms as they wish, a complete roster 
of the sample rooms is included. The Directory lists all 
of the St. Louis brands and the home addresses of the 
members of the St. Louis Shoe Manufacturers Association. 

The Committee in charge of Directory publication con- 
sists of Arthur Clark, Hamilton Shoe Co., Chairman; Ed- 
ward Haushalter, Brown Shoe Co., Co-Chairman; Thomas 
R. Collins, Jr., Johnson, Stephens & Shinkle Shoe Co.; Don 
k.. Short, International Shoe Co.; K. E. Williams, Kal- 
mon Shoe Mfg. Co.; Ross Bachle, Endicott-Johnson Corp.; 
Ernest E. Cooksey, Brauer Bros. Shoe Co.: Edgar Stolle, 
Hamilton Shoe Co.; Herman W. Mostow, L. J. O'Neill 
Shoe Co.; Perry Clar, Johansen Bros. Shoe Co.; Charles 
Mueller, Peters Shoe Co.; and Jerry Byrne, Tober-Saifer 
Shoe Mfg. Co. 

Visiting retailers can use any free time on their sched 
ules by taking advantage of the welcome mats which local 
shoe men will have out at their stores and departments. 
Arthur H. Gale, executive secretary of the St. Louis Shoe 
Manufacturers Association, suggests also that the out-of- 
town retailer visit the factories that supply him with shoes. 
In that way, Mr. Gale points out, a retailer will be better 
able to see the materials and the workmanship which go 
into the manufacture of his shoes. 

Mr. Gale goes on to say that St. Louis as host city will 
leave no stone unturned in seeing that visitors receive a 
sincere welcome and mid-west hospitality. Hotel arrange 
ments have been handled by the housing committee, with 
William Kaplan of Carmo Shoe Mfg. Co. Chairman, and 
Morris Kalmon of Kalmon Shoe Mfg. Co., Co-Chair- 
man. Working with the chairmen have been Tod O’Brien, 
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PAZ Bier 
® 


ellingtons... 


--. Quality! 


All you need do 
is show this finest of 
masculine footwear to discover the 


now-existing market demanding quality boots. 


Add Western Wellingtons to your line 
for that all-important extra sale. 
Retail: about $30.00 
BS 4 Write 
Immediately available from ® C.H. HYVER & SONS 


our stock in brown or black. Bootmakers Since 1875 
h 7 


.. @ by 2. 
AA thru E. Sizes: 6% thra 1 Olathe, Kansas. 
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or ffouts Ciyle Dominance and Dependability 


come see aleyls 
new fall shoes 


... designed to please tots 


with taste... 


DRESS UPS 


and 


SPARKLE TOES 


... featured lines among 


America’s prestige stores 


See Alexis’ complete 
collection at the 
St. Louis, Atlanta and 


Dallas shoe shows 


MANUFACTURED BY WEBER SHOE COMPANY, INC. + TIPTON, MISSOURI 
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put yourself in her shoes... 


and she'll put you right up front 


in the profit picture! 


Showing in Room 128 
Statler Hotel 
. and at the new 
O Mp Tober-Saifer show rooms 


TOBER. 
SAIFER 


mips my \ AC 


« chit 
JEFFERSON | AROUND THE CORNE™ 
x Tu Crary es 


ST. LOUIS SHOE SHOW, 


APRIL 29 - MAY 2 
x gund-abouz; 
BY FLAUTTS 











FROM THE JEFFERSON 








TOBER-SAIFER SHOE MANUFACTURING COMPANY + 1204 WASHINGTON AVE. «+ ST. LOUIS 3, MO. 





THE SHOCKING TRUTH: Cancer kills more children I want to help conquer Cancer 


from 3 to 15 years of age than any other disease. end me free information about Cance 


Help hurry the day when al! our children 


contribution of § 
will be free from man’s cruelest enemy. Your 


donation—large or small—can help save a youngster’s 





life. Perhaps even one of your own. ADDIE 
I 


MERICAN CANCER SOCIETY 
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For leathers with a flair — look to Brezner! Versatile as the 
spread of Fashion itself, skillfully-tanned Brezner leathers 
offer you the exact finish you need, exactly as you want it! 
Brezner colors are true, color-matching faultless! What's more 
Brezner leathers are priced-right, too! Remember Mr. Cobble- 


right — when you want Fashion-Right leathers. 


Smooths and Elks in Kips, Extremes and Sides 

Shag 

Finished Splits 

Chrome Soles 

Suedes and Roughies — in blacks, whites and colors 
Brushie 

Ooze Linings 

Finished Linings 





BREZNER Fashion Forecast: 
NEW Color Buk—a fashion ‘must'’ 
Buk-White—popular year after year. 











THE BREZNER DIVISION OF ALLIED KID COMPANY 


145 SOUTH STREET, BOSTON 11, MASSACHUSETTS 
“Fashion Right” Leathers from our Tannery, Penacook, New Hampshire 


ST. LOUIS, MO CINCINNATI, OHIO NEW YORK AND PENN MIAMI, FLORIDA ORIENTAL EXPORT 
H. B. Avery Co John A, Spiile Co. Homer Beor Jock G. Mendelsohn Liebman & Cumming 


MILWAUKEE, WIS, ROCHESTER, N. Y LOS ANGELES, CALIF. San Francisco, Calif, 
Harold |. Stewart John E. Graham & Sons Russ White Co 


Handbag Representatives New York, N. Y., Chilewich Sons & Co. 
Representatives in All the World's Leading Leather Markets 
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row! 


or) 
the door © 
& over 
non, wie orf 
due to loc! 


begin pions for vow"! aia 
ceolth of doar that 62 


snot Miller wee mer 


Contains the most complete 
set of merchandising aids ever developed to pro- 
mote shoe trees! Customer folders explaining the 
importance of shoe care... suggested ad copy... 
illustrations of 66 ad mat drop-ins .. . point of sale 
material .. . and tips on how to sell more shoe trees 
just briefly indicate how many ideas are 
contained in this new merchandising kit. 


How to Use Your Miller 
Ad Mat “Drop-ins” 


o. a. MULLER 


lor More Than 70 Yer 
ad Boot Tree jor 
Fine Shoe @ 


| saaus 2OHS 


Miller shoe trees help your customers get better 
service from the shoes you sell. You'll find the 
Miller line is a good one to handle because we’re 


out to prove to you that ‘‘Money Grows on Miller 
Trees.”’ 


Send the coupon today and start building more 
Miller tree business right away! 


Miller 


0. A. Miller Company 


Branch of United Shoe Machinery Corporation 


PLYMOUTH, NEW HAMPSHIRE 


April 15, 1956 


0. A. MILLER COMPANY 
PLYMOUTH, NEW HAMPSHIRE 


Gentlemen: Please send prices and your catalog 
Grows on Miller Trees.” 
Name 
Store 
Street 


City Zone 


‘Money 





The Slippers that 
Sell Themselves! 


Pfeiffer originals intimate as a kiss... breathtaking as a 
sunset. No other slippers are ever quite so beautiful . . . because 
no other slippers have that inimitable Pfeiffer flair for styling 
and craftsmanship. To show them is to sell them for what 
feminine heart can resist such loveliness? 


Rooms 805-806 Hotel New Yorker PPS 8S 


PFEIFFER'S, INC. Worcester, Massachusetts 
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TOLEX* 
saved 
my hide! 





ee 


* 
BY THE MAKERS OF and I’m not the least bit ashamed to admit if i much better 


tia 
= 
= 


= 


peel or crack—are impervious to foot oils and acids. And, as we girl 


MUSTANG know, Tolex beauty is more than skin deep so it lasts and lasts 


a= FAMED material—in fact I’m delighted! You see, Tolex viny! fabrics won't chip 
= 


‘Tolex comes in all the glorious new footwear colors that stay bright 


and beautiful with just a swish of a sudsy cloth. Give your customers 
the scientifically developed 
supported vinyl material for the finest for their money lolex 
quarterlinings and heel pada in 


men's shoes 


_ AND RAYVETTE TOLEX vinyl tabrics for... 


the quality socklining $ A Socklinings A. Uppers Ne Platform Wraps 


material combining high 
atrength, excellent adhe 
sion and extra flexibility 


dren's ches, (Distributed HIGHER STYLE FOOTWEAR FOR LESS! 
by Cooney -Weims Fabric 
Corp., Boston, Mase 


For Somples upulp... 


PIE Geyer syvevd Pps fy (Evy sa Blaise 
TEXTILEATHER Division 
TOLEDO &, OHIO 
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Now-over 
50 brands 


of famous shoes feature lighter, softer, 
smarter styles with FABRIcushon 


foam-fabric lining... 


FABRIcushon foam- 
fabric lining adds glove- 
like flexibility and 
comfort to high styling 

.. . keeps the shape. 


FABRIcushon 


PHEOCTSS Patintio 


fabric-to-foam wedded forever 


THE KENDALL COMPANY 
Andrews-Alderter Division, 1055 Home Ave., Akron, Ohio 
In St. Louis 
The Gerald D. Scott Sales Co., 1320 McCutcheon Road 


YOUR ST. LOUIS SHOE MANUFACTURER KNOWS AND USES FABRIcushon... 
SEE IT IN HIS LATEST STYLES AT THE ST. LOUIS SHOW, APRIL 29th 
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Review 
of U Retail Trade 


VOLUME HOLDS IN 
CHICAGO AREA 


WITH Easter well off the books, Chi 
cago shoe retailers are just beginning 
the swing to lighter colors and leath 
ers. Easter business here ran well 
ahead of 1955 despite some reverses 
in weather, and indications are that 
volume will be maintained through 
April 

Patent was the best over-all early 
seller in all price brackets and in all 
types of stores and retained its vol 
ume throughout the pre-Easter selling 
red came in fast in 


season. However 


the final weeks, being called for in 


all patterns, from casuals on through 


sandals. Red was not in the original 
buy of most retailers, so they were 


go out into the market to 


tore ed to 


get as much as possible. Some even 
sold red that was carried over from 


Navy 
start. also picked up. and in the con 


last) year which had a slow 


servative type stores sold about at 


its normal rate. It is expected to be 
an important tactor along with con 
tinued strength in dark calf and suede 
until mid-May. Wedgwood blue 
never a part of the fashion pic 


| 


ine but has heen extremely 1clive 


| basic shoes and is ¢ xpected to con 


so 


There was also a late surge rh othe 
beiges and light tones such as flax 


French bread 


cotter frost 


vanilla, ponpee itt 


These are expected to 
start volume now and reach their peal 
by mid-May. Vellutos took off well 
and should be big from now. on 


Vinyl finally 


partment store and 


caught on in the de 
fashion salons 
ind sold well, especially in combina 
tions with suede, patent, or kid 

The pastel push is also just begin 
ning. Although there is tendency to 
play them down as overdone in high 
fashion stores, they will still be im 
portant in the volume outlets kx 
white will 


pectations persist that 


have its best season in some time 
Despite the activity in pastels and 
light colors, several retailers point out 
the continued importance of light 
weight very open dark sandals in both 
suede and patent. Shoes of this type 
sell the year-round, and show par 


ticularly heavy activity for Summe 
vacation wardrobes 


Casuals have had the best earls 


April 15, 1956 


been 
lor the salts closed 
They are evidently being boug 


with Bermuda shorts, slack 


tilored town Costumes All of 

activity has been in the better 

1 casuals. as there have been 
ne promotions as vet 

s expensive types 


* * * 


SAN FRANCISCO HITS NEAR 
RECORD VOLUME 


Hi AVY Spring promotions started in 
San Francisco the first week oon 
March Some advertising of the new 
models had started early in February 
but these had been more of the teaser 
stir up interest in what 

ome later The really 

ny artillery was broug 

day inh March Thi 

traight through the mor 


promotion a aster ij) 





\ 


a 
YY 
NV 
» 


a smooth young mias 


A smooth fit 


Party-Goer 


Ages 6 to 16 


# DALTONS DOWNTOWN 
Children’s Shees, Ind Fleer 
® DELMONT VILLAGE 


Dalton's, Baton Rouge, La., runs a 
smooth ad about a smooth shoe for 
@ smooth young miss. 


proached hi | result kept 
ins ind met! 


pace W 


int had in excellent volume of 


busine Reports ine potty Dut an 


dications are that | totals for the 
month will run as high, and in 
cases even better, than last vear 
ord ale 

While the big play w in women 
loolweal ilso re 


Here 


the emphasis was of a dual nature 


on the men 
ved some strong promotion 


th =the ite ol comlort being 
pomted up i well a pod looks 
Both brown and black calf and grain 
leather ire ill moving well The 


moccasin model ive also proving 


popular I he price range ire trom 
$15.95 to $24.95 in the leading men 
bheve department ind lore 


Among the triking 


ber in women hoe wi i tortorse 


pring ninth 


hell colored vinyl model with a dra 
matic almost-barefoot look at) Frank 
Vore Another wa i patent na 
lin pump with dark Tlue 
Sommer & Kaul 


Baker had i Vtiite 


rent il 
( H 
ling pump with I|4karat old 

Byron have a 


eather with tin \) 


decoration while the 


ta pink 


BOSTON STORES SELL SHOES 
IN SPITE OF BLIZZARDS 


Desprri hires 


period Boston’ 
report that March closed 


ile total 


blizzards in a 10-da 
retail shoe lore ind 
department 
ibout the itive i 
last year although prac 
none managed to achieve the 
which they had planned for 
of the early kaster Several 
of good weather during the week 
before that day found busine 
fll ly de cribed a having } 


good and 


tore other than men 


excellent 


lhe mcrease during the la 
of the month 
An interesting sidelight on the 
rious effect of the weather on retail 
; 


itig thal poston newspaper fol 


torm on Mare} | 2 


lowing the 


129 
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granted a 25 per cent rebate to all 


re ilar advertisers of tvle merchan 
used the editions pub 


March 1] 


de partment in the high 


dist who had 
lished on Sunday 

The shoe 
grade 
ated by the RK. H 
at 1% 
reported 
the last week of the 


womens clothing store oper 


Stearns Company 
which 


Iremont Street is one 


excellent business during 


month The most 
popular silhouette was the pump with 
demand for sandal 


i limited types 


which are expected to take the cen 
weather be 
table. Black 


patent and Navy calf leather were the 


ter of thie lage when the 


- 


comes warmer and more 


two best selling materials, it was said, 


Indications are, it 
that the 


urprisingly well, 


Was said, appearance of 


warm weather will bring a large de 
mand for white shoes of several types. 


Although 


were 


January and February 
figures better 

at the Curtis Shoe Store, 133 Tremont 
Street, March figures did not reach 
the hoped-for total] 
blue 


selling 


than a year ago 


Patent and Navy 


sweater pump types have been 
busi 


week 


with prospects good for 


well and a very good 
ness was 


of the 


reported for the last 
month 


April 


much of 


% 


NEW YORK SELLS SHOES 


lront Navy blue was getting good 


results and retailers put their pro 


One, 


motions over in altractive ways 
“hoisted the signals in 


Delft Blue 


Dutch, our not 


in partie ular 
effe clive 


(“borrowed 


promotion 
from the 
season's 


keyed to this 


blues” 


quite navy 


high fashion p latinum 


blonde 


red ll these 


beige, flax, French bread and 


were getting satista 
tory reaction trom consumers 
slender, elegant” 
de criptive idjective 
often to emphasize these 


whether they 


most 
mens — shoe 


opened ol closed pumps or sling 


IN SPITE OF WEATHER 


Chest. NEW YORK shoe retailers did their ~~ qped cans 


best and after that, it was up to the 


bare sandals. Vinyls. too. were 


with red also good. The branch store 
operated by thi 
nut Hill had a 
did the 


umably 


company mm 


better 


children : shoe elling the 


busine than 


factor and 


fi 


weather was an important 
weather and the consumer The 


pwhitow sti ’ 
downtown main pee, PEN it’s too early to determine exact fig 
reached weather was discouraging, to say the 


Worcester 


Turnpike, one of the first main thor 


because it can be ures but the feeling ‘+. that ove 
by automobile over the least and the consumers may have 


the figures will 
Color 


compare 


been slowed down in their shopping 
total sale 


with last 


prelerence n thi 


ill that, the 
favorably 


pres but lor 


oughfares to be cleared of snow 


Another hig 


patent leather in 
number one position. to red ind blue 
Whether the calle were r pumps o1 
depended on 


ranged from black 


h-grade figure compare 


store to report 
during late March 
Peller at 23 Sho 
Back Bay see 
Here, too 
ind Navy blues were the 


there wa ‘ period, consumer 


very good busines 
wa that of 
Berkeley 


tion of the city 


had to recon 
They 


although easter 


Bonwit merchants have 
siraps 


thinking somewhat 


that 


Street in the dition thei 
operation 
patent Have realized " 


| sonal , her 


selling and 


Sunshine 1 


most wanted elling is usually an important peak 
can re il] wt ile have 


dont stop buying 


Instead the 


color itthough ‘ 

; retailers are looking forward to good 

demand also for beige as we i tne day ifter laster 4 
business in the coming month 

lo buy lor need ele 


M inch and 


increase in the ure will have to be considered t« 


bob patent trimmed with mood pecihy 


lherefore the April fig x % y 
WEATHER DISAPPOINTS 
ST. LOUIS RETAILERS 


LOUIS 


ing color including beige and red 


Phi tore noted an 


gether in order to get a more 


in women Si 


were the out tanding 
black, preferably 
patent ued kid and calf. and in pre laster 


demand for accu 
hack rate 

\ lore villi 
tyle Coward Sho at Zo I mple hoe Pl VIPS 
lace 
of patent 
ile ilthough 


pumyp type and ling 
ippraisal 

need a 
Whether 


figure - will come up to pl if} ied 


more conservative As to what retailers 
sunshine 


a preponderance ile make in 


Navy calf in 


piz and varying 


il om Te porte d 


leather and expectations will not be 


punched patterns of ell, square and known until final tabulation ire 


lighter color moved vanishing = throatline high riding made but retailer blame blustery 


other of the 


March weather for the 








‘ irts on buying 


exclusively ours. «+ 


The few balmy da 


oaring spirits and sales, but subse 


quent days of rain, wind and gloom 


Retailers 


CLL, 


report iles 


hed hope - 
of course. because 


probabl not 


ip over last month 

easonal buying. but 
expectations 

Friday chool 


warm nshine o7 


o timely 


imed with those 


rave mothe ind en Idren a 


eorme opportunity to complete 


ter outtits inelud ng hoe Sub 


yan areas reported excellent trafhe 


the children’s footwear lines on 


xe school holiday 
Patent 


continues to 


le id for 
Davids, Albany, N. Y., consistently keeps the |. Miller name before the 
public eye with newspaper advertising which frequently follows the 


line of the above drawing. 


vyomen s purchasing with navy and 
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THERE’S MORE TO 


4 


AT THE Wt 


King Bee 

MEN’S SLIPPER 

AND SANDAL DISPLAY 
DURING THE 

POPULAR PRICE SHOE SHOW 


RED ROOM 
HOTEL MCALPIN 


COME IN AND GET YOUR 


FREE CALENDAR 
FEATURING THE 


LUSCIOUS KING BEE GIRL 


KINGS FOOTWEAR COMPANY ® 47 WEST 34TH STREET, NEW YORK CiTy p=" | 


+4 
ts 
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ae with - 


combines 
_ three companies.” 
intoa 


onthe Hrexible unit 


Beckwith Manufacturing Company announces merger with its 
wholly-owned subsidiaries, Ardeg-Rayshine Co. and Felt Process 
Company. The business will contynue its operations under the new 


name of Beckwith-Arden Inc 


\ new modern plant, designed and conditioned to permit the most 
efficient utilization of manpoweg and equipment, will augment 
production of the widest range pf advanced box toe styles and 


materials ever available to the shoe manufacture) 


The sales personnel remains unchanged, but service to customers 
will be expedited all along the lime 

. 

. 

7 


Beckwith-Arden Inc 


203 Arlington Street - Watertown, Massachusetts 


SUBSIDIARIES AND AGENTS 
SUBSIDIARIES. Beckwith Mfg. Co., of Wisconsin, Milwaukee * Beckwith Box Toe, Lid., Sherbrooke, P.O , Canoda 
Victory Plastics Co, Hudson, Mass. * Safety Box Toe Company, Boston, Mass 


AGENTS: Wright-Guhman Co, St. Louis, Missouri * Dellinger Sales Co, Reading, Pennsylvania 
The Geo. A. Springmeier Co., Cincinnati, Ohio © Factory Supplies, inc., Milwaukee, Wisconsin 
EXPORT. Ralph S. Wilder & Sons Co, Boston, Mass. * Colin Bailey, Port Elizabeth, South Africa 
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Wedgwood quite tar behind. Flax is 
a strong seller in all types of pumps 
and casuals. French bread alone is 
reported fairly slow at present, but 
moving nicely when combined with 
flax. 

One major department store is al 
ready selling whites in quantity, prin 
cipally in plain pumps and as Easter 
parade spectators trimmed in blue or 
French bread. Anothet 
to hold whites back until April, and 


store plans 
then give them a heavy promotional 
push. 

In textured leathers, punched pig 
is selling well in tailored footwear 
styles. One downtown store in St 
Louis is featuring velutto calf as “the 
fine imported skin fashion’s an 
swer for the dressiness of suede and 
the durability of calf.” 

Akin to durability, comfort has been 
stressed in much = store advertising 
pointing out the easy wearability of 
little low heels and glove-soft leath 
ers. The spat treatment appears to be 
selling best in patent combined with 


flax calf 


to be getting more and more 


The vanishing line appears 
public 
acceptance here 

Many St 
special welcome mats out as they look 
forward to the festivities of the St 
Louis tenth annual Fall shoe 


Louis retailers will have 


show 


ing just ahead 


, * 





MILWAUKEE BEGINS MOVING 
SPRING SHOES 


Despiri 


retail business 


reports from newspaper 


surveys shoes in par 
ticular -in the Milwaukee area was 
not good mid-March = but 


i decided pickup in the 10 


through 
showed 
“Do vou want 
truth?” asked 


more than one retailer as he ruefully 


days preceding Easter 


a nice story or the 


looked at the not-crowded downtown 
streets and only a scattering of cu 


tomers in his own stores 


balm 
March 22 and 
that weekend brought crowds to the 
Women’s shoes and 


handbags were in the fore and retail 


Sut Spring weather, with 


breezes arrived by 


shopping areas 


ers predict that business for the en 
tire Spring will run around 5 per cent 
higher than last vear. The shoe sil 
houette found pumps in the lead, with 
slim patent styles most popular. Cas 


uals are selling earlier than before 
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volume \ hile 


creasingly in demand, not only tor the 


and in more 
younger generation for confirmation 
and school events, but) for women 
who have them dyed for special en 
sembles 

dress shoes are 


diflerent 


leading department store 


Colors for women s 
varying in popularity in 
stores \ 
salon said that navy soft calf) and 


ribbed rayon faille pumps with very 
slim heel, one with a complete faill 
back, another with a faille bow across 
an open toe have been top sellers at 
$16.95 and $17.95 At another store 
the flax tones and luster pastels in 
iiry Spring footwear are selling best 


in the everal 


same price range 
others said patent is first in both low 
cut pumps and halter sling rene} 
bread was listed as “terrific” in a 
pump promotion at an exclusive shop 

in corkette, in saddle-stitehed calf 
in a combination of the two and in a 
combination pump of flax and French 
bread calf with high stacked leather 
heel (prices ranging from $17.95 to 
$24.95). Matching handbags are sell 
ing in greater volume th Spring 
than ever before and as one retailer 
said, “We're making more effort thi 
vear to sell them along with the shoe 
There is really profit in them 

“T’ve never seen women 80 con 


heels 


women’s shoe shop proprietor “The 


SCIlOUus of be fore.” said r] 








clrouse hho bart it heel a hued 
i lor other features Ulis Spring lt 
behoove i good jiesinan to empha 
si Zt heel and lrap in presenting 
Llane how them what makes an illu 


ion heel how i metal lipped heel 


a wooden heel with a carved surtace 
a heel sheed flat at the back ilver 
mith heel el can make a shoe a 


Women 


conscious than ever 


very mart tashions our ory 
are more tashion 
belore and we ively have the shoe 
to satisty them 

Children hoe business reached it 
pe ak in the two day before Kaste 
and was expected to hold through the 
following wee during the cit 
innual Spring holiday. Black patent 
red, mavy witite ind brown ire ive 
color for Uhre ounvel el 


In men thee’ Totis inne the bright 


tones of the brown family were selling 


well and iain thee hetter hee 

were outselling the lower priced tine 

Foast tan, Chestnut brown, Roman 
gold and black in soft weight leathes 
ind in two and three-evelet tusse] 
lipon ind in win tip were in ae 
mand One tore reported re-ordet 
on a maple llama lf three-evele 


inber at $20.9 


perforated wing tip t 
\ men 
number is a black or brown two-eve 
let soft calf shoe with silk shant 


shor hoy wd that t he 












ma Cry \y 





Elegantly presented in this Spring inspired ad of T. A. Chapman Co., 
Milwaukee, along with flowers (bead tipped, $1.00) and leather gloves, 


are three famous brand shoes by Delman, Evins and | 






Miller. 











' ° 
- day, April 30, stressing both current 
9 . . ¥ 
Shoc Display and Fal! footwear. This newspaper 
/ 


promotion has been prepared for the 


most part by the Shoe Fashion Board 
Active since its inception, the Shoe 
Fashion Board carries through a Shoe- 


: ; Of-The-Month promotion, based on the 
eee ne =| Sect meet etn 3 ie 
right shoe, St. Louis made. The Globe- 
Democrat features the selection in a 
: , : : four-column editorial article on the 
fashion picture irst Tuesday of each month. Subse- 
quent to its publication locally, the 
Shoe-Of-The-Month is reproduced for 
mat service to leading newspapers 

throughout the country. 

The Globe-Democrat customarily re- 
ceives telephone inquiries following 
publication of editorial features, but 
one Shoe-Of-The-Month feature in 1955 
drew the largest number of telephone 
calls ever received on any feature pub- 
lished in that paper. Indication of pub- 
lic response comes from manufacturers 
lso, who say that customers out-of- 
tate write and ask where the shoe can 
be purchased. Shoe salesmen in their 
rounds get inquiries. Retailers com- 
mend the feature, with one stating that 
the promotional work done by the Shoe 

Translate fashion in the flatty types of femi- - Fashion Board has “produced tangible 
cia F and sometimes even exciting results for 
us 

transparent, sheletonized plastic shoe forms, During 1955, the total of 118,636 
lines appeared as 183 insertions In 
daily issues and 87 insertions in Sun- 
onjunction with the light, care-free, comfortable day issues of the 123 newspapers with 
look dominating the new styles of flatty types of a total circulation of over ten million 


ON DISPLAY This circulation, multiplied by the fre 


| quency of insertions, amounts to a 
es with these trend PPSSA mighty 33,785,764 publicity impres- 
1Ons 
lor lightness in weight, for effectiveness in shoe ROOM 963 In addition to this active promotion, 
I lay ind for lear transp | re 3 ae ‘ nals thei: 
sas ansparent beauty which St. Louis manufacturers back up th 
HOTEL NEW YORKER a 


fashions at their best. there is a Pierce retailers in fashioning, drafting, 


ne footwear into beauty of form with Pierce's 


Desiyned to wcoentuate fashion highlights. in 





feminine footwear. Pierce shoe display forms 








90 ,000,- 





} merchandising the more than 
ie form to fit your requirements 000 pairs of shoes produced annually 


in thi shoe center of the world. 





Washington 
ZC 8 


["Prorce 


ePamy 


Newsreel 
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formulas for estimating (1) The in 


} \ PIERCE COMPANY BROCKTON 62 crease of population totals and trends 
. NONTIGRIS ORE | over 1950 census figures, and (2) The 


number of person absent from their 


\ ening 
THE INDUSTRY 


for work, chool, or Opping 


the day 


St. Louis Company, Co-Chairman. Other mem 


’ bers of the 1955 Board are Geraldine ities covered in 
Leadership pp Smith, Boot AND SHOE {ECORDER;: vill be Houston, M auke Louis, 


107] Ruth Klump, Valley Shoe Corporation; and Washingt 
Evelyne Farber, Stix, Baer & Fuller; 


thi cial project 


on 


FCONTINUED FROM PAG 


The association performs an impor Muriel Braeutigam, Brown Shoe Com to repeal the x axe on 


t service in editing fashion ideas for pany; and Betty Mason, International igeas and handbag — 
$50 has been intro- 


Yi welry 


henefit of retailers at the time they Shoe Company cost : an 
are prepared to make their major com For the St. Louis Fall showing April luced in Congre by Rep. Clifton 
mitments for the next season, The Shoe 29 to May 2, the Shoe Fashion Board ol (Nevada Republican) 
Fashion Board of St. Louis was organ- has prepared a booklet describing and t chances that the bill will become 
ed under association sponsorship late” picturing trends for Fall, a detailed lay lis year are slight. Leaders of 
in 105 vith seven women, each one easonal prediction of men’s, women’s bo political partie have agreed to 
outstanding in shoe manufacturing cir- and children’s fashions in footwear p excise rates at their present level 
cl named to the board This comprehensive booklet will be dis x reduction will be considered seri- 
Jaclyn Meyer of the St. Louis Shoe tributed to show visitors yusly ly if ine falls off harply 
Manufacture Association serves as Additional fashion features will ap 1 ign that this will 
Chairman of the Shoe Fashion Board, pear in a special editorial section of } he month immediately 
th Beatrice Beste, Hamilton Shoe the St. Louis Globe-Democrat for Mon 
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5 MINUTES SPENT 
IN ROOMS 523-525 
HOTEL McALPIN 


will convince you that this volume-priced line offers every 
important quality feature of children’s shoes selling at up to $2.00 
more a pair... plus exciting new tempo styling! 
The new, extended Blue Bonnet shoe line for Fall is, we believe, even more exceptional, quality-wise, 


value-wise and style-wise, than the current line which knocked every previous Blue 


’ | py ing 
Bonnet sales record into a cocked hat. Priced to retail at $4.95-$5.95, Blue Bonnet shoes will take (‘ x t, 
and justify the longer mark-up you need for profitable operation (panes ) 


IN STOCK FOR IMMEDIATE DELIVERY 


bat Conn 


SHOES 


MANUFACTURERS, 5 FRANKLIN STREET, LAWRENCE, MASS. 


April 15, 1956 








hether, your taste is for the “modern’ 

“traditional” ... whether your shoes 

e designed in the “edsual” or “dress”/ 
styles . . . you'll appreciate the qualitie 
that “SUPERSOLE”, alone, offers! 

All the desirable characteristics 4 
GENUINE LEATHER . . . p--u-s bu 
LONGER WEAR, LIGHTER WEI 


RESISTANCE. There's not a bet 
made, nor one easier to han 
“Ret investigate — TODAY? 





Manufacturing 
thi Markets 


New England 


i-TUOUGI dhe cade’ of chase tt sotall bine 
versely affected bv the 


try and the early Easter also was a deterrent 


been ad 


weather in some parts of the coun 


New England 
shoe manufacturers feel that fill-in orders for Spring and 


early Summer shoes, as well as advance orders for much 


later delivery will soon give makers of women’s novelties 
at least, some of the cutting which many of them need 
That segment of the industry has been on short rations 
since completing the Spring run 

Prior to the Advance Fall Market 
New England 


Soston on April 8, it) was 


under 


W eek whit h 


ihe sponsorship of the Shoe and Leather 


Association, opened in freely 


predicted that much of the business booked there would 


be of the fill-in variety at the same prices which prevailed 


in January, and that mail order houses, confronted with 


the necessity of getting their catalogues into production 
probably would be the only ones to place firm orders for 
Buyers from some of these were 


Fall footwear companies 


in the market on sampling trips during the second and 
third weeks in March 
Chain store buyers were expected to hold off until the 


Price New York 


later in the month. By this time leaders believed 


opening of the Popular Shoe Show in 


trade 


a general increase of three or four per cent in prices 


would be established, or at least would be asked, for shoes 
in most price classes and all types. The resistance, they 


believed, would be more intense in the case of} volume 
price shoes than in the medium and better grades 

Men’s shoe manufacturers report a slowing of the rate 
majority, 


backlog 


received, but the 
till have 
weeks 


at which orders are being 
whether they make dress or work shoes 


which will carry them for three or four 


New York State 


Snol manufacturers in New York continue to be bu 
With the Guild of Better Manufacturers 


their show for the end of this } 


Shoe scheduling 


month and the Popular 


Price Shoe Show slated for that time too —it is expected 


that this activity will continue In the meantime. order 
for fill-ins and 


tory rate 


reorders are being received at a satisfac 


continued activit 


look for 


next 


In Rochester, manufactures 


in the industry for at least the few months, makin 


allowances for seasonal fluctuations A fortnight before 


aster 


break in the 


factory spokesmen thought it probable that i 


weather would enable most retailers to cate 


up with or exceed last year’s figure 


However, a few days later the heaviest) snowstorm in 


years in the eastern part of the count reduced the chance 
of substantial last-minute business at retail 


W omen s shoe 


delivery 


plants in some instances had trouble in 
dates for kaster merchandise At one 


difficulty in 


production of recently 


meeting 


factory this was caused by organizing and 


idded lines 


coordinating the 
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Reorders and = size ips of women 


comimg in satistactorily, one manutacturer note 


counted reports that many retailers appear 


ght in anticipation of easter busine 


+ 


On the contrary, he said, customers have been spread 


ing their orders more thinly over a number of styles than 


the company preferred 
Retail 


son up to the 


entiment is reported very optimists 


start of Summer clearance 


aster and unfavorable weather precedin it 


lousime for the week ihead, store owner 


With Fall line 


appear re luctant to raise 


mh ihe I 
While most 


there eet 


about to be introduced 
wornen hoe price 
factories are unwilling to commit themselve 
to be a feeling that upward revisions can be averted 
some time yet. barring fresh increase 
In the 


ment of Labor 


Binghamton area, the New York State Depart 


reported greater employment ino shoe ta 


torn in February and this trend 
week 


noted that 


Additional orders for 


ippear to have ¢ 
tinued in recent 


The report ‘shoe firm maintained a 


production schedule ninediate 


livery of Spring shoe and new ordet 


kall styles have 


been received at a sat 


1 . 
Chicago 
New fusond commitment 


written in tl hicugo market 
will be 
around the 
May 


ready been placed These are for June 


done ul Variou " 
country the end of th 

niber of order 
ind Jul 


and “(tne call lor deli ery i earl i Via 


However u Ifprisitig 
delive 
Phese 
braoadtail 


transition shoe and include the 


with suede rede inv combine 
ber of calf hoe Pump lead 
there ive izalile write 
proved construction te 
lo help revive them 
There ha 


ber of 


been “ 


be nip 


brown 


election al i lop hace 
| 


regarded a problem 


/ 
1 





Smartly styled and properly priced 
these new boots will be easy 

sellers this winter. 

The Sleet-N-Snow, made of nylon with 
an attractively designed lining will 

be the answer to fashion conscious 
women, looking for a light, comfortable, 
smart, waterproof boot for city wear. 


Available in Flatie and Heel Scyle. 


The Foot Muff is the answer to the 
Sleet-N-Snow Foot Muff mothers’ and teachers’ prayers. 

Featuring extra wide vamp, inside shearling 

fur collar, and built on all new lasts, the 


Foot-Muff is easy to slip on and off. 


make up this powerful Servus line 


packed with sales appeal and eye appeal 


é Youngsters can ‘‘do-it-chemselves.”’ 
A full complete line of tennis and 
casuals for men, women and children 


for spring and summer. The newest 
designs and colors will make your 
summer casual and tennis sales jump 


to new highs. 


See the complete Servus Rubber casual 
tennis and rubber footwear line at the 
Popular Price Shoe Show, New Yorker 
Hotel, New York City, April 29 thru May 
3, Room 1419, 1420 and 1426. 


Or... Call or Write today for a call 


from your Servus Salesman. 
Women’s Delux Casual 


at 2 ROCK ISLAND HLINOIS, USA 


; Face THE SERVUS RUBBER C0. 


MtW TORE OFFICE ond wantmoust 


320 Br eedwoy Mew Tek rom 


Red Streak 
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Manufacturing and Markets 


CONTINUED 
The tailored type closed step-in or one or two eyelet tie 


casuals for as 


women will probably dominate the Fall « 
Retailers sold all of these they could get into 
In fact, hit 


and are hoping for a wider range of colors and style treat 


ual picture, 


stock this past Spring many were caught short 


ments in this particular type. 


Most of the volume buyers expect to be all through 
their major buys by May 15th. This he 
of independents and even those 


The desire to get shoes in as 


witli 


will followed by 


a number ordering in 


smaller amounts. early as 


possible as well as the increasing popularity of early back 
to-school promotions is responsible 

rhe fact that some of the major lines announced price 
increases well before the shows has indicated that the trend 
probably be thre 


houses are still figuring some of their shoes and may 


will general throughout trade Some 


hot 


announce price ranges until formal showings 


Los Angeles 


THe kaster sales promotion is over but there appears to 


All 
and a 
left 


the consumer level 


full 
the 


be no slackening in purchases al 


Los 


little over 


Angeles manutacturers 
to fill 


the shelves by the Easter buying. 


are working inne 


reorders and close up aps on 


Casuals are dssuming greater than they 
both of 
we have been enjoying and the approach of the Summer 


ol flats 
finding it hard to keep up with orders 


even importance 


usually maintain because the brilliant weather 


season Producers sandals and pool shoes are 


( ork soled sandal ; 
going big and so is a 
hardly 


shoe-sole with something to hold it on the foot 


some with thong leather tops, are 


toe-thong sandal with ribbon ties, more than a 


FROM PAGE 13; 


tem that has been going over well with the 


the tabi from Japan by a local 


be called a 
material in 
for the big 
It i 


wood i 


younger el imported 


lt 


well i a 


ify il iit 


Vade 
separate comp 


titel 


hard to clas becatise 


ol 


ils 
knitted 
nl 


concern 
sock a 


bright 


colors, it has a irtine 
oft 
by 


wooden 


toe and a leather sole ied to the bottom 


either worn itself or with 1 pair of Japane ‘ 


clogs with a peg which fits between the first: two 


Loes leen-aget are buying them both for wear with 


capri pants or a pool shioe 
Manufacturer 


material 


ire making a few el in trim and 


thei hoe ind introd them as 


( drive 


in Spring ucing 


Summer line large maker of casual introducing 


thre 


martest 
look 


tiie 


ome ol hop 


ind 
I he 


we 


shoes in punctured leather 


are doing we il on thre m iD imectures ithe 


pecially 
practs 
indal 


interest | 


pal 
hole 


idvantage in 


well loafer 


cle iv 


ventilation 


ticularly ur, ¢ 


offer 


in nee 


oxford tre 


ind it ilsa 


It 


hhave 


greatlet trap 
and closed shank 
black 


Susiness | 


il in 


type 
Color 
red 


good but manufacturers a 


maintained with 


ind natural 
I] 
ind he 
he felt 


white brown 


eem ivreed that 


ilready then 


Ore 


prices are on wily lopping poml 


uy 
iid 
toward 1 


Il have 


is in sight manulacturer the retailer 
should make 
soon because later 
hock 
to 


the 


ing selling 


ome motion price 


on the to do it il ones wilh 


po sible buve ! 
Vinyls 


Summer 


have become tandard item Sines 


lacie 


youny 


eem 
beg 
Orie 


them with print 
thie 


ire ¢ 


lad 


cotton mart observed entering 


employee entrance «af wh telephone compan 


ht print shat cased in open-back 


inla d 
the Nol I | weil 


wearing a brig 


vinyl plastics. complete with carved 


white flower Keven them to the 


labors 





Casual Bar Brings Sales Increase 
THaAt casual shoe styles may suffer from inclusion with 


women s it 


bisher 


been demonstrated 


iy nvetr 


high styled footwear has 


Daniels and Stores Company Colorado 


Frank Parker, 
birds 
Slipper 
Corinthian 


women’s shoe buyer, decided to | 


ial 


elte 


with one stone by setting up a permanent Ca 


entrances to the te 


fe 


setting up t 


Bar between two re 


room, which itures exclusive, top-priced 


By 


was able to 


women’s shoes. he new casual bar early 


the 
Christmas 


store utilize the space for a display of 


gift slippers, which sold at satisfactory rate 
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Then the was Converted into the 


pace 


hown, which concentrate on better 


$10.95 to 
Done t! 


$16.95 price line 


iroughout in solt bluse ! 


includes 30 feet 


tion three feet 


pace convenient to the 


mounted on lightwei 


counter in tront 


merely of ection 
lined 


four 


eri 
white 
level 


down 


bybue 


Phere 


n 
if¢ 


ind 


“Our lipper ile 
completed Mr 
selling 


ight never ha 


that we are 
hasis who m 


much larger Corinthian roon 























FATHER GUILD 1270 Broadway, New York 1, N.Y 


AMALGAMATED LEATHER COS C WILLIAM AMER CO DUNGAN, HOOD & CO INC JOHN R. EVANS & CO 
THOMAS B. HARVEY LEA. CO G LEVOR & CO INC SURPASS LEATHER CO TAN-ART CO., INC 
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by MAXWELL FIELD 


I rec, J ice 


Lo- Vana rer 
THINKING n tern of production, I 
feel that 1956 w | be a ever better 
year than 1955. During the first half 
of bn year, we are virtually assured 
of more than 300,000,000) pait 
probably nearer 310,000,000 If out 
put during the second quarter does no 
better than equal last year’s 144,000 


0O0U pairs, the 
tt. ayY eo | 


ain a al 


country’s production wil 


a l-time high Loo 


Ing’ Into 


the second half of the year, my present 
thinking is that if the third quarte 
hould equal the third quarter 1955 
figure of 146,000,000 pairs and if we 


hould have a gain in the fourth quar 
tne 


De 


t of only five total out 


¢ 


er 
put 
O00 000 pairs 
With this 


Wii 


per cent, 


the year would 600, 


about 
increased productior how 


inevitably see also an in 


competition s0th produce? 


vy among themse!l ve and 


in competition one 
its effect 
of 

agi 


indu 


fee] Furthe 


n eyments the noe in 


come nst keener 





try will up 


the 


other tries, 


of 


from 
get 

imer’s dollar 
Not only will 


ghl 


competition 


triving to a larger nare 


( Lai 
thi 


Wiil 


of 


there 


the rest 


be hi y competitive but 


undoubtedly be a moderate advance in 


price The traditionally low profit 


hown by manufacture) was ti 


evident 


1955 de pite 
trend 


in record produce 


tion, and the will continue 


1956 
I nave 


nion, 


Same 


asked 
per 


whetner, 


‘ e 1Z cent ine 


of 


or 


pl reast en 


ved by the makers mer hoe 1! 


1955 can be continued bettered, dur 


1956; o whether the spec 


gains in women’s casual 


and imils be 


hoe 
lered 


I} the ¢ 


an 





r type ( 
hed 
men’ 

the 12 
a 24 per cent increase 
type Men’ 
nine 


the 


to have establi trend 
of the 


puting to 


a 


ase hoe in 


contri per cent 
Va 
snoe 


My 


in 


work shoe dres 


increased only cent 


tnat 


per 
ing 


f j 
I 18 


‘rease 





Pres 


N.ESLA 
PPSSA 


56 Will Be Better Than 





dd 


men’ Snoe may ot be ypreat 
1odt ce work noe production { 
apt to show another ga ver the a 
eady high increase of last year Men 
Ire hoes, I think, could we be i} 
about eight per cent er the SUO,00OU 
Q00 pairs produced last year 

In the case of womer hoe ip | 
er cent in 1955, we find that thi Va 
argely due to a 40 per cent increase 

the production of casual and play 

hoe type while dre types increased 
only 1.5 per cent. I feel that this same 
vide disparity will continue this year 
although there j not likely to be the 
ame spectacular gain in the playshoe 
asual category We must remember 
that wome! acceptance of sandals and 
playshoe types as being styled right 
for street wear, plu tne reiatively 
ow cost compared to dres type hould 


result in a further increase in demand 

sugyestion are many a to what 
hould be done to increase per capita 
consumption of footwear at reywular 
price The Summer seasor dea a 
vood one since it create i new CASO 
However, I do not think that iuch 
progre has been made rhis goal car 
only be attained by an industi vide 
effort 

The most important tep we an take 
Is te et up a program of se g to the 
publi the fact that reat alue 
footwear are enjoyed by a th 
eountry nopper nould « made 
ware of the need for hoe for Mf 
ferent occasion The dustt eed 
» Capitalize on it ypportunity to pt 
note fa hior i al en ‘ ) 
ny more hoe 

Such a program IS now te v planned 

the National Shoe Institute With 

the whole-hearted cooperat ! Tt a 
member of our three billion dollar 
ndustry, plus the support of manutlae 
ture} in the allied trade and wit 
only three years of effort and the ¢ 
penditure of the relatively minor tota 
of a million dollars, this prograt in 


he icc? I 





Fashion Forum Features 


Fall Footwear 





[CONTINUED FROM PAGE 8&1 | 

As to leathers and materials in tii 
category, first interest will be in the 
mooth and new textures (yrain 
buffed, matte) and as the season pro 
yresses suede will come back into high 
selling position. Patent leather is ex 
pected to be better than in previous 
Fall isons, both in all-over and as a 
contrast or trim. Many of the cling 


slings and ‘backless patterns will be 
made of vinyl-elear, tortoise or pat- 
terned 

Accenting the polished black lool 
ready-to-wear, the most eleyant shoe 
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be a combination textured a black 
hoe Matte leather combined vith 
rr, plo calfskin or iede combina 
tio! will be excellent. Dark to bright 
reds and emerald greens will be strong 
accents used as a trim more often than 
an entire shoe he yellow brown are 
also excellent promotional tones to sell 
i complements to black 
With the rise of brown in ready-to 
vear, the brown shoe from pale to 
deep is a strong story. Two new pr 
motional tones are taupe and bra 
vhich could develop into two impor 
tant neutral Spice tone rich red 
dish cinnamon brown bronze tone 
and clear mid-browr are al! good 
Black and brown can very well be ed 
n combination shoe Camel, as a fab 





rlance ind t ( LTh~ie t 
i wi ripe \ be ‘ i 

Crame rad olor t it Vine ed, 

il ny j uit i ra 
Loden green and teal biue ure a pur 
f the new Fa Pashior b id Have 
nei exut suunterpart ! eathnel 
Heraldie « ! those \ ed rova 

it and clea reen A et { I 

motion loo, 

Pr \ cal iit ‘ ( ( fusnio 
tor, ft and mn continue the ke 
vord n on et ‘ Lapered 
toe { nm hee ire the Tasnior of 
noe for da \ nave plicity 
pattern and detailing. Col and leathne 
interest wil be the tor ather thar 
lavish adornment There nea eve 
been stronger interest in texture we 
leather combinatior n color or texture 
contrast have wood sé ny potentia 
dull and shiny (matte and nooth 
patent) mooth comb ead itl rece 
or grain elasti ed fa riteire 
vith leather 

There new ¢ pl n paten 
for Fall, in combinatior th matehis 
or colored suede or ne te re hes 

hould be good for transition selliz 

Gold touche 4 nae i or pip 

oO iede oO} mootn \ be i 

Vinyl will continue for eat ellin ! 

darker shades a Ne is clea mibine 
th eathnel for da eu i ove 

Viny for after five ind ! } en 

“Hee nterest t i strom tor 
Plast ind metal hee il ' 
portant place for ha ind W ‘ 
nan new treatment 

Throatline deep al ed 
eurved and quare a yetting fa 
ittention 

Dressed up pumy ng it 
tance for ifter five ‘ } et 
‘ patter 4 have mporta ‘ i 
ite da ind eve ng noe 
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Another Record 
Shoe Year 






kde not on r i ( i tir 
‘ ia ex! ti he vo Officia 
hote the Ne Yorker nd Sherator 
McAlpin, but a ( ur a unique 
feature a listing of a noe anil me 
turing ind Wholesale exhibitor } 
major iteyorte and eltall price 
ange Phe Directory of Volume hoe 
Piye A ayain le jistributed at the 
\ at pre nu PP \ Ow 4 
ume shoe manufacture d supply 
nouse A be concentrated inder one 
roof on 14 floor at the Hotel New 
Yorker All wome! branded nes for 
lirect retal elling wi be exnibited 
mn five floors at the heraton-McAlpir 
rh concentrator for the add 
nvenience of visiting shoe buye) 





5 Great 
IN-STOCK Lines 


@ 98 in-stock men’s styles .. . dominant 
values at $9.95-$12.95 retail. 


e Air-Tred air-cushion shock-absorber 
shoes at $10.95-$12.95 retail. 


e Big-repeating leather-covered cushion 
insole shoes at $11.95-$12.95 retail. 


e Boys’ shoes made with men’s shoe 
superiorities at $7.95-$8.95 retail. 


e@ Pueblos hand-sewn true mocs finest in 
their price range at $10.95-$12.95 retail 


#1206 Tan 


f] ie: 

LO | t LS | /1205 Black 
v3 ey, / 
\ \ 


otential 


is important to every retailer 
of Men’s *10%°-512 shoes 


In every factor that's important to the man planning to buy 
new shoes — leathers, workmanship, styling, fit, stamina, Rooms ‘ 
comfort — Yorktown Shoes are deliberately built to deliver aise Hc 

: : : : Parke 
an extra margin of value. This provable value dominance in a i“ 

; , Sot 

the vast $10.95-$12.95 field cannot help but pay off in greater Baker Hote 
sales and profits for Yorktown merchants, We back it with 
one of the fastest, most dependable In-Stock delivery a a il a ll a, asl 
services in the entire men’s shoe field. GARDINER SHOE CO., INC. 


MAIN OFFICE, FACTORY AND IN-STOCK DEPARTMENT 


GARDINER, MAINE 
A D Vv t R T ! s t D I N NEW YORK SALES OFFICE: Marbridge Bidg., 


LIFE and ESQUIRE 47 W. 34th St. 


501, 2 
yse SNOW 
use, Boston wae 
western Show coal 
| pallas. re 
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[CONTI 





Astoria A ticket b 
Hotel New 


of “2i0" banquet 


oth will be avail 


Yorker for 


| + 
ticke 





able at 





purcenase 





The Joint Industry Committee of the 
PPSSA will 


meeting or 





convene at a luncheon 


Wednesday to 


and to de 





review the 





now activitie future 





ermine 











program 





1100 Rooms l sed 


1100 room Wil be 
hotel for di 
footweal \t 


tart at 


\ pproximately 
itilized at the two show 
play of Fall and Winte 
he New 







Yorker, exhibit Wil 
he mezzanine and run solidly 
he 16th floor Many manufacturer 
occupy suites above the 20th floor. 
At Hotel McAlpin, where many brand 
ed and popular price 








tnrougn 






Vill 






will be 





ine con 





centrated, an all record number 


of exhibitors i 


time 






expected. All display 





available 





and equipment will be 
for exhibitors on Saturday 
April 28th. All exhibito 
registered prior to their arrival 

Exhibitors will enjoy a 
saving in their costs as a result of re 
Hotel 


ment 


room 





mort 


ing, 





will be pre 





con 






contract between 
PPSSA 


the new 


negotiation of 
New Yorker 
Under terms of 
hibitor 
aay 





and manag 





agreement ex 





will be charged only for ix 





occupancy instead of seven 





Committee Sets Policy 


PPSSA Joint Indu try Commit 
headed by A. W. Berko 
witz, Bourque Shoe Company, Presi 
dent of the New England 

Leather Association, and 

Schiff, Shoe Corporation of 
President of the National A 


of Shoe Chain Stores, ] re por pie 





The 


tee, which is 






Shoe and 
Jacl M 
America, 


ociation 










for all poli y decisions for the conduct 
f PPSSA. Maxwell Field and Edward 
Atkins manage the show Other mem 





ber of the Joint Indu try Committee 







are 
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Harry A. Bass, Kleven Shoe Sale 
Co., Inc } Jame L, 
Maid Footwear, In , 
Hubbard Shoe Co., Ine.: Wallace PS 
McGrath, John E. Lucey Co., In 

Jo ephS Porter, Porter Shoe Co Inc 
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Jame Shapiro, Ware Shoe Corp.; Sid 
ney plegel, Bruce Shoe Co Inec.; G 
I t Stickney, Holmes, Stickne In 





hee taile) 






William M 
Corp.; Simoy 
Stores, In¢ 


Re tall 


otner 


Blackie, Genera 
Edison, Edison Bi 
David W. Herrman: 
Miles Shoe Morton R. Izen, 
Roebuck and Co.; C. Charles Marran, 
Spencer Shoe Lawrence Merle, 
Alfred L 
Miltor 






Sear 






Corp 





Johnsor 
Morse 
Simon Co., 


Endicott 
Mor Se, 
Simor ’ 


Corp 





Store 
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PPSSA to Play Important Role rie 
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\if ( Joe] Glassma i Gila 

ne "PSS I no k i i 

PPSSA “s nal noe ¢ rp Richard Ilasey Viner 
rected by u yV col ‘ 
4 by Myer & kK ad Inc.; Saul L, Katz, Hubbard Shoe 
{ Ve! axe ( Me ‘ ' 
We Lawrence, In 
Kennebunk, Mair ; Alfred L. ‘ Ted W 
Morse ot Morse e ( ( | Re 
Other nb { ‘ ee are 





| Saul L. Ka ; 
| Dani Klav Kl Bro e M H omen’s Casuals & Dressy Flats 
Co Jame Shapiro, Ware noe Cor Va / 
Sidne Spieg Bruce Noe Co I 1) ny I) ( t 
G. 1 Stickney, Holm on 

‘ ! io pen iu | et Abe 


Retail \ 
Poland, Sudbu | twear, | \ rt 

Simon Edison, Edison bt one iain oli i iacaatin 
It David W. Herrman: Mile » ‘ C 1) ; bi If ‘ a 
Lou Maling, Maling Brothers, In oka “seaigf 
Lawrence Merle, Endicott Johnsor 
Corp Milton Simon, I non | Retail 
Inc.; George L. Smith, G. R. Kinney ' Bar Mile r Oo 
ty: a | ni eal Roebu i ( lley 

Style Committees ert Cohen, J irvit e | 
Ha Gould, Edison B | 

\ hoe trend informatio ome ut It y M. Kallick, The D. M ! ‘ 
f eeting of PPSSA style commit C Les Wood. G. R. K ( 
tee of vVhich there are five he 

ups met in February. Nat Schieber Children’s Shoes 

f KEdiso Brother Stores, cnairmat 
of the Women’ Dre Shoe Commit Vanufactu 
tee; George acnt Shoe Corp of I rederich BR Libert \\ | ind 
America, heads the Women Sport & } hos ( Pe ; 
Welts Committee; Jay Ball of Genera American Jt | p ia 
Reta Corporatio is cnairma of tl hoe ( Richard | | 
Women’s Casuals & Dressy Flats Co hoe A Wel at I ‘ i M 
mittes The Children hoe Commit Co.. I 
tee | inder the direction of W i 
Waddell, Sear Roebuck and ¢ ind Reta 
tn Mi Shoe Committee eaded \W , Feker ( Reta 
vy Melvin H. Reese of A , a ;  innan 
Corporatior Following are t en ( | 
4 f the PPSSA style « , 


Ven Shor 
Women’s Dress Shoes 


Van (facture) 


Be Dorson, Fleisher hoe ¢ | Ls Heicklen les ¢ 

\ 1 Field Copl hoe ¢ () i! 

Finkel, Flex-Mor Shoe ¢ Paul Kile Ret 

‘ K B hoe Mf ( Mi est 
mand Liber Bourque noe Co (; Raine Dia | e ink 
| ot kre Holme t Ir ) , it ‘ ( 


Kdison Opens Second 


Retailer 
Ha Rnlinin Wiss oe Baker's in Birmingham 
Cram W ye Ce \ G iB INGHAM, ALA \ | ‘ 
Mile i ne Kauf i! } ‘ tore here t th ( 
Ke ef rane Magee, | ‘ treet, held 4 
cott Johnson Corp.; Herma ( March, Ed Brothe Ny 
Jol Ir gy Shoe ( rp Ml n ka ‘ foul ‘ the t it 
The Berland Shoe ¢ | » Chandler the ‘ Baker's 
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onal appearance 
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Dares 1 ne 
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and 


W itt 
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lieved he was low man rench 
le—but liked him j ay poses 
Denr tal 
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compiimen 


Het 


mal 


Known 
vhol approag 


noot 


ng, 
vhen he da 


and daug 
After dinne 


on 
De n 


reading 
time On Thu 


evenings he tapes the 
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Exhibitors 


Meanwhile he confey 


arrange? and 


Y 
ro 
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time 


occupation ‘ ’ HH j 


Eugene McNulty 


; 


re f 


De nise 


Darce] 


rance’ cul 


} now a 
Holly 

he 
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ACeCOUS ¢ t ) 
awe her ¢ 
the late 
During the postwar sear 


World War II 


papermen toy 


areer to ¢ mat 


met 


George Bernard 


ed w 
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ha did in hi 
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on, John Hodial 
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Fashion Forum Features 


Fall Footwear 


Dat 


Advance Fall Market Week 
Regins April & in Boston 








Review of the 
Retail Trade 

[CONTINUED FROM PAGE 133] 
week in popularity as is the Italian 
styling in better casual shoes in slip 
The 


into 


on styles and in lowcut eyelets 


ivy style has penetrated even 
Milwaukee men’s shoe stores and they 
toed bluchers 


are asking for plain 


and wing tips, but all in’ lighter 
we ights said a men shop proprietor 


* 4 ” 


SEASON GETS GOOD START 
IN TWIN CITIES 


Minneapolis. 
SHOE business was 


ponse to heavy promotion for Faster 


very good in re 


ile Stores look on a gala appear 


ance and shoes were very prominen 


in the kaster parade of merchandise 

Many store have had color pro 
motions, tying in shoes with fashion 
colors in’ costume The navy story 
in suits and dresses gives much op 


portunity to play up bright color ae 


COSSOTIE Phere is a good amount of 
red in suede and calf. often blended 
with patent. The lighter color in 
green known as absinthe is getting 


Blues are 
in navy and Wedgwood 


i big play both 


Casuals are 


very good 


presented in’ pink 


turquoise and in 
many Oriental effects 

black 
with patent holding first place The 


The heaviest buying is in 


beige and brown group holds A se 


ond place, with French bread very 


popular. Combinations of white and 


black are also very good. Much all 
white is being shown but it is too 
early in this area for many sales in 
this color although it) gives good 
promise for later Summer sales 


Pumps are the most popular styles 
cut with low sidelines so that the foot 
has little cove rage The sweater pump 
in more conventional lines is having 
very good sales parti ularly in black 
Soft flats in calfskin or fabric 


ire good I Ss Donaldson 


patent 


featured 


group of flats under the heading 
“Shoes to Match Your Mood” which 
featured navy, French bread, pink 
flax, yellow and black and white 
among other colors selling from 
$7.95 to $9.95. Trim was in fringe 
plumes or with buttons 

Mesh is still in the picture. Mau 
rice L. Rothsehild-Young-Ouinlan Co 
howed mesh combined with black 


blue calf 
Packard's 


teen new Spring colors and in a va 


patent or selling at $21.95 


featured pumps in four 


Among the colors 
W edg 
black 


riety of materials 
Persian Gold 


I rene h 


were absynthe 


wood — bhue bread 


'46 


pink. Calf 


patent and white tapestry cloth 


brown and navy and 
~uede 
selling for $16.95. 


were the fabrics 


# # % 


St. Paul. 


SHOES were the center of attention 
as shoemen of the city held the an 
Week which is fea 
New Spring styl 


nual local Shoe 
tured each Spring 
were 


ings shown in window display 


and with cuts and descriptions in 


newspaper advertising 

Among the outstanding promotions 
was that of Schuneman’s, which ran 
a bank of 
according to 
Golden pages 


of advertising of shoes in the maga 


windows featuring shoes 


brands Phe 


Rule carried five full 


national 


zine section of the Sunday edition of 
the most widely circulated newspaper 


of the city. The Emporium ran a full 


page advertisement with color cuts 
with names of nationally known 
brands. Some stores had informal 
modeling of shoes during the week 


and others had manufacturer's repre 


entatives in departments to show 


models and give information to cus 


tomers who desired it 
Color promises to be much in de 
mand. Absinthe is strong and French 


Black patent has 


which had been 


bread Is very good 


had very good sale 


expected, and all stores are featuring 


it strongly. The all-over patent and 


combinations of patent and suede are 


having good acceptance. There are 
many soft pastel tones shown. Wedg 
wood blue is very well liked 

Billy Ziton showed high fashion 
shoes with medium and high heels in 
a great variety of colors in’ which 
vellow and pink were strongly fea 
tured. Prices ran from $12.95) to 
$17.95 

Children’s shoes had excellent 
aster sale. In dress shoes, the one 


strap is number one, in both patent 


and white with a sprinkling of pas 
tels. Saddle shoes are good for every 


day weal 


A large number of straws are 
shown although these are not selling 
in any number as yet. They promise 
to be good later in Summer sales 


, * * 


PROMOTIONS SUCCESSFUL 
IN PHILADELPHIA 

E ASTER business was 

the cold 


from a 


good despite 
weather This is the report 
merchants 


number of shoe 


many of whom differ on the style or 
types of shoes heading their best sell 
ing lists. It depended a good deal on 
the color of shoe that a store decided 
window 


to feature in a prominent 











display. Lhat good window displays 
draw business was never better 
proven than during the pre-Easter 
period when the shoe store or shoe 


department chose one of several col 


ors from an attractive list and, with 
attractive background settings and a 


range of styles, advertised a single 


color 
Blum’s all out 


went with two win 


dows devoted to the color “French 


bread Varying slightly in hues, the 
assortment of styles could easily pre 
sent a dilemma to the woman whose 
pulse quickened at the handsome win 
dow display emphasized by leng imi 


bread. But 


the woman who 


tation loaves of French 
one thing was certain 
gazed interestingly in this window 
color of shoes that she de 


Wanamaker’s used the 
theme with Wedg 


knew the 
cided on 
same single color 
in two Chestnut street win 
Other 


emphasis on 


wood blue 
stores settled for 
black 


navy. and red as the case was con 


dow displays 
window patent 
cerning their largest stock equipment 
for styles and sizes 

shoes poie ked 


during the 


Clear lucite ip in de 


mand holiday week and 


some stores were surprised at the in 


terest in powder blue and pink. Sales 
in these two colors were greater 
before this Easter than last) when 


demands didn’t start until early Sum 
mer. All stores agree on the continued 


popularity of black patent 





Ballyhoo Used to Drive 
Courtesy Message Home 


OMAHA, NeEB.—Shoe 
bers of the Downtown Omaha 


retailer mem 
Associa 
reported excellent 


tion response to a 


two-week courtesy campaign sponsored 
by the association 

selected a 
University, 


Three coed representa 


tives of Omaha Creighton 
College, were 


Their job 


University and Duchesne 
“Princesses of 
was to be downtown a 
would They 


Courtesy 
much as cla 

wore iden 
about the 


ection, answering 


work 
tifving 
downtown shopping 


permit 

sashes and walked 

questions 

vere hired by the associa 
“Ambassadors of Old 

” Outfitted in top 


Three mer 
tion to act a 
Fashioned Courtesy 


hats, cut-away coat wing-collared 
shirts with aseot ties. striped trousers 
pearl-gray vests and spats to match 
they performed acts of courtesy during 
busine hours 

The association sent a “courtesy” 
dollar to each of 1,000 Omaha house 
wives. They were asked to award them 
to any persons in the downtown area 
who showed unusual courtesy Prin 


cesses and ambassadors were not eli 


gible for the Courtesy dollars 
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each other! 


rf ¥ 
Kic LIINOS 


and 


America’s leading shoe manufacturers 
know the right look in fashion means the 
light look in shoes. Naturally, more and 
more of them specify Microlite soles 
by Cat’s Paw! Microlite’s superior light- 
ness, flexibility and wear help make 

first sales easy . . . repeat sales 

a certainty. Give your line 

the added “‘sell’’ of this 

famous name that 


spells quality on b 
any shoe bottom ... Microlite by Cat’s Paw! 9 y 


WRITE FOR SAMPLES AND FULL DETAILS eee TODAY! Cat’s Paw Rubber Co., Ine Baltimore 30, Md 


April 15, 1956 





The New Gentle Feel 
° . 
in Low Heels and Flats 
CONTINUED FROM 
wedves, often scooped to look like a child’s spring heel 
ome on higher shaped wedges, > é very conserva 
others very style-conscious, but all are soft and 
are wonderful, comfortable 
with many uses and appealing to many types of 
customers. You have promoted them now for many yea! 
And done a fine job in selling styles and use 
To the active woman of today, there may 
t 


} appeal in these shoes which 1 have not yet 


’ « va flow Wwe . 
ROCHESTER This may be your chance ii ner the importance of 
won TREES | including several pairs of such sho n her wardrobe. 
- Too few women know the importance of changing their 
noe everal tim i y the day. It doe not matter 
here her activities lie, sl an find a chance ft lave an 
extra pair of h V1 ‘ry and to change to them 
during the day. Ev 1a flice, a store or an industrial 
ant, she > é ‘Xtra pair for a change in the 
middle of the day. If she obliged to wear safety shoe 
on her job, she can slip into a pair of soft light casuals 
during her lunch hour. And the same holds true for 
omen working in offices, stores or in their own home 
This is a theme that should sell an extra pair of shoe 


and win a grateful istomer. 


St. Louis LOth Annual 
Fall Showing Program 
YTINUED FROM PAGE 120 


flown & Country Shoe Ine.: I B hop Deevers Shoe 
rr ( W. Carson [Tweedie Footwear Corp Arthur D 
Bickel, Accent Di ion, International Shoe Co 


Bregman Ri que i on. Brown Shoe Co \ | 


brick, Ettelbrick Shoe Co J. B. Reinhart, Jr Primfoot 
' Co.: Gilbert Jonas, Bovd-Jones Shoe Co.: and E. W. Morris 
cryvice ins iuty to ther hoe 
} " Heyvdavs Shoes, Ine 
nodern merchandising rack 1s yours for just 
Ihe 


ustomers ri how Roche ster Shoe Keeper 


. : 7 committee to handle official publicity for the show 
follat when you irs 

hal ween 
cr Shock 


Shoe 


ieaded by George Herpel International 
Co., Chairman, wit atri Beste, Hamilton Shoe 
your il 
: erving as Co-Chairman ther members of the i 
committer ire Roblee MeCarthy Robin Hood Division 
Brown Shoe Co.:; Lester V. Tober, Tober-Saifer Shoe Mfg 
Ruth Klump Valley Shoe ¢ orp Charle Arend 
Juvenile Shoe Corp. of Americ: B. Ruebel. Trimfoot 
Cao ID. | Moran, Mora seph VeCaffres 
Vaisey-Bristol Shoe | hij ! Johnson 
Stephens & Shinkle SI] 
Staging of thi tenth annual ! Lou hhove 
been directed by the conven 1 committer 
kred J. Weber. Weber Shoe Co.. ¢ tirman: W 
Wolff-Tober Shoe Mfg. Co. Co-Chairman | 
ir., Samuels Shoe Co.; George Herpel, Inter 
0 A I. Brauer rauer Bro Shioe 
lark. Hamilton Sho ‘ Hiam Kaplat 
0 Robes 
Beste, Ha 
Shoe (Co.: Mor 
SEND IN TODAY Henry Bennigson, Ha 


Per Kee eee ee ee Re ee ee ee ee ee ee ee ee ee oe me oy 


‘ Floor Display—$ 


New Madison, Neb... Shoe Store 
VIApISsO NeW \ 
open here 
nd manage! 


aerny ZONt STATE Donald Compas 


ee ee a a ee ee ee ee ee ee 


il 


ROCHESTER SHOE TREE CO., INC. ie 


ROCHESTER 4, NEW YORK 





Everybody enjoys the comfort of 


INSULATED “ROYAL WORCESTERS”’ 





SO what 


“ROYAL WORCESTERS” are 


one 


el ( who 


loam X-] 


pla n ft 


Q 
a) 


WORCESTER 


a oe ee oo ae i 


April 15, 1956 


or 10 in 


QUABAUG ARMORTRED 
soles and heels 
WHOLESALE ONLY BARBOUR STORMWELT 
FIRESTONE FOAMEX 


insulation 





HAMMOND ST., WORCESTER, MASS. 





MADE IN CANADA AS "SISMAN BUSHMASTER SHOE" 
BY T. SISMAN SHOE CO., LTD., AURORA, ONTARIO, CANADA 





THE KIDDIE 


America's 
Most Distinguished 
Shoe Store Furniture... 


I210A 


Bring a final touch of distinction 

to that new store you're planning 
brighten up your present layout with 
beautiful, colorful, practical 
Chairmasters furniture. You'll be 
amazed at how effective and inexpensive 
a Chairmasters installation can be! 
DPhese are 


in the complete (hairmasters line of 


just a few of the many chai 


hoe tore furniture 


COMPLETE CATALOG OW REQUEST 


( iby; 
C27) 


200 EAST 146TH ST. NEW YORK 1, N. Y. 


FITTER” 


Le ngth 4 ft 
Height if 
Depth—25 in 


Engineered and Built * Priced Right 


for durability : 
Upholstered in Lustrous 
Designed Expressly Plastic Colors to 


for Shoe Stores Specifications 


J 


Mother’s Day May 13 
THe National Retail Dry Goods 


Mother’s Day volume in some lines is now 


Association declares that 
second only to 
indicates 


Christmas business, and a cross-section 


that fifty 


survey 


million American families will 


e y cil tt vial Offer 22-PlECE 
DISPLAY SETS 


Wornin, 


MOTMERS DY! coocserinn 0 x 
2 re T wy 
hs yy 
iff 


spend an average 


Worysp, mn) 
/7~ 


COMPLETE KIT 
fy en f "10", Any 


ves Dt 


wma py _* 


A 22 unit display kit is a special feature of this 
year's promotional aids for retail stores. 











of $15 per family for gifts. May 13 this year will thus be 
another opportunity for alert retailers to profit’ from a 
gained national momentum since its 
first inception on May 8, 1914. Shoe get 
their share of this business by promoting shoes 

suitable 


promotion that has 
merchants can 
slipper- 
ind accessories as practical and highly 
ciated gifts 

The National Committee on the Observance of Mother's 
Day has 
variety of promotion aids 
These 


nants, streamers 


appre 


showing a wide 
available to 


prepared a colorful brochure 
and display items 
counter cards, pen 
A spe 


ola complete 


retail stores in¢ lude posters 


window strips 


cial feature is a 22-unit display kit consisting 


ign toppers, ete 


set of display pieces, at a cost of $6.95 
President make the ofheial 
Mother's Day proclamation. The National Committee has 


Kisenhower will again 


enlarged its plans to include television, radio and movie 


representation. For detailed information about the promo 
National Committee on the Observance of 


Trade Division. 129 W {0th Street. New 


tion write The 
Mothers Day 
York | N y. 


Merchant Shipping Groups Ruled 
Subject to Transport Tax 


group of met 


A SHIPPING association formed by a 


chants to furnish trucking services for its members as a 


separate legal entity is a “person engaged in the 


business of transporting for hire” and therefore sub 


ject to the transportation tax, the Internal Revenue 


Service rules 
The tax applies even when the fees charged by the 
cover only the actual cost of 


shipping association 


operating the trucks and its services are confined only 


to members. the IRS says. 
Phe transportation tax applies to amounts paid to a 


but IRS 


under the intent of the law. 


person, says that such a separate legal entity 


14 a “person 
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Pinchos 






says 
"MY LEISURE MOCS 

WILL MAKE THE HOTTEST 
BACK-TO-SCHOOL 
PROMOTIONS 
YOU'VE EVER RUN!” 


priced to retail profitably at 


*2.98 to *5.98 


When the big chains, department 











stores and mail order houses want a super special 






in leisure mocs for promotion, guess who they come to— 






Pinchos Medwed! I've got a complete line 






for every member of the family—terrific 






values and equally terrific quality to protect 






your reputation. See you at the show. 














MEN'S SIZES: 6!/.-12; B & D widths 
WOMEN'S SIZES: 4-10; AA, B, C, EEE widths 
BOYS’ SIZES: 2!/,-6; B & D widths 
MISSES’ SIZES: 11-3; medium width 














No shoes, no boots—I just make 


moccasins in every type, for 





every age, for every pocket book see us at 


CATERING 10 THE VOLUME TRADE ONLY P. P. S. S$. A. 


REELED LLL LLLP LE LOE LLL LL LITE BE GALLE AIL LLBEAN RE PIE TE 

NEW YORKER HOTEL 
MEDWED FOOTWEAR CO. 
Factories: Skowhegan, Maine and Madison, Maine. 
Boston Office: 179 Lincoln Street 













ROOMS 982-983 
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* all 
Bass Weejun* Zef ¥ 
New, lightweight Weejun ; 
with popular low-cut oil 
styling : 


\ | ci | 
\ FIRST CROICE | 


OF SMART STORES | 





No. 724 Bass Weejoms™ 


Brown antiqued single ; 
leather soles, leather 


heels 


No. 750 Boss Weejuns* 
Black antiqued, 
double leather soles, 


leather heels 


- WEBJUNS* 


, made only by Bass, 
for your yeGr-around profit 














| BASS cue, 




















for extra profits, sell the Bass line: 


@ TRAILMASTERS @ QUAIL HUNTERS* 
@ SPORTOCASINS* @ SKI BOOTS 
@ WEEJUNS” @ WELTS 


also in styles for women 


*TM. REG 


G. H. BASS & CO., Dept. BS4, Wilton, Maine 
658 Marbridge Bidg., N. Y. C. 1, N.Y, 


Boot Display With 


Satins wi 





|: Cee mae 





a — er 


Susie Hendrix, of Dallas, demonstrates a display rack 
given to dealers by Coffey-Hoyt Products, Inc., Gardena, 
Cal., makers of Drizzle Boots. The Drizzle Boot is made in 
three styles to fit any heel height. A new fastener that 
was introduced this season is adjustable to give a neat 
ankle fit and retain eye appeal. Additional features are 
extra thickness of plastic in the foot of the boot and 
a special non-skid tread. 





Fashion Store Displays Work Shoes 
USING handy pegboard panels on supporting posts 
throughout the men’s shoe department for a stepped up 
program of work shoe display has substantially built sales 
at Belk-Hudson, department store in Montgomery, Ala 

While the Belk-Hudson store is located in the center 
of the downtown Montgomery shopping district and is 
definitely a “fashion store M. I Avery, manage has 
made a special campaign to sell men’s work shoe 

“We attract many farmers and rural dwellers each week 
end,” he pointed out “In addition, the recent trend toward 
do-it-yourself has meant that many more men are painting 
gardening, building additions on their homes, and other 
wise carrying out heavy work which means sure damage 
to dress shoes. Consequently, a work shoe displa 
men’s shoe department has an excellent opportut 
ittracting attention and suggesting the solution 
problems for work around the home 

Consequently, the Belk-Hudson men’s shoe de] 
displays work shoes at almost every opportunity 
larly during week ends when husbands are likel 
shopping with their wives In fact, standard pr 
the department has been “when in doubt displa 
hoes” in terms of the half dozen display panel 
department, “In other words, when there is no 
season at hand, and we are not concentrating on 
ng new styles, a sale promotion, etc., work shoes 


gap, it-was pointed out 
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the industry’s ne se 
crit 
top buyers an 


URNO 


W's SHOES” 


st1 
FAST ye IN CHILORE 


Rich's BEST VAL 


say: | “AME 


it really “DEPENDABLE IN-STOCK SERVICING 4 


pays to 
spotlight 


in your store 


This little chief in the shoe means better value. 


tailers everywhe 


styled better. for easier 


the edae on compe 
from LAeCOeNIleANS 
orcoers — specia 


, . 9E£ 95 
e over 250 popular styles e same-day in-stock shipping e retail from 4 5S to 6 95 with full markup 


AT THE PPSSA SHOW...HOTEL NEW YORKER, ROOM 705-706 
Pre-soid for you in Parents’ and Seventeen magazines...special anhouncements on Goodyear TV Piayhouse 


LACONIAN SHOES CORPORATION, LACONIA, NEW HAMPSHIRE 


Apr 5. 1956 





“vew TINGLEY 
CHILD'S RUBBER 


FOR PROFITABLE 
SPRING BUSINESS 


ROOM 
1153 
THE HOTEL 
NEW YORKER 


Four sizes fit all children's 
shoes 6'/, to 12'/,, Made in 
black, brown and red, retail 


ing at $1.75 to $1.98 


Here is some real profit news for you. After years 
of working, planning, designing and experimenting, 
the Tingley Children's Rubbers are in production. 
When you see them, you will agree that they were 
worth waiting for and perfecting. 


These rubber } everything! Children can put 
them on ar “ith ease, yet they won't 

ae t them wet 
or airty n j l mnt sid out ang 


wipe then 


ney with Tingley Rubber 


malier nver 


(ee eC eS Ke KKK KK Ke Oe ee 


TINGLEY russer corroration 
903 ROSS STREET, RAHWAY, NEW JERSEY 


Please send me the name of my nearest Tingley dis 
tributor and a descriptive circular on the new chil 


dren's rubbers 
Mail This Name 


idres 


COUPON Today!” ” sci: aa 


SSO SSS SSH Re Be Ke See ee eB Oe eee eee eee ee ee 


Shoes in the 





Rich colorful materials smartly used in combinations or alone 
are an important part of the at-home picture. Reading from 
left to right: The “Espadrille.” a light weight slipper in an 
Egyptian paisley print on new cement processed sole, a “Com 
fit” slipper by Comfort Products; Another espadrille silhou 
ette, combining velveteen and lamé, satin lined, and a two-tone 
velvet scuff; both from Wellco in Foamtread sole construction 








Warm Summer days and colorful opened-up play shoes, the 

two go together in most women’s minds. Made in sturdy 

leathers or fabrics, these shoes are ready to rough it. In more 

delicate leathers or materials, they are pretty for many infor- 

mal Summer costumes. Shown from Huskies’ new play shoe 

line: “Playmates,” a multicolor sandal in soft kidskin with 
shaped u edge heel. 





SHOE ENOUGH 
By Bess Ritter 


Tu high boots that we picture the Phires 
wearing in Dumas’ exciting tales, were not really 
true-life cavaliers at all when they practiced the 

with the sword in Paris at the Academie of Arms 

they wore slippe rs with beaver sole - which they prot cted 
with pantoffl s or galoshes when they went out of doors 
Another interesting fact about this type of footwear is that 
it required such generous amounts of leathe that the 
leather workers in trades than shoe wcutally peti 
tioned Parliament in 162 triet their manufacture 


And Parliament obeyed. by issuing a Preamble in which 
their wearing Was condemned, and which stated in part 
that “All Sorts of Men delight in this Wasteful Wanton 
ness.” This really was wasteful, if the Marquis Cing 
Mars is any kind of example It seems that he owned 


over three hundred pairs 





C a Gi ‘ rs « Built for Comfort 


ee Engineered for Durability 
e Designed for Shoe Stores 


e Priced to Sell! 


Write today to 


Shoe Men Chart 
Fall Fashion Course 
[CONTINUED FROM PAGE 83 | 


what livelier than the very deep shade 
previously seen. For early Fall casual 
maple, perhaps a shade darker than 
this Spring, is recommended 

Black shoes will continue their up 
ward trend during the Spring In 
major cities it is believed they have hit 
their peak and will stay level until 
Fall, but in smaller communities and 


t yet nit it 


rural areas, black has no 
top. 

Gray shows indications of getting 
tronger in casual types, both = in 


1 


brushed and smooth leather 


The trend is continuing toward the 


‘ 


unexaggerated, refined silhouette, to 
ward more flexible, lighter and trimme: 
hoe The following pattern types are 
Increasing In importance mid-low 
wing and plain toe bluchers, moccasin 
fronts, slip-ons, both tassel and plai 
front high tongues, with o vithout 
pores. 
In eyelets, the determining fa 

hould be fitting quality. In some pat 
t 4 


tern the two-evyeile continue 


strongly If fit is achieved throug} 
proper topline height and dip, st 
acceptance for two, three and four-e 


let patterns should follow. The 


t ney 
rony 


est pickup, however, is seen in the 


three - eyelet with ome four - eye 


April 15. 1956 


ito- t 
= Donnet Y for your catalog 


RAVENNA, 7" OHIO 


vle icceeding The 
five and six-eyelet shoe vill continu 
to have importance; i Tact conven 
tional staple types ma 
derplayed in many stock 
Exceptional success ha ies Block’s Seventh Seattle Unit 
for the new patented clo 1 ‘3 in 
young men’s shoes. Other new ty} of SEATTLE— Bloe 
nounced 


i . \ P 
The bulky wall toe lasts are x] ‘ V bibag 


nder 


closures are in the experimenta 
ré 
edges, welted around the hee 
to continue thei 1eciine | t Robert 
trong in many ection 
In i al 1O narnKe 
types on 
avreed that oft, 
V1 yet mo 
Voccasin 


or share 


Men 
verlooked 


pea 


























onur 


St’, Louts—Edison Brothers Stores, 
li announced recently that it has 
leased a site for a Chandler’s unit in 


the Park Building in downtown Pitts 
burgh 

This first Chandler’s store in Pitts- 
burgh front on Smithfield Street 
where the main entrance will be located, 


will 


and will have a second entrance on 
Kifth Avenue. The “L” shaped store 
will embrace a total area of 8,400 


«quare feet on two main selling level 


Irving Edison, executive vice-presi 
dent of Edison Brothers, said the com 
pany plans to completely remodel the 
present location into a modern ladies’ 
hoe alon featuring French Room 
hoes, casuals, handbags and _ hosiery 
Construction began April 1, and the 
tore 1 expected to be open for busi 
ne by Fall. Bernard Bloom, the firm’s 


architect and general construction man 
ager, designed the store, which is lo 
cated directly opposite the Mellon Na- 
tionai Bank and diagonally across the 
street from Kaufmann’s Department 
Store 

lhe modern architecture will feature 
an eight-foot 
the facades on Smithfield 
Fifth Avenue. The facade 
imported precast Venetian terrazzo and 
trimmed with black veined ebony Min 
marble. A metal 
black aluminum 


projecting canopy over 
Street and 


will be of 


trim of ex 
will 


nesota 


truded 


anodized 
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Still Time to Stock up for 


MOTHER’S DAY 


MAY 13th 


Blum’s new line has many, many styles 
sure to please those who give 
and those who receive. 


Order from this advertisement or from 
Spring and Summer Catalog 
Prompt deliveries assured. 


“REST-TIME 





# 1668 


Width 


foam sole, 


All sizes 





FOOTWEAR 





Style #1661, sling wedgie in puffed satin 
with an elastic band. Black, red, light blue. 
#1668, a popular wedgie in puffed satin. 
Black, red, royal and paisley. Both styles 
have hard soles 
i to 10. Terry scuff style 












10 and M 
#1622, 
white, pink, light blue, yellow. 
to 10. 


S Width 6 to 


BLUM SHOE MANUFACTURING CO. 
DANSVILLE, NEW YORK 








Edison’s Pittsburgh Chandler’s Readied for Fall Opening 


on all window sills 
on Fifth Avenue 


vill lead up to the entrance, and two 


be used as facing 


rhree terrazzo step 


erpentine steps on the inside will cor 


nect the lower level with the upper 


sales 
ales level on Smithfield Street. The 
interior decor will combine urban and 
uburban atmospheres, with all ap 
pointments and furnishings in the ultra 


modern trend 


Vogue Shoes Begins 
New Construction in Texas 


Harry Susman 


Shoes, 


construction 


TEX 
\ ogue 


HOUSTON, 
president of Inc., an 
that start 
soon on an office and warehouse build 
the 

18.000 


nounced will 


ing to be occupied by firm 
The site 
feet of floor space and is on the north 


This amount of 


comprises quare 


side of Gulf Freeway 


land allows for future expansion of 
the building now planned to face 80 
feet on Freeway and extend back 125 
feet. The brick and hollow-tile build 
ing will include space for the general 
offices and warehouse, all to be ai 
conditioned 

In addition to its five stores in 
Houston Vogue Shoes operates Vo 
Craft Stores in Beaumont and Corpus 
Christi. A large new store is sched- 


uled to open in the Gulfgate regional 








in the Fall. 


shopping center 


The firm said it has experienced an 
almost phenomenal expansion program 
under the direction of its four officer 

Harry Charles 
Susman, vice-president 
Leste 
Cohen, treasurer. 


Susman, president; 


and secretary; 


Rosen, vice-president, and A. i. 





As Shoe 





Aide Joins Magee’s 
Department Buyer 


Airlines 


ht 


Walter G Stephenson, formerly with the 
sales department of United Airlines, has 
joined Magee's Lincoln, Neb., as boys’ 
shoe department buyer and manager. 
He succeeds Wilton McMaster, who has 
retired but will continue to help out in 
the department when needed. 








Boot and Shoe Recorder 
















SHO EY, 


RECORDER REVIEW OF CURRENT HAPPENING 


SIN THE SHOE TRADE 


Shoe Industry Joins Effort 
To Kill Summer Clearances 
YORK The National A 
Shoe Manufaect 


oT mn n 


Shoe Stores Necessary to Shopping Centers 


Study Shows Shoes, Accessories and Apparel Shops Increase With 


the Size of Population Centers They Are Planned to Support 


Che 


many a 
1 ] 


Shoes, other orie major 
of apparel are a major 
the succe of 1 
cente! Although \t 
reason cluding 

food, west, will 
this year 1 \ 
are Old Orchard busine 


Hill 


acces 


CHICAGO 
and all po 
factor in 
shopping 
centers 


type 
determining within the le 


ast 
major lea 
regional! can be 


successful if 


open 


around 
items, It 


built 


drugs, and local convenience The two super 


election of shoe and other ap 


center! 


takes a 


Skokie and ide Shoppi 


Hillside. 


tores to make a 
sful Indeed, a_ sufficient 


shoe and apparel 


parel major 


succe num 


ber of stores are es 
ential to a major center Complete Center Shoe Departments 


forme! W 


The 


Center Must Have Wide Selection 


Study has proved that a full fledged 


center has to offer a satisfactory selec 


tion 
ories for the entire family. 
still like a to 
to styles and prices 
pare] 
these 
ping 


lres 


of apparel and acce 
Women 
f 


choose from a 


of all type 
variety 
before making ap 
They established 
downtown shop 
the 


over to 


purchases 


habits in large 


centers and carry ame de 


and inclination the out 

lying centel 
Studies of 

that 


ences 


hopping center how 


for 


only a 


mall center daily conveni 


with no, or 


apparel and fashion stores, can be sup 
ported by 5,000 families. <A 
ter with a uch 
worth or Kresge 
be supported by 
An 
uch as J. C 
unit, or a similar one offering popular 
by 


large cen 
a> W ool 


unit, can 


variety store 
as the major 
10,000 to 15,000 fami 


larger center with a 


Penney as the 


" 
L1e@ even 


store s major 
suppo! ted 
Such a 


two family-type 


priced clothing, can be 


20,000 to 30,000 familie cen 


ter may have one or 


hoe tores, sometime one chain and 


independent. In some cases, de 


pending on the community, there are 


one 


more hoe store Frequently an ex 


clusive children’ hoe store does well 


in an area such as this 


Choices Within Walking Distance 
A full 


el hould 


fledged regional shopping cen 
attempt offer a fac 
of all kinds of clothing 

This 


addition 


t to ati 


tory selection 
and accessorie may 


eral shoe stores in one or 
depart 
that 


area 


departments in 
It has been 

requires a 
50,000 to 200,000 families to 


more major 


ment stores. proved 


a center trade 


up 


April 15, 1956 


minimum of, 


Field & ¢ 
feet 


Store, 


Marshall 
275,000 
of the F 


complete 


ompat 
and a 
h of 


depal 


quare 


all CHC 


nave noe tment 


well as a large selection of apparel and 


noe store on iv acre It will be the 


most complete regional center in the 


Chicago area There will be some 65 


{ 


retailer In all x pected 


hort 


with a imber ¢ 


open early in the Fal 5) 


daistance away 1} 
lion Eden 


Company’s $2.5 mi ‘ 
Edens Ex 


intersection of 


Highway, 


the 


pre Way, Skokie and Lake 


center 


There wi 


pendent noe tores 


In additio 


noe departme! t in Carsor 


Hillside to Open in September 
The Hill Wolf Road and 


Congre Stree iperhigh 
ed 


September opening. It 


ide center at 
the 
and } 


> per cent lea 


another Carson’s bran wenty 


Goldblatt’ both Y Ors 

ment a wel 

cluding enti ore 
At Cermak 

Avenue in Berwyr 

completion 


Augu 


largest 4 60,000 


repre 
Har ie@m 

Plaza 
nearing 


planned in 


ompal 


noir J lly and wi) 
Wieboldt Stores, Ir 
Miracle Mile 


‘lora Road 


Ope 

tne 
nopping 

| 


anda 


Lewi 


More National Units 








New Beck’s Features Coordinated Selling 


ey 
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Coordinated sales are emphasized in the A. S. Beck Shoe Company's new retail 
outlet in Milwaukee's Southgate Shopping Center. Above, bags, hose, umbrellas 
and gloves are shown along with shoes at the long counter by the selling area. 





















MILWAUKEE! Soft warm colo! to huye play hoe and lipper hadow box 
lend an atmosphere of friendliness, covering the rear wall and modernistic 
ultra-modern fixt ‘ and architecture = dj play tables are used in the decor 
to provide a feeling of up-to-the-min A dusty rose white and 4 y print 
ite styling and festive, seasonal floral vallpaper is used on the wal to a 
decorations to add cheerfulne have centuate the gray-grained woodwork, 
heen combined in the A, § feck Shoe dusty rose lighted ceiling and drapes, 
(company first retail tore in Wi nd carpeting of dusty rose with gray 
consin, opened recently at the South Lracing The 70-odd woven cane back 
pate Shopping Center in western Mil fitting chairs alternate white and dusty 
waukec Paul Marino, who had been rose leather seats with matching fitting 
manager of the A. § feck store in tool The chair frames are of dark 
Evergreen Plaza, Chicago, the past valnut. Wrought iron trim is repeated 
eight month is the manayer of the in gla display table 
new Beck store here A Milwaukee First two weeks’ busine showed 






shoe retail salesman, Robert Jones, has demand for not only closed high-heeled 










heen named assistant manayet pumps but high-fashioned items for 
“More than pleased” j the Beck women, including prine-o-lator and 

management with the business, not sling back styles in paste iedes and 

only during the three-day gala open vinylite. Brogues have been best-sell 

ing but with the ile in iwceeding ers in the men’s shop 

day With much fanfare, the opening 








was handled like a Hollywood premiere 






with Cleo Moore, movis tar, at the 





tore In person to greet new customers 





The event was heralded with half-page 





ads, first teasers, and then with ads of 













hoe Ads were run simultaneously 
lor men and women hoes, the 
former ranging from $8.99 to $10.95 
and the latter from $6.99 to $10.95 
Women customers received free nylon 
hose; me either adjustable wooden 
hoe tre« or three pal of sock 

In addition to Mi Moore, Milwau 
kee’s favorite disc jockey, Bob “Coffee 





head” Larsen, was on hand to meet 















the customer Attending the opening, 

too, was John Domash, vice-president 

in charge of operation He said that 

the M ilwaukec tore 1 the hundred 

and-forty-ninth in the country. Movie actress Cleo Moore is being fit- 
“Emphasis is being placed in our ted by Paul Marino, manager, during 
tore here on co-ordinated accessories,” the new store's formal opening. 

Mr. Marino said. He pointed to the ex Mr. Marino started shoe retailing 

tensive displays of handbags, hose, in his home city of Allentown, Pa. He 

gloves and umbrellas shown with has been with A. S. Beck Company 

matching shoe Mirrors, wrought iron since 1940, serving in the Atlantic City 

trimmed “stand out” wall displays, a tore before coming to Chicago 
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Dates to Remember 


Fall Shoe Show, Northwest Shoe Trav 
elers, St. Paul Hotel, St. Paul, Minn 
April 28-May | 
St. Louis Shoe Show, St. Louis Shoe 
Manufacturers Association, Jefferson, 
Statler and Lennox Hotels, St. Louis 
April 29-May 2 
Popular Price Shoe Show of America 
Hotels New Yorker and Sheraton 
McAlpin, New York City. April 29-May 3 
Market Week, Boot and Shoe Travelers 
Association of New York, Marbridge 
Building, McAlpin and Vanderbilt 
Hotels, New York City April 29-May 3 
Shoe Show, Mountain States Shoe 
Travelers Association, Albany Hotel 
Denver May 6-8 
Shoe Show, Shoe Travelers Association 
of Chicago, Morrison Hotel, Chicago 
May 6-8 
Fall Shoe Show, Boston Shoe Travelers 
Association, Parker House, Boston 
May 6-9 
Shoe Show, Southeastern Shoe Trav 
ers, Inc Henry Grady, Peachtree 
Dinkler Plaza and Piedmont Hotels 
Atlanta May 6-9 
Fall Shoe Show, Southwestern Shoe Trav 
elers Association, Adolphus, Baker 
Statler, Hilton and Southland Hotels 


Dallas, Tex May 6-9 
Shoe Show, lowa Shoe Travelers, Hotel 
Fort Des Moines, la May 13, 14 


Fall Shoe Show Mid-Continent Shoe 
Travelers Association, Biltmore Hotel 


Oklahoma City Okla May 13 14 
Fall Shoe Show, Indiana Shoe Travelers 

Association, Severin Hotel, Indiana 

polis May 13-15 


Shoe Show, Pacific Northwest Shoe 
Travelers Association, Olympic and 
New Washington Hotels, Seattle 
Wash May 13-15 

Maritime Shoe Fair, Maritime Shoe 
Travelers, Nova Scotian Hotel, Hali- 
fax, N. S May 20-22 

Fall Shoe Show, West Coast Shoe Travel 
ers, Hotel Alexandria, Los Angeles 

May 20-23 

Fall Shoe Show, Pennsylvania Shoe Trav 
elers Association, Hotel William Penn 
Pittsburgh May 20, 23 

Grand Rapids Shoe Show, Michigan 
Shoe Travelers Club, Pantlind Hotel, 
Grand Rapids, Mich May 23-25 

Shoe Show, Ohio Shoe Travelers Club 

| Hilton Hotel, Columbus, O 


May 27-29 
Shoe Show, Michigan Shoe Travelers 
Club, Hotel Statler, Detroit June 2-5 


Michigan Annual Shoe Fair, Michigan 
Shoe Travelers Club and Michigan 


Shoe Relailers, Statler and Sheraton 


Cadillac Hotels, Detroit June 3-6 
Shoe Show, Baltimore Shoe Club and 

Associated Shoe Travelers, Lord Balti 

more Hotel, Baltimore July 22-25 


Allied Shoe Products and Style Exhibit 
Hotel Belmont Plaza, New York City 
Aug. 19-22 
Leather Show, Tanners’ Counctl of 
America, Waldorf - Astoria Hotel 
New York City Aug. 21, 22 
National Shoe Fair, National Shoe 
Manufacturers Association and Na 
tional Shoe Retailers Association 
Palmer House, Conrad Hilton, Morri 
son and Congress Hotels, Chicago 
Oct. 28-Nov. | 
Spring Shoe Show, Southwestern Shoe 
Travelers Association, Adolphus, Baker 
Statler, Hilton and Southland Hotels 
Dallas, Tex Nov. 11-14 
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Lester Fallon Heads 


Thom Mean Cham Tailored - 


NEW YORK Lester has f 


been named president 
Company in a move estab 


pany in a move establishing fashion fabrics 


an autonomous operatio! Mi 


yas. advanced from executiv for finest footwear (> 


lis nift 
by the expansion of the 
An shoe chain whi op 


700 store t ym 100 


LESTER R. FALLON 


Thom MeAn, which as nm had of 


cel and directors of its own hereto 
t ¢ 


ve, announced a complete t 


late. Leon 
Shea becomes vice-president it 

the chain’ family type 
afayette A Prembla 
ror the men’s and b 


Albert Brodin is 


y, vice 
\ F hoe 
ire! 
l'isher, secretary gig ol The 
ficers and Robert C. Erb and David W 
Herrmann are directo) 


Hampton Corporation 


Mi I: alior joined 
192% and had beer a wclated 
vith the W. H. McElwain ¢ 


noe manufacturer and 


om 


prec 
to: the J. I Mcklwain Com 


the manufacturing divi 
Shoe Corporati 


lor 


manage! of 4 < j ABRIC> 


A 
elegant new 


wnt hone fabric 


4 "Me t: for that “tailored” look 
ident lat a 


and, it 


ral man 


LUXURIOUS CUFF TRIM by BORG brings a smart note to 


fashion-famous Kic ke rinos, So prac tical, so prot ctive 


yet so 


complet ly feminine, “Frosti-lone™ trim is available 


with guard hairs in alluring hues of Grey or Brown to 
provide delightful color accent. Warm? Indeed! And light 
in weight to assure foot comfort. Remember the 


name “‘Frosti-Tone’’, it's Borg’s newest...for your very finest. 


ounded 

and be ! 
manufact taller of mer 
rvs’ shoe ¥ lowing World War 


. BORG FABRIC DIVISION 
increased consume! purcnasing 


and the population movement to The George W. Borg Corporation « Delavan, Wisconsin 
[TURN TO PAGE 161, PLEASE] 


In Canada Bora Fabrics Limited « Elmira, Ontario 


756 





Grass Roots Shoe Show Now Annual Affair 


Scene shows one corner of Kankakee's Civic Auditorium with about everything 
new in shoes for the entire family displayed from one end to the other. 


Iu Retail hoe 
town of 26,000, about 50 
outh of ¢ 
the public i 
Fach 
percentage of the local population 
to the community Spring Shoe Show. 
The held at the 
Auditorium and includes a 
exhibit 
The 
grass root 
styles. A 
the county 
folksy, educational and 
1,800 person 
event 
Although the “New in 
Wits 
with 


KANKAKEE, 


chants of thi 


met! 


mile 
that 


shoe 


hicago, have proved 


interested in new 
ear they attract a pretty 


lair 
event j local Civic 
tvle 
pecial event 


how 
prizes, and 


project has developed into a 


acceptance of new hoe 


family affair, it has some of 
elements of a gala, 
About 
the 1956 


fair 
eriou 
for 


turned out 


Shoe theme 
not used 
the was 
week as the promotional 
participating retailers placed 
advertising in the Sunday paper 
ceding the Friday of the Fair. 
Sixteen retailer 


connection 
the 
opening. All 


pecifically in 


Fair, it timed same 
special 


set up display booth 
sooths 

upplied by man 
well as the individual re 


in the auditorium deco- 
rated with 


ufacturers a 


were 
material 


fixture An at 
differ 


tailer’s own display 
tempt was made to make them as 
ent 
Each variety of styles, 
including the newest and more unusual 


well as 


from store settings as _ pos 


showed a new 
colors and designs, as the con 
ervative staple style 


The event was given considerable ad 
vance promotion and publicity with the 
full support of the Kankakee Chamber 
of Commerce, Placards announcing the 
event were placed in all windows, in 
, and in other strategic locations 
Invitation the fact that 
live models, prizes, and 
gifts were handed to customers in the 


some cases mailed to them. 


store 
stressing 
there would be 
stores and in 
The retail trade division of the Cham 
ber of letter to 49 
women’s them 
of the 


Commerce sent a 
advising 


and 


organizations 


fashion event suggesting 


160 


that their member 
attend. All new 


line 


plan a party to 
paper advertising also 
carried urging the public to at 
tend 
Asa 


donated a 


pecial inducement each retailer 
five dollar gift 


also an air conditioner a 


certificate 
and there wa 
a grand attendance prize. Registration 
for 
also 
Thi 


erve a a 


these prizes was at the door, which 


the 
mailing list i 


gave ponsors a mailing list 


hared by all and 
for future 


event 


nucleu fair 


and othey cooperative 


Kach retailer also presented inex 


pensive gifts to visitors. These included 


hoe horn thermomete! magnet 


and a numbe1 
trinket for 
added 


time 


combs, bank matche 


of comic book toy and 
the children. Human interest wa 
to the event 


shoe a 


in a display of old 
well as a 
other 


election of those 


from countrie by a 
Soft drinks were 
erved free throughout the evening. 
models in 
the style show, most of members 
of families of the There 
were three women, two men, two boys 
and two girls. Commentary was by 
Leonard Persky, a 
the 
master of ceremonies 
What was 
terest of the 
came and stayed for 
The 


and 


provided 
leading manufacture! 
Local residents served a 
them 
retailet 


hoe sales represen 


tative in area, who also served a 
was the in 
Entire families 
of the 


openly 


impressive 

public. 
eve 
dis 

than 


close 


most 


ning snoes were so 


played there fai 
they 


hand in 


were more 


could see at leis and 
the 


iderable time at 


ure 
tore Therefore, they 
the display 

carefully, and ask- 
ing many questions, “Do you have this 
in my ” “Can I get a pair of these 
“Do 


pent con 


examining the shoe 


31ze * 
PTT 


tomorrow you have them in 


red?” “Can you fit Johnny were typi- 
cal questions 
The 


entire 


result of the 
was the fact 
that each year it has definitely stimu 


most important 
event, of course, 


Virginia Marshall Joins 

RECORDER St. Louis Staff 
Marshall the 

staff of RE 


assistant to Geraldine Epp, 


Virginia has 
St. Louis 


CORDER as 


joined 


300T AND SHOE 


St. Louis and Southwestern editor, 


who will hereafter devote her major 


hions 


attention to fa and special fea 
tures 

Mrs. Marshall was 
Wa 


tne degree of 


graduates 
1954 


University in 
Journalism 


A.B 
vas employed until 1937 as bank hi 
orian for National Ban 
of St. Louis, meanwhile attending Wash 


hington 


t Joatmen’ 


ciasse 


night 
B.S.J 


ngton University 
taking the degree of 
1937. She has 


writer 


ing in been 


+ 


free-lance for the pas 


on many ipject 
She 


for Juniors 


done article 
and children 
Arranging 
1954 by sittle, Br 
This hook 
garden clubs and Scou 
husband is Willis W 


analyst at 


adult autho1 
“Flower i 
published in 
Company, Bo 
ised by 
Her 
ecurity 
Bank 
An enthusiastic 


ton 


Joatmen’ 
golfer 

hall has also found time to 
nterests and hobbie 
ful 


contest 


in other 
heen 
n numerou 


n winnine maior ™ 


succe I 
pec ially in 


3, and e 
lovans She is a member 
W riter Guild. Delta 
Missouri Council of 
and Rose 


She w 


the writing of 
of St. Lou 
Alumnae 
Show 


Gamma 
Judge Garden 


Mo 


activities in St 


if low er 
Club 


hoe 


cover 


Brentwood, 


trade Louis from 


a news angle and hat dle other editorial! 


assignment 


lated the local business. Retailers 


all experienced 


shoe 
a pick-up in shoe busi 
the day 
continued over an ex 
several week Cus 
reference to shoes 


for 


ne which began following 
the 


tended 


and 
period of 
made direct 
they had seen, many 
by name or description. 

President of the Kankakee Shoe Re- 
tailers Association is Don Chamberlain, 
of Miller-Jones Co. He points that 
in addition to stimulating a 
the event has helped en 
courage customers to trade locally. He 
that the also co- 
operates in coordinated shoe advertis 
ing for Mother’s Day, Father Day, 
and other special gift events 

Other officers of the organization are 
Ted Nichols of Bata Shoe vice 
president, and Duff Fortier, head of the 
shoe department in The Fair Store 
oth helped with arrangement 
and both are enthusiastic as tl 
its results and even sibil 
ties for the future. 

Stores which participated are: 

J. C. Penney Co., Nunn-Bush, Al 
den’s, Barr’s, Jaffee & Sons, The Fair, 

Youthful Bata, Bos- 
Sears, Lottinvilles, Adelman’ 
Vanderwater’ Samuels, R & 
McAn, Plaut 


event 


tomers 


asking them 


out 
seasonal 
business, 


reports association 


Store, 


for the 
event 
greater po 


Jerome's Shoes, 


tonian, 


Thoma Kerger 
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Austin Shoe Stores Names 
Redden Executive V-P 

DALLAS, TEX.—J. Russell Redden was 
appointed executive vice-president and 
general manager of the Austin Shoe 
Stores at the annual meeting of the 
directors, held in the Dallas offices, 
according to an announcement by F. 
A. Brown, chairman of the board. 





J. RUSSELL REDDEN 


Mr. Redden, a veteran shoe man, 
joined the Austin organization in 1935, 
and has served in the capacity of buye1 
since that time. 

Austin Shoe Stores is a Dallas cor 
poration, operating 34 retail shoe stores 
throughout Texas and Louisiana. 


Lester Fallon President 
Of Thom MeAn Chain 
[CONTINUED FROM PAGE 159] 
the suburbs created a retail revolution. 
We have kept abreast of this trend by 
a rapid expansion of stores in outlying 
hopping centers and by extending our 
price lines in men’s shoes which now 

range from $7.95 to $12.95. 

“Shopping center locations call for 
family stores. While Thom McAn ha 
had some stores selling women’s shoe 
since 1927 and will sell its 30 mil 
lionth pair of women’s shoes this year, 
this has been a small part of our tota 
business. Our present expansion i 
concentrated on family stores in shop 
ping centers. In 1955, 64 new Thom 
McAn stores were opened. The pres 
ent rate of more than one new store 
per week will be maintained in the 
foreseeable future, and women’ hoe 
volume will be a much more important 
factor in our sales. 

“This growth and diversification,” 
Mr. Fallon commented, “pointed to the 
need for an autonomous, stream-lined 
management concerned solely and di 
rectly with the problems and objective 
of Thom McAn shoe store 

Melville Shoe Corporation, which 
also operates Miles and John Ward 
stores and the thirteen manufacturing 
plants of the J. F. McElwain sub 
sidiary, does not report its chain 
sale eparately but it i aid that 
Thom McAn accounts for more thar 
two-thirds of the 1955 retail sales of 


$106 million. 
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or improvement 
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Infants’, Children's, Misses’ Footwear 


To Retail at "ae to > 
With an average Mark-Up fA B% 


SHERMAN BROS. SHOE MFG. CORP. 


230 Jackson Street, Lowell, Massachusetts 











Headquarters for 
surplus stocks of 


top-quality, 


THE MOST 


FAMOUS BRANDS 


IN AMERICA 


All in fine condition 


All good fitters 


All types... 


IS 


novelties 
staples 


Good size 
runs always 
available 


THE NATION’S FINEST 
CANCELLATION SHOES 


women’s branded shoes. 


Wardrobe Contest Promotes 

Teenage Shoe Department 
Los A 

Wardrole 


promotiona 


/GELES An 
contest marked continuing 
efforts by the local J. W 


department 


“Ideal Leap Year 


Company’ tore 
tablish its 


department, 


) 
Robinson 


to firmly « recently opened 


noe tagged 


Lecnmpe 


Velda Young, 15, winner of a $250 ward- 


robe sponsored by the new Robinson's 

“Sharps 'N Flats" teenage shoe depart- 

ment, is shown flanked, left, by Arthur 

Myerson and John Robinson. The con- 

test was jointly sponsored by Robinson's 
and Vogue Shoes. 


“Shar "N 
The grand 
test, 


Flats.” 
prize in the 
ponsored jointly by the Robinson 
Vogue Shoes, was Velda 


ophomore at Eagle Rocl 


winner con 
company and 
Youn, LD, a“ 
High S 


valued at 


hool. She was awarded a ward 


robe $250. Twelve runnersup 


hoe wardrobes consisting of 


Prize 


received 
were 
hosted by 
Shoes, 


pre ented at an 
Arthu 
John 


de part 


ix pall 
afternoon 
Myer 
Robinson, 


rec ept lon 
Vogue 


for 


and 
the new 


on, of 

buyer 

ment 
High 


then 


chool girl were asked to give 


ideal clothing and 
“Daytime” 


the 


opinion on 


footwear election for and 
“Datetime,” to 
the 


were 


meet requirement 


entering contest 

Saltzer, We 
Kditoy ventees Apn 
fashion editor for a local dail 
and Betty Murdock, Vogue 
Winner were decided 


Sara 
for Se 


Judge 
Coust 
Vict ay, 
hewspaper, 
Shoe designer 


on a basis of fashion originality, judge 


ment and Imagination 


Inducement to enter the contest wa 
provided by a tie-in with a local record 
making concern, which presented each 
with a free copy of a mambo 

The had to 
at the Robinson Department 
fill in blanks. In ad 
were high 
reminder in 


entrant 


recording girls appea) 
in person 
tore to entry 


ads run in schoo} 
papers and 


a downtown 


dition, 
there was a 
daily 

felt the contest successfully 
the for it 


sponsors 


achieved yoals set setting 


off traffic and 
the girls a sense of identification with 
the new depaartment, where, they felt, 
the shop 


heavy custome) giving 


most of contestants will now 


New York Market Week 
Set for April 29 to May 3 
New YORK The 
Travele) Association 
with 


Boot and Shoe 
of New York, 
the Marbridge 

Fall 1956 Market 

the 


29 through 


headquarters in 
Building, will hold it 
W eek 
ar Price Shoe Show, 
May 
The Boot and 
? tal 


int , 
(1avion total 


with Popu 


April 


imultaneously 


Travelers Asso 
, who 


Shoe 
about 400 member 
have their showrooms in the Marbridge 


suilding \ 
t displays at the 


have thei 
Vanderbilt 


suilding 


few of them 


permaner 
Hote] 


However, 


and the Empire State 


all members have been urged 
ounts 


thi 


to invite their customers and ac¢ 


during 
1956 Fall line 


to come to their showrooms 
Market Week to see the 
on display. 

E. J 
ket Week Committee, 
the Marbridge Building wi 
additional 
April 29. On that day, both the 1328 
troadway and the 47 West Thirty 
fourth Street entrances will be accessi 
ble between the hours of 


Mat 
ownel of 
1! furnish 


Crowell, chairman of the 


ald 


elevator service on Sunday, 


10 a.m. and 7 


p.m 
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PPSSA Space Reservations May 13, 14, 15, at the Hotel Severin be permitted to order as few a 00 
. Joe Beddow, Storybook division, Gen pleces of any or all of the elf-matier 
At an All-I ime High Level eral Shoe ( orporation, is chairman and stuffer +, Which will have been de 
New YorRK—Analvsis of reservations The feature social activity will be a igned for use in August, September 
for display space for the forthcoming Cocktail hour and buffet suppe: Mon- and October. Prices wilt vary trom 
day evening, May 14 two to three cents for each piece 


PPSSA discloses two distinct trends, 


according to Maxwell Field and Ed \nother advertising service to be 


ar | ans ’ ol] . . ° offered to IS member on a subserip 
ward Atkins, comanagers. The Falland J§ Ad Service for Members sian | vill vide the retailer witi 
Winter PPSSA will be held April 29 10m DS WHEL Provide Wie Teves ; 
Mav 3. at Hotels New Yorker and PHILADELPHIA Independent Shoe 24 distinctive newspaper ads, each ad 
ay oO, i s ACW K an 
Sheraton-McAlpin in New York rie announced an advertising ervice n three different mat sizes, or a total 
. « . 4 Ps v ay 

“Applications for display space not or its membership. In May, each mem rt 4 ewspaper mat every three 
nly are at an all-time high compared "° retailer will receive a brochure month Costs, based upon the dealer 
0 é é é ali-tl > y é > : bx 
to any previou how but the natur containing samples of several different volume, wi range from $30 to $100 
f the increase in advance requests for mailing pieces and envelope enclosure per quartet The newspape ervice 
) ase 1 i é 1 >» 2S ( 
display rooms promise that the ©" h expensively printed in four color wil epi th the \utum Lane 
PPSSA’s appeal Will be to an even on high qualit tock The dealer Vil aula 
greater attendance of retailers) and 


buyers,” the comanagers said 

“For example, the major general line 
companies will be represented at 
PPSSA by more divisions of their com 
panies than ever before,” according to 
Mr. Field and Mr. Atkin It was al 
pointed out by the show management 
that the largest increa n exhibitor 
participation would take place at 1e 
Sheraton-McAlpin where a number of 
additional branded and popular price 
ines would exhibit 

The PPSSA_ Fashion Service pro 
gram which is being utilized by mem 
1] 


Be od 


an 
pee 


bers of the sponsoring a ciations W 





again be climaxed by a Fashion Break 
fast program, Monday morning, April 
30, in the Grand Ballroom of Hotel 
New Yorker. In addition to a fashion 
forum in which industy tvle leader 
will participate, PPSSA is also plan ‘ 
ning to sponsor an imvnortant addre coated fabrics 


hy a leading shoe executive 


...in what vinyl- 





America's leading 
McElroy 1956 President shoe manufacturers use? 
Of Indiana Shoe Travelers 


INDIANAPOLIS, J. Me 
Elroy, men’s division, Roberts, Johnson 











IND Robert 


and Rand, has been named president 


AMERICA’S LUXURY VINYL- 
COATED SATEEN SHOE FABRIC 
by COONEY-WEISS 


Cooney-Weiss vinyl-coated shoe fabrics 


are made to meet all the rigid 


ROBERT J. McELROY 


requirements of today's smartest casuals... 


for 1956 of The Indiana Shoe Travel 

ers’ Association, Ine yene ovey, . “ . - ~ oo INADMU ITY 

nite ar secret eal ily Rob PLUS— QUALITY SERVICE DE PE N DABII | | y for 

erts, Johnson and Rand, is vice-presi 

~s i nate Rh Diigy > a 2 WRAPPERS and SOCKLININGS 

copf, Ic., easurer, a ar} ' ; es 
COONEY-WEISS FABRIC CORP. 115 Beach sri 


Thrall, Martin’s Shoes, Inc., secretary 
The Fall Shoe Fair is scheduled for 
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The 
piece vamp have been tested and 
approved for over 2,000 years. Baby's 
foot is wrapped in a cradle of soft 
leather that yields and “gives” 
the action of walking 


When is a shoe high priced? 


A pair of baby shoes that are so hard and stiff that they 

young toes and heels . . . that are improperly fitted . ee 

allow no room for growth and development are certainly 

high priced, 

A shoe that has been worn and shaped by another child . . . 
that has been outgrown, yet continues to be worn, can cost 
most of all, 

The cost of baby’s shoes can be measured in discomfort and 
doctor's bills over a period of many years. And . . . the high 
‘Gre of a pair of shoes can be measured in future lost sales 
or your store. 

There are many things that contribute to the high price of a 
pair of shoes, But the shoe that builds priceless customer good 
will, that leads to sale-after-repeat- ale e is the least expensive 
shoe that you can feature year after year. Write today for 
your full color Buntees catalog. 


. Americ 


comfort features of the one 


with 


PPSSA 


Room 554 
Hotel McAlpin 


~. . first name in first shoes! 


POTVIN SHOE CO., BROCKTON 26, MASS. 





Specialty Shop Loaded Down with Advertising Awards 
Most Distinguished Advertising went 
to Frost Brother gz to 


fashion a 


Brothers 


women, was 


Frost 
for 


TEX 
store 


AN ANTONIO, 


fashion specialty for “never faill 


the nificent concept és 
special interest to the 
the NRDGA Seklemian Co 


dation for and bright 


advertising mag 


forty 


nume make 
announced at the Of 
annual National Retail Dry Good wa 
New York 
Gold Award copy” on a 
the annual Dre Ups by 
outstanding art work wa 
Brothers 


general, 


recipient of rou 


honor recent hoe trade 
fifth 
\ oclation convention in 
While receiving the 
for Color Advertising in 
NRDGA for 
paper Frost 


received top for 


mmen 
“imaginative art 
children’ ad 
Alexis. The layout and 
for Frost Brother 
Neva Doyle 
award win 
for 
adverti 


ual Re- 


featuring 
competition done 
free-lance artist 
All of Frost’s Seklemian 

1 one more 


the yr ad including still 


new advertsing, 


al 0 honors 
advertisement for 
the 


while 


co-ordinated 
swear 
reprinted in the Ann 
Edition of the p iblication, 
Week. 


basis of ell 
the 
the 
Year’ dvertising 


Christmas season on and layout in sport 
the institution 
merchandise. Still 


Seklemian Merit 


ing selling , were 
honor, 


the 


another 
Award for 


164 


Retail 


More Than 190 Lines Booked 
For Northwest Shoe Show 


St. PAUL, MINN More thar 
been booked for display for 
Northwest Travelers Fall 
Merchants attending will 
Wisconsin, Minnesota, 
Michigan, Dakota 
Montana, Wyoming, 


‘anada Reservat 


190 
nes have 
tne coming 
Show. 
from 
pper 
Dakota, 
and ¢ 


Shoe 
come 
lowa, I 
South 
Nebraska, 
for hotel accommodation 
are already being 
ft numbers 
Speake) at the Merchar 
t n the Casino Room at 
May 1, are 
of the Red Wing 
A pear 


Bee 


repre 
Compan 
man’ 

There 

each talk wi 
period Mer 
Shoe 


a questi 

cnant Will 

Traveler at the breakf 
Other highlights of the 
Roast seef 
April 28; 
in the Casino Room 
April 29; 


the ball 


progra) 
a Stag Supper for sale 
men on a noon Smorgasborg 
fo. hoe met! on 
followed 


April 30. 


a 


Sunday, a banquet 
by dancing in 
A buyer Y 
Current officers and directo: f the 
t Shoe Travele: are Pre 
Miller, John on 
first vice } 
Me reury Sho 
ident, Kennet! 


Shoe ¢ 


room 
puide l being prepare 
Northwe 
Roy C 
and; 


dent, Robe! 
and R 
L. McC 
econd vice 
en, Weinbrenne: 
Paul D. Cook, Northwe 

treasurer, Henry Thorson, 
National Shoe Company 
director, David ¢ La 
Company 


pres 
arthy, 
pre 
‘ompa 
retary, 
wear; 
board 
national 
Mid-State 
Trench, 


Some! 


Director 

worth Mar 

N. H Jo 
Sales Com 

Wohl Shoe 


Nortor 


Shoe 
are Ed Somers 
turing, worth, 
Brisbois, wht ( Ly 
William FI. Strub, 
pany, 
Davidson Shoe ¢ 


on co 
and 1om 


jompany, 


Boston Boot & Shoe Club 
To Feature Frankie Frisch 
Prog) 


BOSTON “A Sport am will | 


the major attraction 
eventh annual meeting 
Boot and 
W. Sw 
Leathe 


ident, who 


Shoe ( lub,”’ 
Charles eeney of Kelley 
Sweeney Company, 
Club pre | 
ter of ceremo! 
The banquet will be 
ning, April 11 1 
of the Hotel St 
Frankie Frise} 
of Fame wi I 
peaker. He 
of 


niscence a Big 


Shoe Re 


corder 














Herbert J. Rich Chairman; 
Frank H. Now President 

WASHINGTON, D. C.—Herbert J. Rich 
has been elected chairman of the board 
of Rich’s shoe stores, and Frank H. 
Rich, his son, has been elected presi- 
dent of the firm. The changes became 
effective on April 2. 

Herbert Rich has served as president 
of the Washington firm for many years. 
He has been active in community and 
civic affairs affecting the welfare and 
commerce of the nation’s capital. 

Frank Rich, who has planned and 
executed the development of Rich’s 
branch and suburban stores, now as 
umes full responsibility for manage- 
ment of the family firm. 

Mr. and Mrs. Rich, Sr., will not be 
idle in the months ahead. They expect 
to leave around May 1 for a two-month 
tour of Europe. Mr. Rich tells Boot 
AND SHOE RECORDER he is making plan 
to visit hoe factories in England, 
France, Switzerland, and Italy. “Maybe 
I’}] pick up some fresh ideas from the 
shoe manufacturers in Europe,” he 
Say 

The Riches will return around July 1. 


R. G. MacGregor Heads 

1956 Maritime Shoe Fair 
HALIFAX, N. S.—The 1956 Maritime 

Shoe Fair will be held at the Nova 

Scotian Hotel here from May 20 to 22. 

At the annual general meeting of the 

Maritime Shoe Travellers, Robert G 





ROBERT G. MacGREGOR 


MacGregor of Sydney, N. S. wa 
elected chairman. Mr. MacGregor ha 
represented Gale Brothers Ltd. and A] 
bert Laliberte Ltd., both (luebec City 
factories, for more than 20 years. He 
has been calling on the Maritime shoe 
trade with footwear lines for more 
than 5U years 

The directors for the coming conven- 
tion are J. A. Wilson of Saint John, 
N. B., Northern Woodstock’s Maritime 
representative; Don MacDonald of 
Truro, N. S., Maritime representative 
for C. P. Quimet Shoe Company, Ltd.; 
Eric D. Hewitt, Halifax Branch Man 
ager of the Miner Rubber Company, 
Ltd > Bill Bacon of Kintore, Ont., 





April 15, 1956 


It takes 20 years to grow a foot! 


Nature is slow and painstaking . . . takes twenty years to com- 
pletely develop a pair of feet . . . the only feet a child will ever 
have. Knowing the lifelong burden they must bear, the soft 
cartilage that are the feet at birth, require properly designed 
and fitted shoes. 


Here is reason enough to recommend Buntees . . . for Buntees 
allow non-restricting freedom of foot action . . . follow (never 
force) the natural walking action of the foot . . . never try to 
supplant the functions of the foot with stiff, binding soles and 
uppers. We believe that Buntees are the best for developing, 
growing, tender young feet. 





























te. 
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The comfort features of the one 
piece vamp have been tested and 
approved for over 2,000 years. Baby's 
foot is wrapped in a cradle of soft 
leather that yields and “gives” with 
the action of walking 
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Maritime representative the Vedcalf \ half-paye ne aper ad it 


Shoe Company, Ltd.; Bill Marsh, Mari- announcing the line 9 | Bere 
time representative of the Jot Ritchie And a sale meeting thie taff 
Ltd., and J. A Archibald e-presi held and onuse ere ffered 
dent of Associated Sale and ‘ a ho jd the most of these hoe 
I ] Sydne We made ‘ 
t M Bere! aid n @¢a 
Retailer’s 10-Day Drive nan competing against the re 
° taff. Th created « lerable 
Launches New Shore Line and helped to boost our sal 
OAKLAND, CALI A 10-day sale Aiding in the sal 7 er 
drive, launched to institute a new line indow a i i i Le! 
Paradise Kitten noe resulted in pia each of n feat 1 the 
a busine vain of ome 12 per cent f a cardboard tter and a 
for the period for the Charl Kushin kitten playing with a ha rf ar 
Company here, according to Arthur The hoe ere id a “A 
Seren, assistant to Arhtur EF. Westor eade ilony , } v7 
manayer-owner of the firm Beren noted little ile resistance 



































largest shoe manufacturer 


comes to 


ome 


ne TODAY 


(rv 


© There are a few 
territertes 
the 
for 


choles 
til epen for 


right salesmen, Write 


details 


rans-World Woven Products Corp. 


$03 Fourth 


Llama 
achiwed-thak 
twerdy Qrok 


mM 


Ave New York 


Qu 


Llama 
brings the natural geain of 


unique proces 
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BARRETT & COMPANY, INC. 
NEWARK, NEW JERSEY 


One pair—or another 3 MILLION pairs— 
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HOLLYWOOD 


. Sani- white 
E THE FASTEST 
“SELLING PREMIUM WHITE 

SHOE CLEANER IN THE NATION! 


Will Appear Every 
Week in 1956 in 


Also advertised in 
Saturday Eve. Post, Look, 
R.N., Parents, Parade. 
Everywoman’s, 
This Week, MeCall’s, 
Fair-Traded Baby Care and others. 
East of the 
Mississippi 


Magazines and Local 
News rs From 
Coast-To-Coast 


Hollywood Shoe Polish, inc., Richmond Hill 19, N. Y. 
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X-Ray Code Explained 
To Buffalo Shoe Retailers we .* 


CONLEST 18 


Brand 


brand ret 


pre ame 


being sponsored by 
BUFFALO, N. Y.—A talk on require dation in 
X-Ray Code for New 
featured the last meeting 
Buffalo Shoe 
the St 


cooperatior vith 

ty School of Ret 
prizes offered 
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York Unive) 
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also coincide 


wardrobe 

April 16 
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award presenta 
the 
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and a Fall 
one of opening of the contest 
with 
display of 120 
of the Year 
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toria Hotel 
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the past 


the new grand 
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dinner on Wednesday, April 18th 
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ip to $5,000 at low cost, 
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Brother 
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College Essay Contest 
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NEW YORK 
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Salon Draws 1.277 Women 
In Style Guessing Contest 


OKLAHOMA City, OKLA.—Kerr’s Shoe 
Department held a “Guess Which Shoe” 
contest, which drew 1,277 
the department store to study Spring 
styles and enter their guesses. 

“We thought the contest extremely 
successful because of the time element 
involved in entering the contest,” said 
the 
visit 
the 


modeled 


women into 


Lee Svendson, buyer-manager of 
shoe “The had to 
three floors of the store and 
with a costume 
ona We believe the number 
of entries that 
are very, very eager to get more knowl 
edge of fashion It certainly 
interest!” 

There manikin 
first floor of the store, four 
ond and four on the third. 
of shoes were stationed 
manikin and the 
type and color of shoe most suited to 
the modeled. The was 
sponsored by Rhythm but 
modeling was not confined to that line 

held in the Shoe 

League member 
following the 
numbers 


salon. women 
select 
correct shoe 

manikin. 
women 


also indicates 


created 
were fou) 
on the see 
Five makes 
around each 


idea was to pick a 


outfit contest 
Step shoes 


A style show wa 
Salon with Junior 
modeling, the day 
test’s and the 
were with 


con 
close, winning 


modeled their propel ‘OS 


tumes, 
St. Louis Show Date for 1957 


St. Lours—The dates of the eleventh 
annual Fall showing of the St. Loui 
Shoe Manufacturers Association have 
been advanced to April 7-10, 1957, it 
was announced by Arthur Gale, execu 
tive secretary. The dates originally 
scheduled, May 5-8, would have 
flicted with the Popular Price Show in 
New York and the Southwestern Shoe 
Travelers A Show in Dalla 
at the 


con 


ssociation 
same dates. 





Lady Editor to Address 
St. Louis Breakfast Meeting 


Kathleen Aston Casey, editor of Glam. 
our magazine, who will address the 
breakfast meeting, April 30, of the tenth 
annual Fall showing of the St. Louis 
Shoe Manufacturers Association. She 
will interpret Fall fashion trends in 
shoes as related to complete ensembles 
for women between 18 and 40. 


April 15, 1956 


New Foot-so-Port Store 
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tralia, IIl., 
F oot-so-Port 
ii. KR. B. 
the Foot-so-Port Shoe Company, 
ion of the Musebeck Shoe 


has announced. Mr. Rethard is a vet 


tralia, making under the special technique de 

I yped by the Foot-so-Port 
tore, My 

izing the best possib 

to oc 


opened an exclusive 
Rockford, bine 
of In his me 


has 
; ~ Company 
Shoe Store in om} 
’ ' Rethard 1 
Conover, sale manager 
divi empha : moe com 
ipational field The 
Company) : , 
ore in Rockford carrt 


entory of men’ women 


’ t 
Foot ra Por hoe 


plete Iny 


eran of 35 years in the shoe busine 


children’ 


Originally a shoemaker by trade, he with such specialty 


pent five years with a major foot ap conductive shoes fo 


pliance company and during the past rooms, surgica 


20 vears he specialized in she fitting hoes and occupation: 


VINYL BIAS BINDING 


is being used every day by the na- 


Women’s and Children’s 
INGS over leather 


tion’s leading shoemakers for Men's 


at TERRIFIC SAV- 


hoes 


color range. Over 45 different shade 


leather color. 


REMEMBER BP 


... works nicely 


and hues to match every popular 


uniform in weight is Casier to 
apply than leather fold 
wrinkle. It 


that 


re idily 
will not 


exclusive 


BOND 
this trouble-free dependable performance 


now even stronger 


superior product backed by over five ye 


cessful use on millions of pair 


Follow the Leaders . ORDER BPB TODAY! 


can stay company 
"\BPB 


Pf 
_. CIAL ST., MALDEN, MASS. 





YOU ASKED F 


REG. U.S. 


SATIN 


MADE EXCLUSIVELY 


OR... AUTOMATIC DISPENSING 


PAT. OFF. 


LABELS 


BY 


Meyer Label Co., Inc. 


5 EAST 16TH STREET * NEW 


DISTRIBUTED IN 
ALL PRINCIPAL CITIES 
INCLUDING CANADA 


YORK 3, N. Y. 


BETTER STICK 


(i 
Be \ S23 NON-STAINING 








1956 
Directory of 


blexible Leather Binding, Fits Vest Poe 


$2.00 Pip 
ORDER TODAY 


683 ATLANTIC AVENUE 





Shoe Manufacturers DISPOSABLE 


53rd ANNUAL EDITION 


Many More Changes Than Ever Before Trons protect your shoe stock 


AMERICAN SHOEMAKING prices ta 


Vel. Liberty 2-0190-0520 BOSTON Il, MASS. 438-D W. State Ithaca, N. Y. 


YOU MAKE MORE SALES 
With 





® The 

try-on socks 
ket (2%4x5') 
from wet or bare feet. These low-priced try-on socks 


will save you money by protecting your merchandise 
and make money for you by increased sales. 


Order from your jobber or write for free sample and 


D & K COMPANY, INC. 














Rather than sell style merchandise 


Shoe Store in Reserve Helps Solve Volume Problem ; a 
to jobbers, Goldings takes a $10.95 


Corpus CHristi, TEx With chil 
dren’s play sandals retailing at $2.95 
and $3.95 on the average, operators of 
children’s shoe stores face a serious 
problem in keeping up their dollar vol 
ume through the warm weather month 
4 solution to this problem has been 
found by Goldings, a neighborhood shoe 
tore operated by two brothers, Ber 
rard and Sylvan Golding, at 1716 South 
Alameda. During the post-EKaster pe 
riod, Goldings supplements its chil 
dren's business with a notable emphasi 
on women’s casuals 

B tressing modestly-priced casual 
ip to $12.95, with greater concentra 
tion on $7.95 and $8.95 styles, Goldings 
has «a sharp advantage over downtown 
Corpus Christi stores, where casual 
price average out higher. Thus, the 

tore not only gains the buying atten 
tion of mothers bringing their children 
in for sandals, but it also captures other 
women shopping in the neighborhood 
center, women who are not dressed up 
for town. The program works as a 

ervice to customers and as a shot-in 





for Gold style, for example, and reduces it to 
$7.95 in the move across town. The 
offering is much more valuable than 
a similarly-priced item in a downtown 
Old Robstown customer 


the-arm to Summer business 
ings 

“To keep up our dollar volume 
through Summer,” Bernard Golding 
points out, “we would have to sell two store and the 
or three pairs of children’s play sandals is pleased with the bargain. From a 
to achieve the price of one pair of 
chool or party shoes. So women’ 


business point of view, it’s profitable, 
too. Jobbing out the same $10.95 shoe 
casuals have become our dollar volume would bring Goldings about $3 


alvation during the warm weather 
months. We carry them through Fall Four More Thom MecAns 
and W “yr too, but the stock and se : ; 
nd Winter too, © Qs = ns ‘ NEW YORK Thom McAn_ opened 
lection are never as great as during , 
o is ” four new family shoe stores in Spring 
esr, craig een _ field, O., Midland, Tex., Homestead, 
Goldings ha another method of Fla. and New Castle, Pa 

keeping up profits, this one working 
to year-round advantage. In addition c > — . ve 

‘izes Shoe Fir 
ste hehe cee Ge teeta “Oe ublicizes Shoe Firm 
operate a second store at 617 Old Sr. Louris—The Cutter-Karcher Shoe 
ubject of one 


Robstown, five miles on the other side Company, here, was the 
St 


of the city in a popular price neighbor of the programs in the series, “The 
hood, Stock for the Old Robstown store’ [,ouis Story,” broadcast over Station 
is made up largely of obsolete style ,KMOX 

merchandise from the Alameda shop. Cutter-Karcher is a sales organiza 
Shoes which might look “old” to Ala tion of retail] shoe specialists leasing 
meda customers, look very new in the hoe departments to feature women’s, 


Old Robstown neighborhood men’s and children’s shoes 
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Financial News 





f 


Hanover Shoe Shares follows: 15,000 share 
pard Company 10,000 


To Be Offered to Public rence B. Sheppard, R 


WASHINGTON, D. C.—Hanover Shoe, Henrietta Mye Mil 
each by Robert \I 

of 150,000 shares of its $1 par common Mudge. M1) 

tock with the Secu *s and Exchange man and treas 
Commi sion The > stratior tate and Mi Mye1 


ee . 1f no 
ment was filed wi the SEC, March 23 March 15, 603, 


Inc., Hanover, Pa., seeks registration 


tanding 
According to the Hanover statement, 


these shares are now outstanding and 
are to be offered for public sale by the 
holdei Drexel & Company named Shoe Corporation Nets 
i the principal derv ter mn" , : : . 
Nhe ‘alicia ; so ot et Largest Profits in History 
terms are to be disclosed 1: CoLU MBI () 

A total of 90,000 shares i ing tion of Americ: 
by Bank of Bermuda, Limited, ister t year than 


1x eparate trust 

Is lling 5,000 shares, con uting all n his ant 
the shares held in such trust Robert W 
( ist were created poration, d 


arlotte H. Sheppard de Van, a company and 


daughter of Lawrence B. Sheppard diarie 


(director and president), for the bene 
fit of her children and other Three 
were created by Patricia A. Sheppar« 
Williams, another daughter, f 
benefit of her child and othe) 


Additiona hares are 


emphasis on 
structural strength 
and contemporary design 


126 years the leading makers of 
chairs and tables for public use 


3701 chair § 1010 chair 
Write us your seating requirements 
We will send appropriate 
illustrated material 
’ THONET INDUSTRIES, INC. 
\ One Park Avenue, New York 16, NN. Y. 
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C L O G H O Pp p E R S “i eae pene ~ 
all-purpose plastic sandals 
MADE OF POLYETHYLENE 


iMIiN 


~@ ‘ 


world-famous dance shoes 
of the stars with the finest 


IN-STOCK SERVICE 
IN THE INDUSTRY! 


iZAISNIDX3 


Top quality, true hand craftsman- 
ship means easier fitting and more 
customer satisfaction. Tremendous 
in-stock selection minimizes your 
stock problems, keeps you always 
filled-in on styles most in demand. 


agen = ae ei IDEAL FOR BEACH + SPORTS- 
RETAULLS $9” , WEAR + LEISURE + SHOWER 


i 
pc DE Loca NEW DISCOVERY FOR 
“t- SENSATIONAL FOOT 
——_— COMFORT 


A “SALES-TESTED'' NEW IDEA Flexible frosty white polyethy 

lene sole with contrasting rub 

IN FOOTWEAR ber hug-strap Feather-light 
Just rinse to clean 

A tested trathe builder! A Smartly styled foot conform 

ing contour design Will not 

splinter, chip or chafe Re 


* Toe Shoes «© Ballet Slippers 
¢ Oxfords ¢ Sandals 


proven sales getter! Market - Tap Shoes 


studies ve thz > » ie sists chemicals, stains and fun . ail 
dies prove that everyone i Write for catalog or visit our show 


' 
rooms—today 


P La Mendola 
NU-DELL PLASTICS CORP. oepT. Cea F erin atari. THEATRICAL FOOTWEAR & ACCESSORIES 


2250 NORTH PULASKI ROAD + CHICAGO 39, ILLINOIS ne Cre 130 W. 46th St.,.N.Y. 36 © JUdson 6-0113 


gus growth Attractively 
a prospective customer packaged 


Complete size range to fit men, women and children. 


il1VaddV-SSYW JIdINaL 


1, where he attended the Uni 


About Shoe People ee ae 


* 





L. M. Hubbard is the new manager 
of Baker’s shoe store in Phoenix. He 
The highlights of leather production took a two-year course in merchandi ucceeds Herman Neddleman who was 
Wit part of a required retail ales ing and business administration at transferred to Los Angeles. Mr. Hub 
training course given to shoe depart- George Washington University bard has been associated with the par 
ment personnel prior to the opening of * * ent company, Edison 3rother Shoe 
lh A oo Pe pgp be agg te bag Charles Justis, a salesman for the Company, 14 years He came here from 
field, sho department manager took Polly Shoe SURED, operated by Harold Compton, cared 
, Acker at Fairbury, Neb., for nine 
years, has leased the former Western sutler’s leased space in a 5,000-squal 
. ’ Auto Supply store at 503 Court Street, foot toreroom at 15 West Twelfth 
\. N. Kara is manager of the new’ Beatrice, Neb., and is opening a family Street, Kansas City, Mo., and opened a 
Baker store opened in the Manchester hoe store to be known as Justis Shoes new women’s shoe store. It was exten 
Shopping Center in Fresno, Calif , , ively modernized prior to occupancy 
; ; Bill Butler, formerly of Fort Worth, i 
Flory Mendicino, co-owner of three ete oe cea ct te 2. parvne! since tiie Jack Rotman 


part in the proceeding 


1S 
‘ : : Duyel 

hoe stores in Cheyenne and Laramie, modeled Feltman and Curme shoe store 
Wyo., and manager of Flory’s Shoes, at 33 West Adams in Phoenix. Mr. 


Ji +s O. Greene has chased all i 
of Cheyenne, ha been elected vice Perchang has resigned. Mr. Zeller has James eene has pur i 1 


, terests in Krause’s ready-to-wear and 
president of the newly-organized Chey had eight years’ experience in the shoe 


hoe tore in Great Bend, Kan The 
enne Family YMCA business, having worked in Spokane, 


tore’s name was changed to Greene’ 
? 


Portland and Oakland before going to 


William E. Payne has been retained Denver Dick MeCall, who recently completed 
a divisional merchandising manager : 7 a tour of duty with the Air Force, has 
of the downstairs store of Thomas Kil 4 complete family shoe store, the become associated with his father, S. E. 
patrick and Company in Omaha. He ixth branch of its kind, was opened in McCall in the shoe business at the 
vill ipervise buyers including those Mesa, Ariz., by Charles Gordon at 138 Wiley-McCall hoe tore in Newton, 
in the footwear department He for West Main Street. Among the innova Kar 
merly held a similar position with a_ tio: are a moccasin department set 
Washington, D. C., department store. up as an Indian village and a four Steve Yeager, owner of Steve’s Shoes, 
Mr. Payne has had merchandising and horse merry-go-round. Named as man a juvenile shoe store on the Country 
buying experience since 1933, including ager of the new shop 1s Murray Frank, Club Plaza, wa elected president of 
men’s, women’s and children’s shoes. He of Mesa. Mr. Frank formerly worked the Plaza Merchants’ Association. Mr 
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Yeager also operates Steve’s children 
tores in the Brookside Plaza in Kansas 
City, in Prairie Village, Kan. and in 
St Joseph, Mo 
Julius Parker, who closed the shoe 
repair department of his retail shoe 
outlet in Detroit, has changed the name 
to Parker Brothers Shoes and has re 
t 


modeled the old repair section for his 


men’s wear department 


Harry Hutcherson, manage? of 
Wohl’s Vanity Shoe Store in Muncie, 
Ind., was married to Imogene Scott, 
daughter of Mr. and Mrs. Stanley Huff 


man, of Mun le 


Raymond FE. Harris, manager of the 
Schiff’s Shoe Store at 404 East Broad 
way, Logansport, Ind., has been induct 
ed into the 25 Year Club of the Shoe 
Corporation of America. He joined the 


company in 1930 


Harry Allison is the manager of the 
new Boston Shoe Store at 121 West 
Sycamore Street in Kokomo, Ind. He 
has been with the firm for eight years 
The appearance of Miss Indiana was 
featured at the store’s recent grand 
opening. Ben Tomadgin is owner of the 
store and Robert Sivazlian is the dis 
trict manage! 


The Regent Shoe Store, a familiar 
ight on Texa Avenue, Shreveport, 
La., from 1896 to 1929, was reopened 
for business in the Uptown Shopping 
Center by Albert Katzenstein, a grand- 
on of the founder, Jacob Katzenstein, 
who opened the first Regent Shoe Store 
in the 300 block of Texas Avenue 60 
years ago. In 1919 the shoe store was 
moved to the 600 block, where it was 
closed in 1929. An unusual feature in 
the new store are the versatile multi 
colored shelves adapted from a Scan 
danavian type. The shelves insert into 
wall slots and are interchangeable for 
an endless variety of wall designs and 


color cheme 


Carl Cobin Shoe held it formai 
opening at 834 Market Street, Wilming 
ton, De The store exterior has three 
large plexiglas and aluminum ign 
mounted on an aluminum marquee that 
extends almost eight feet from the 
building. Carl Cobin is owner and man 
aver, Leonard Friedman, associated 
manager; Mildred Goslin, accessorie 
Dora Welch and Sadie O'Donnell, wo 
men’s and children’s department: Mary 
Dempsey, office manager; Gilbert Morti- 
mer, men’ hoes, and Sofie Kaye, wo 


men’s and children’s department 


Thomas B. Mickle has been awarded 
a pin denoting 15 years’ service with 
the Melville Shoe Corporation. He mar 
ive one of tne firm Baltimore 


prancne 


A new shoe store kn 


Shoe Center ha 
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Paramus, >} ‘ 1 wned by Alfred The J iil foot hop ha el 
Rao of the Rao Kouri Sh yar opened at 45 Court treet, Binghan 
manufacturers of women >; Har ton, N. Y. by Ted Economides and Paul 


old Wechsler, who fo: ed 3 Kominos. My: Sconomide wi co 
hoe store in Forest yv an ! , operat Ju Boot Shop 
and Milton Rich. 
cializes in well know! 
also in men’ vomen’ 
cancellation 

Jerome Baum, in the ‘ of Dwy 
for the last 10 years, ha opened a nio Sho ind Wate 


tore of his own, Suburban Footweat Sti sing itor hi opened a 
at ‘ Washington Aven ‘nafly ranch st t ashingt Avenue 
N. J. He was formerly : ates Manage ) \ ! Jerry 
Steckler’ Shoes, Passaic, \ an Burke, fo 


Healy’ Shoe Store, of 


“WILL 
OUTSELL 


PLASTICS" 


- say 19 Leading Shoe Men 


® Nothing Like It! 


@ Better than Plastic or 
Ordinary Rubber 


@ Priced Low for VOLUME! 


TEAR THIS OUT as a reminder 

to see this, and the ALL NEW 

**totes”™” for Fall—or write So-Lo P.P.S.S.A 
Marx Rubber c ompany Love Room Itt ] 
land, Ohio, for free Catalog New Yorker 





He wa a member of the City Ath- 


Here’s real DREW quality — wile is survived by his widow, Helen 


to retail PROFITABLY at 214% (stevie: d3im 


Sam A. Beeson 


ANGEL} 
well KnNoWNn Tor many yeal 
rade, died March 14 at hi 


Benecia 


rer ’ vey One of many fine-fitting basi 

fHk TOM 
Drew shoes, always IN 

< a te 

Me. 1151G—-Besk Slucher ‘ STOCK Some stores retail this 

oxford in plump black kid, long dduan eo style at $14.95 for lower mark 

counter, sturdy welt construction, oil 

treated outsole for flexibility and longer wear, 

P? Flare last, 12/8 leather heel, IN-STOCK, $8.10. Sized AAA, ‘ , 

AA, 7-10; A, 6'/,-10; B, C, D, 5'/)-10; E, 51-9; EE, EEE, Write for our new IN-STOCK d 

5'/,-8 catalog TODAY! 


up. Our basic lasts are recom 
mended by many doctors. 


SAM A. BEESON 
Suggested fitting guide to indicate differences in last capacity and NOT he time of his death, M1 


TO BE USED FOR INDIVIDUAL FITTINGS, which must take into account ee a Pang -rierag ° 


the physiological and functional characteristics of each particular foot. Division of Dunn and McC: 


Auburn, N. Y. He ha 
BRANNOCK &B COMPARISONS | | Flare | ented that compan 
| Characteristics 
Last Name | (Provision for 
Basic Ankle Hee! | Hee! | Ball | 


| 
Fit Lasts Height | To Toe To Heel 


f ( cago 
Width based Elongation | Ball end hicas 
Heel To Toe (Over all Pronation & Circum | Dunn and Me 
(Length) Length) Everting Toes ference 


¢ 
| 


| 
| | 

| | | 

P2 
| 


| 

} 

| . 
| quarter of a century, 
| 

| 


vith them in 1930 


“ B4 10%, 


12/8 &? , 
Flare | ’ | | Mr. Beeson } irvived by fou 


’ . NT Arthur and Bev of Michigan, 
CLASSIFIED P2 FLARE LAST A high arch AoeNT sy sak telah Semen of Callterals, 
extra width last with extra toe room on the out- / ‘ three daughters, Mrs. Carl Mathio 
side, in area of 4th and Sth toes. Z Skaneateles, N. Y., and Mrs. Wi 

; : Nye and Mi Phy! on, | 

‘alifornia. He a 
idren 
LANCASTER, OHIO (NEW YORK OFFICE — 746 Marbridge Bldg.) cone Srwies were Ses 
(LOS ANGELES OFFICE — Suite 610, Warner Bros. Theater Bidg.) Beeson in Forest 7. - ) =" 
DR. HISS SHOES © BLUE GRASS SHOES © DR. A. REED CUSHION SHOES in Los Angeles on Mirch 


Joseph J. Robinson 


PHILADELPHIA 
Obituaries ese 


treet, here ollapsed i 


turning him to Philadelph 





la 
Florida vacat mn i it app 
Wilmington, Dx 

are Ho pita 

; sag He founded 
a national chain of retail shoe store 
Beck Shoe ¢ orporation, died at 2 en ape Mi 
Lenox Hill Hospital. He was 64 For many years Mr. Davidowitz wa 
eno Lil 0 ) iil ce i ) 

Mr. Davidowitz was the son of the 
late David Davidowitz, founder of Dia a major contribution to the growth and 
mond Shoe Company of New York and Success of the A. S. Beck Shoe Corpora 
Brockton, Mass., the predecessor of A. tion He retired from active partici 


S. Beck Shoe Corporation, which wa vation in management in 1945 


Jacob P. Davidowitz acquired in 1924 by Mr. Davidowitz 


along with his father and late brother, 
New YORK Jacob P. Davidowitz, 


digi Eugene P. Davidowitz, and built int 
former secretary and director of the . 


been treated for a heart ailment 
in the management of and made 


Boot and Shoe Recorder 





Abraham Turiansky 
NEW YORK Funera 

Abraham Turiansky, 

dent of Avon Shoe 


Ol 
March 21 at 


} C1 


Absinthe ona sels 


Frencli Gread (| 2.2 


2 NEW COLORS IN 


CAVALIER 
BOOT CREME 


Buy MORE AT vO 
THe 





Henry Yudowitz 


BROCKTON VIA 


America’s favorite shoe dress 
ing for smooth leathers now 
comes in 2 new fashion shade 
Absinthe (Green) and 

French Bread (Beige), dictated 
by Paris for Spring and Sum 
mer tootwear 

Cavalier Boot Creme cleans, 
recolors, shines, preserves and 
nourishes shoes beautifully 

25 other fashion-right colors Roderick M. Watts 
in handy, easy-to-open, eas) | ) 


to-carry jars 
Order from your wholesaler or 


CAVALIER company 


A Generation of ving 


the Shoe Trades Exclusively 


Baltimore 30, Maryland 


CAVALIER DRESSINGS 
ore odvertised in LIFE 








Lours—Roderi Mi 





Saddle up for profit. . . 


WITH 
GODING 
WESTERN 








i owboy) 


Saddle up, Mr. Dealer, and 
join thre stamped to the cas 
ual comfort of western wear 
Saddle up for profit hy 
having the right merchandise 


to meet the demand 


Ihe right merehandise 1 
Goding Western Boot like 
the stvle shown here Dhey re 
ll Goodyear Welt Construs 
tion. built to exacting peer 
eation riding heels or walk 
ime heel all color and A 
to fitever cowboy or cow irl 
in the faniul deliverin 
hire tvle and more weil 
for le prnennie \ ith i full 


mark-up fos ou 


GODING 
BOOTS 


INC. 
PARIS, ILLINOIS 











6s In co1iw 


offers a sales-building combination 
of high quality and sensible prices! 








Only from Shaw, do you get that unique combi- 
nation of high quality and sensible prices that means 
more sales and more profits! Shaw uses national 
advertising regularly in 4 leading large-cir- 
culation magazines to constantly pre-sell 


your customers. In addition, Shaw 
offers their proven Trade Builder 
way of supplying you with 
OVERNIGHT service from 

over 50 Shaw distributors 
located in every section 

of the country. Your 

inventories are low, 

your profits high—and 

Shaw's steadily rising 

sales have made them 

the fastest growing 

line of men’s shoes 

in the country! Shaw 

means success—and 

we'd like to have 

you share it! 


FINE-FITTING, 
WRITE TODAY for 
the name of your 
nearest Shaw 
Trade Builder dis- 
tributor, and our 
new catalog 
showing our COM- 
PLETE LINE of 
men's casual, 
dress, work and 
comfort shoes. 


“Over 36 Yeans 
ae 4 Quality 
g ki 


steel 


Stylish, 
slip-on, Armour's black ivory leather, 

Duralene finish, white stitch on welt, right and left quarters, 
arch, full 
stitched, leather sole, rubber heel, on our No. 14 Combina- 
tion last. IN-STOCK to retail at $9.95 to $10.95, 


nationally 
advertised in 


Esquire Det 
Dutdoor life 


grain 


new tassel 


insole, Pacifate twill lining, Nylon 


TRUE 


THE MAN'S MAGAZINE 


M. T. SHAW, Inc., - Coldwater, Michigan 


John J. McDonell 


iry, Micu Funeral 
qd recently for John J M« 
18, for manager of 


the 


many year 


we Company here and fo 


year manager of the firm’ 
Midland 

Mr. MeDonell ji urvived by hi 
vidow, Rose Alma McDone ll; two son 
John K. MeDonell, U. S. Navy 
apprentice, Great Lakes, I]! 
ert McDonell, Bay City, 
ters, Mrs. Carl Geilow 
trude McDonell, of 


caman 
Rob 
two i 


° and 
and 
and Mi Gel 


Detroit 


174 


Joseph Cohen 


SPRINGFIELD, PA 
and 


Joseph C 
of the 
tore man 


died id 


manage} partner Junior 
Soot Shop here, and chain 
ager of Junior Boot Shop 
denly March 23 

Mr. Cohen had formerly 
ployed by J. Edwards & 
than 30 years as a 
the past 10 yeat he 
with the 
Delaware ( 


been em 
Company for 
more itte! 


For 


ocl ited 


ah ” ‘ 
been a 


had 
four Junior s00t 
ounty, Pa 


widow, M1 


Shops in 
He is 
I rance 


Harriet 


survived by hi 


Cohen and by a dauvhte 


ohen, 


Shoe Repair Service Still 
Featured in Modern Shop 


LINCOLN, NEB Carlton Shoes 
ated by M. M 
its new store at 6133 Havelock Avenue. 
of the old 20 by 
Mr. first 


his shoe repair 


, Oper 


Carlton, has completed 


two door west 
35-foot 
added work shoes to 
hop in 1934. The new 
by 100-foot-plus 


housing 


just 


where Carlton 


shop 
has a 25 
for shoe 
round, 


tore 
basement 
the year 


which 


torage and 


air-conditioning unit provide 
gas heat for Winte1 
Summer via the same duct 

Mr. Carlton 


repair 


cooling for 
work 


and 


will continue to feature 
modern 
occupying rear 20 feet of 
floor M. M. Carlton Jr., 


ist vith 


his shoe service, with a 


hop the 
the 
his son, 
ind 
the men’ 
& Paine 
has been 

Men’s dress, 
lines 
location, although work shoes 
Four shadow 


talled 


selling 


will ass repair worth 


Paul Hayes, 


department at 


formerly in 
Mille 
Lincoln, 


elling 
shoe 
department store, 
retained a ales manager 

children’s 
expanded in 


women’s and 


footwear have been 
the new 
will still be 
ha ec 


for men’ 


featured 


been in one each 


noxe 
work, children’s and 
self-service 
added for 


suspenders, 
children’s 


dres 
women’ hoes. Four vend 
ing 
rloves, 
ocks, 
\ 15-foot 
the front of 
women’s shoe 
talled for display of women’s shoe 
well as housing the 
checkout. Wall fix 


mirror with 


have been work 
helt . 


women’s 


case 
men’s 
hosiery 


and 
and 
and wall fixture 
store adjoining 


been 


counte! 

the 
section has 
and 
Ca h 


ture 


handbags as 
register and 
consists of a 
table gilas 
finish 


arge 
shelving Fixtures 
Walls are 


lighter 


adyu 


necan finished 


nave a 


in gray and ceiling in pray 


Lighting 1 by fluorescent tubing 


looring is asphalt tile 
with 
divided 


ections 


Sixteen chrome plated chai 


ray plastic upholstering are 
footwea) 
provide about five 


the old 


imone the four 


The new tore 
times as much selling mace a 


location Open nearly 


to the ceiling’ or ide \ waist 


high partition repalr 


the sale a a also provide 
toch ( 
top of 


identify the dey 


hop and 


it-out wood hlock 


the val] 


pace for 


lettey oO! fixture 


artment 


ing 1 constructed of concrete 


California-style front 


tone 
plate-gia window 18 set at 


nwards to the gla entrance 


window platform is pro 
the same time 


interior 


display and at 
full view of the 


idewalk 
‘*he new store et to handle about 
12.000 pairs of shoe The 
5,000 


basement 
houses about 
with the the 

A feature of the building, Mr 


the flat 


room palrs, 


floor 


toraye 


remainder on elling 


Car! 


ton pointed out, roof coated 


heavily with pitch. This permits flood 


ing of the roof during the hot months 


to reduce the air conditioning load 
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biggest 
bust 
caper 


When she stalked out of my shop, 
I knew my business was the big- 
gest bust going not a sale 
for days. Low sales and missing 
profits had me in a spin. That is, 
| was all busted up until this 
friendly sort of a guy told me all 
about Beau Mocs. When | started 
stocking Beau Moc handsewn 
moccasins, | threw out the mark- 
down book ‘cause Beau Mocs 
move fast and have a high mark- 
up... ata really low cost, too! 
So watch sales and profits per- 
colate with the hottest item 
around . Beau Moc handsewn 


moccasins 


oan 


™ y mm 


TRUE MOCS WITH HANDSEWN VAMPS 


Exclusive Sales Agents: Sam Schoenfeld Assoc 
47 West 34th Street, New York, New York 


West Coast Division 0 Chesapeake Shoe Co 
543 Mission Street, San Francisco, California 


BEAU MOCS ARE PRE-SOLD FOR 
YOU IN 26 NATIONAL MAGAZINES 


for a 
few cents 
a day 


@ you can 


FIT 


What’s New 


Williams Company Promoting 
Shoe Dressings on Television 


PROVIDENCE, R. I The William 
Company said it was planning a live 


Feature 


with 


television show in key cities—probably 
;) at the outset—on which a “treasure 


chest” of selected Cinderella shoe dre 


The "treasure chest’ of assorted Cinder- 
ella shoe dressings as neatly packaged 
by the Williams Company. 


ing would be vive away They are 
already on the ; a number of 
tations in New England and the cer 
tral Atlantic state 

The “trea 


hox ( f 


ire cne 
gold gift 
including liquids, p: Ss, pia 

Though the chest is n 
available for retail sales, it contain 


SUPREME 
the modern Fluoroscope 
X-RAY SHOE FITTER 


Alaskans. New Suede When you install this tried and proven 
fitting aid in your store or department 


Over-the-Stocking Boot you tell your customers that you are 


proud and confident of your filtin 


other item 


cted items from the regular line 


vice. You invite them to see for t 


MILWAUKEI Atka, Kickerino 
kans’ new suede over-the-stocking selves that their shoes or their chil 
adapted from the British hoe ire correctly and accurate 
higher than the Yukon and « ie} t ted. You help your 
kan tyles, feature the Ala better fitting jol 
1 atistaction 
line Designed in black and dus} tomer iti ' 

profitable shoe busine 
the zippered boot has already 
It costs only a few cent i day 


the Simplex SUPREME. Ask 


Simplex X-Ray presentative, or write 


ceptance by both 
It is lined 
The Yukon, 
X-RAY SHOE FITTER CORP 
1 N. Paimer $?., Milwause 


taken o 
the I rost 
BOISVERT AND JANELLE CO, LTD 
8405 S$. Lawren Blvd, Montreal 18, Quebec 


come 

white collar 
another popular Alaskan sl ac gray T. J. MACKINNON 
moked yu 211 Mitchell-Copp. Bidg 


prown, red and 
334 Portage Ave., Winnipeg, Manitoba 


al the smooth leathe 


So-Lo Marx Introduces 
Stretch Wader for Fishermen 


LOVELAND 





ALWAYS 


count on getting fashion’ 
best numbers promptly from our 


IN-STOCK 


b y J y HANNArTYONS 


BERNED %. Cindy Spec 
y 9 lose te 40 sizes to 10 


Pastel - White & Tan 
Pink or Blue Calfskin 
Sun- Yellow : 17/8 illusion 
Pastel mare j ‘ or 21/8 heel 
White Bark AM 
Stark White { ‘ 7. \ \ $5.50 

Braided \ 

Lustre 

Straws 


9 


All Tan or 
Vanilla 
Corkette 
square-back 
17/8 heel 
$5.80 
AAA, AA, B 
widths 


Sor / 


8 heel /; 














isan 970 f a 
OE. im celalarelatsesats 
PT ay eke ; ; HAVERHILL, MASS. 


nags and abrasion without the dis all available with dogger and straight 


comfort and weight of old-type rub- heels. Sizes 4 to & are offered in D 


berized canva wade! width, sizes 8% to 3 and 3% to 6 ir 
kK ty both B and 


In the development, a plast 
vas abandoned because it was too 
ay, because it became bpritt 
the seams and leaked 
company’ Chest-Hi “to 
le than three pound 
and tretch. The y fit 
and come with ela 
traps with adjustable 
rome buckles. A pouch 


leet 


wader makes a handy pocke 


GENTLEMEN ! grain ; Made it mall, medium and 
i re $17 , the wader come in Hunte) 
in the Shoe Trade : hey retail at $16.95 a pain 
ore more and more appreciat- 
ing the old fashioned Quinn & Delbert Expands 
hospitality, the fine atmos- lis Juvenile Boot Line 


phere and the unexcelled 
mes Anti of the f MARLBORO, MASS.—New 


% popular “Q-D Brand” lin f juvenil Shown above is one of the models in 

— Ale-conditioned cowboy boots, plus a new juvenile engi the expanded juvenile boot line pro- 

Foon frat and ( onacoge g ad duced by Quinn & Delbert Boot Manu- 
comfo e new King's 


facturing Company. 
Inn for remarkably fine food. 
WRITE FOR NEW BROCHURE 





neer boot and a new 
Hoot will be 
Quint & 
ring Compar 
VOoLUmMe-pric 


omer / en be 4, ) ice 
° bhe Parlin oat von national accepts 


t entered 


ll} EAST 48th STREET Now with doubled production space and 
NEW YORK 17, N, ¥. a vreatl { lepartment, 
Tom Kane, General Manager 1 i * 
A REALTY HOTEL 
Harry M. Anholt, President 





Comfort Products Introduces 
Line of Lightweight Slippers 


WORCESTER, MASS. A new line of 
crepe sole and hard sole slippers is 
being introduced by Comfort Products 
Company. The new slipper will be 
available in several styles for both men 
and women according to Ben Gold, 
Comfort Products sales manager. The 
men’s will retail from $2.98 to $4.98, 
the women’s from $1.98 to $3.98. The 
new “Comfit” slipper is extremely light 
in weight. 

The “Comfit” slipper line is pri- 
marily designed for the volume trade, 
department stores, chain stores and 
mail order houses. 

“We are expanding our line and 
operation to meet the increased demand 
for our regular line as well as for this 
type of slipper,” said Mr. Gold. 

“Our design pattern will be com 
pleted shortly and deliveries will be 
possible this Spring and early Sum- 
mer. 


New Material from Serap 
Attracts Wide Attention 


New YorKk—A new material made 
from scrap leather promises to prove 
useful in the manufacture of footwear 
and other products, according to an an 
nouncement by Leatherhide Industries, 
Ine. 

The new material has pores, holds 
stitching and its characteristics can be 
controlled, Leatherhide’s president, 
Jean R. Veditz, said. “We can control 
porosity, tensile strength, abrasion re- 
sistance, flexibility and many other 
characteristics. 

“Samples from the pilot plant have 
attracted world-wide interest. The en- 
tire output of one production line now 
being set up in Leatherhide’s Sidney, 
Ohio, plant has been contracted for five 
years ahead by the Vitex Company, 
leaders in the furniture and automo 
bile upholstery field.” 

Leatherhide maintains executive of- 
fices at 545 Fifth Avenue, New York, 
and plans to add additional production 
lines in the Sidney plant and facilities 
in key sections of the United States 
and Europe, in order to satisfy the 
present indicated demand. 


FKighth A. 8. Beck in Chicago 

CHICAGO—Continuing nationwide ex 
pansion of sales outlets, the A. S. Beck 
Shoe Company, national retailer of 
men’s and women’s footwear, will open 
its eighth Chicago store in the Diana 
Court Building early this Summer 
Long-term leasing of the premises at 
542-44-46 North Michigan Avenue, ha 
been completed. 

A $125,000 program of alterations 
calls for the installation of an air con- 
ditioning system, elevators and new 
lighting fixtures. A new exterior store 
front will also be built. 

The new Chicago store will bring the 
number of national Beck outlets to 150. 


April 15, 1956 


now YO ean have 


Bainflex 
INNERSOLES 


created to please the ultimate consumer... 
the hind she'll demand (7 ALL HER SHOES 


Made from all-leather fibres and exclusively processed for 
extreme flexibility BAINFLEX INNERSOLES retain the im 
portant “breathing” roperties of leather making them coole: 
and more comfortable to the feet than any other innersole on 
the market today for women’s cement process footwear 
BAINFLEX INNERSOLES have prove d themselves 
by use in hundreds of thousands of pairs of wo 
men’s shoes with absolute satisfaction. The 
BAINFLEX single -ply construction admits no 


CORPORATION wrinkling or piping and assures uniform flexi 
a” 


bility. Try them today ... you'll be glad you did 


19 CHESTNUT ST., CAMBRIDGE, MASS *® TRO 6-723) 





IS YOUR SHOE DEPARTMENT 
A STEPCHILD ON FATHER’S DAY? 


“LOAFEI 
Solid yea! ‘round 
LOAFERS peak a 


pitt time pecause they 

















Extra Pairs * Extra Profits 











Mold: Crepe 


THE 
SALESMAKING 
SOLE 

by LION 


Biggest sandal selling sea 

son ever is just around the corner 

Be ready for it with the fastest promo 

tion sandals in the country, extra special LION SANDALS. Unsur- 
passed for styling, quality, materials and fine workmanship, their plus 
features like Mold-Crepe soles, 
And you'll feature LION SANDALS 


features make extra soles 


with LION 


in the volume making price bracket 
$4.95. Get aboard this profit special today 


Style-wise 
sandals 

for men, 
women 

and children 


exclusive 


$2.95 to 


INC. 707 Broadway 





WEST COAST SHOE TRAVELERS ASSO 


CIATES, INC 


Lopes \ 
an ATOM BOMB — 


Pa 


j 


ZERO HOUR, MAY 20, 1956 
site LOS ANGELES 


ALEXANDRIA, BILTMORE AND HAAS BLDG. 
FOR RESERVATIONS 
DAVE KLINESMITH 


EXECUTIVE SECRETARY-TREASURER 
820 HAAS BUILDING — 
LOS ANGELES 14, CALIF. TRinity 3688 


219 W. 7th STREET 
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Color Confusion 
Problem for Retailers 


Editor, Boor AND SHOE RECORDER 


After 22 years retail 
shoe business (midly successful), I find 
myself in a very position, I 
don't know how to buy any longer 
when we were informed 
of Easter as to just 
the thing. I would 
and buy an 
customers 
with their 


experience in 


peculiar 
' 
Time was 
far in advance 
what color 
guide myself accordingly, 
abundance of the color my 
want to 
Easter bonnets 
Well this 
last few, my 
many more than one 
thing for Spring 
How am I, a small town retailer, to 
color the will want, 
themselve 


would be 


would coincide 
been the 
that 
color would be the 


season, as it has 
sources informed me 


gals 
manufacturers 


know which 

when the 

don’t know? 
So, in to cover my self, ] 


orde buy 


two or three of each color 
There is can’t be 
will click, 


20 or 


one consolation, I 
all wrong. One of the 
so that I am fairly certain I'll be 
2 per cent correct 

Sunday 


colors 


Comes morning and I pick 


178 


up the big city how the 
big fellows picked them. 

No. i department 
passed up all colors for their ad read 
“Straw in the Wind.” Maybe they are 
They figure that with the Spring 
weather we've been having the last few 
years, the female population 
Spring shoes so they’ll turn to 
wear them for Spring and Sum 
They didn’t figure on snowstorms 
and blizzards two weeks before Easter 

No. 2 department store expresses the 
feeling that they are, “In a Blue Mood.” 
That’s good for me; I bought seven 
hoes in this color. I hope my 
ers catch on to the same mood 

A large individual city 
half page ad telling the 
Natural” as all shades of beige will be 
the colors for Spring.’ 

Still another department 
forms the public that “Glistening Blac] 
Patent Leather” is the have” 
hoe this season 

Still another large store 
that Wedgwood Blue is the 
eason 

All this leaves me in 
ing situation, as IT know 
bought 75 per cent wrong 


paper to see 


store evidently 


right 
want 
straw 
shoes, 
mer 


custom 


store has a 


public to, “Be 


store in 
“must 


advertises 
thing thi 


perple x 
have 


a very 
I must 


Shoe suppliers will argue that we 
will be in a better position to sell three 
Tain’t so. We 
could sell more than one pair when 
hoes averaged $5.00 to $6.00, but to 
$10.95 per 
sell a 


pairs to each customer. 


pail 
girl 


day at an average of 
we have all we can do to 
one pair. 

We at Noel's 
New Hampshire, 
the fact that if a customer 
than pair 
how to do it as well as the 
salesman 

Wardrobe 
it comes to spending $10.95 for a pair 
of shoes! 

At this point I just 
for 240 pairs of Summer shoes 
a dent into our Spring 


Bootery, Portsmouth, 
ourselves on 
can be sold 


know 
big city 


pride 


more one of shoes we 


spending is limited when 


bill 
and we 


received a 


haven't even put 
shoes. Ho-hum 

I feel that the 
on the spot 


manufacturers put the 
If 1 get left with 


tock, it sim 


retailer 
75 per cent of my Spring 
that I will have 
capital to spend for 
Smarten up, Mr. 


fine yourself to one 


ply means o much le 
next 
Manufacturer, cor 


which 


season 


color, decide 
them. Just name 
and the 


we'll sell 
but 
customers too. 
What do you say Brother Shoe 
Are you in the position, or 
I alone lost the knack of b iving”? 
JOSEPH POSTERNAK 
Noel’s Bootery, 
Portsmouth, N. H 


it will be, 


the color, don’t confuse us 


Dog? 


same have 


Prop letor, 
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NEWS OF THE 


Salesimen AND SU, | ICTS 


Gro-Cord Shipping Soles and Heels Again 


An unfamiliar sight for six months, a Gro-Cord Rubber Company trailer is seen 
leaving the piant in Lima, O., with one of the first shipments of soles and heels 
following settlement of the drawn-out strike against the company. 


The Gro-Cord Rubber 
shoe industry’s largest 
specializing in work and 
again making de 
and heels after the 
six-month labor 


LIMA, O 
Company, the 
manufacture} 
soles, 1s 


afety shoe 


liveries of sole 
ettlement of a long 
dispute 

The new two year contract was 
signed by Gro-Cord and Local &5, 
United Rubber Workers of America 
(AFL-CIO), with production resuming 
immediately 

In describing the new pact, Gro-Cord 
Forest Moor, said, 


of our new contract provide a 


“Terms 
tability 


president, 


that enables us to assure our customers 


of an uninterrupted flow of even bet 


ter quality materials and delivery ser 


vice than previously offered.” 
The Gro-Cord plant is re 
mal production rapidly. Initially, 
has been concentrated on 
Neo-Cork, Gro-Cork and 
and heels. Other sole 
in the Gro-Cord line will be 


iminy nol 
pro 
duction Neo 
Cord, Kin 
“oR” 
he els 
for delivery 

Mr. Moor also announced that J 
McKindsey, 
and D. J 


have resigned 


soles and 
ready 


soon 


vice-president and sale 


manayer, Wrigvlesworth 


Orders and inquirie being han 
died by Gro-Cord’s district 
and E. L. Babcock and 
at the home sales office in 
Cord reported its Lima telephone num 


Lima 4-563) 


are 
manape! 
Frances Raine 
Lima. Gro 


ber has been changed to 





Supply Die Blocks to Wilner 
For the past sev 
Irish Brothers 
tablished as 


BUCKFIELD, Mb 
the 


lony « 


eral months Com 
pany, 


facturers 


here, manu 
of quality wooden die block 
has been owned and operated by But 
Wilner. Mr. Wilner has been asso 
with the Wilner Wood Product 
Norway, Me., 
many 
Brothe 
kill in exacting 


The Irish 


upplying 


ton 
ciated 
Company of manufac 
turers of wedgie heel for 
and brings to the Irish 


a backyround of 


Com 
pany 
woodworking 

srothers 


wooden dis 


processes 
has 

to the 
for 


Company been 


block 


industries 


shoe industry 
and othe more than 7¢ 
years through 
Amony current distributors i 


Shoe Product 


distributor 
the Na 


Corporation 


Various 


tional 
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Foot Flairs Adds to Staff 


MARLBORO, MASS.—The design staff 
of the Foot Flairs Shoe Company here 
has been augmented by the addition of 
Charlotte Meier Mary Vissers, it 
announced by Kay the 


of fa and de 


and 


Sleater 


hion 


was 
company’s director 
ign 

For the last 14 


has been designer 


month Mi Meier 
for I Miller & Son 
which she was a 


of the 


Switzerland 


Company, prior to 
ociated with the de 
Hug Shoe Company in 
Miss Vissers trained for 
at the Fashion In 
Technology and the Parsons 
New York. Both make 
their headquarters in the Foot Flair 
office in the Empire State Building 


ign atelier 


a designing 
titute of 


School of 


career! 


1] 
Viil 


Design, in 


m aad 
Field and Flint Launch 


National Ad Campaign 


BrRocKTON, MASS For the first 
in its 99-year history, Field and 
Company, makers of Foot-Joy 

hoes for men and Foot-Joy golf 
are undertaking 


time 
Flint 
street 
hoe 
for men and women, 
a four-color full page advertising cam 
trade and national consume! 
The initial cons 
advertisement i cheduled to 
appear in the April 21 issue of the 
New Yorker, to be followed by ad in 
the May 7 and June 4 issues of Sport 
lliustrated. Boor AND SHOE RECORDER 
carries the color ads in the March 15 
und April 15 issue 

The copy the ads is built 
around the theme, “The measure of the 
“You can 


leader in 


paign in 


p iblications imer mag 


azine 


for all of 
reading in part, 
that he i 
tinguished in busi 
function Hi 


man 
tell at a 
his community, di 


ylance 
ness, favored at ial 


how verything he doce 


He naturally choose 


tature in ¢ 
he weal! 
And, from another ad 
ing Doug Ford, P.G.A 
action, “A breathtaking shot on a cru 
hole the goes wild \ 
new chapter is added to golfing history 
Look closely at the man. He looks every 
the that he 1 He 
the Foot 


in what 
Foot Joy how 
champion in 


cial crowd 


Champion 
hoe of 


inch 
weal 
Joy 
‘I he color 
renal 


Champion 


and style influences of the 


current ance in men weil 


are apparently taking strong 
particularly in golf 
to Clarke L. Wilcox, executive 
vice-president of the 
“While 
acknowledyed 
this 1 
: incorporated 


fashion 
hold 


cording 


hoes, «ac 
company, who 
ompany has alway 
the 


very fi 


aid, our ¢ 
leader in 
the 


Vibrant 


peen 
hoe industry, 
and 


tyling ; part of our reg 


sachenheimer-Lewis, Ime i the ad 


vertising and relation ayency 


for the Field 


publi 


and Flint Company 


Hill and Dale Representative 
Bartlett Com 
that Bland §$ 


and Dale rep 


BALTIMORE Dixon 


pany has announced 
\ndrews w 
resentative territory 


Henry W. L 


Mi Andrew j 


ambrecnt 


qualified ny previ 

buyer in 

past eignt 

throughout the South 

Mr. Andrew Wii ta) 
month and wil 


ters in Asheville, N. ¢ 


tn make 








New Last Machine Called Revolutionary 





John Jerro of Jerro Brothers, president of the Guild of Better Shoe Manufacturers, 

left, and Stephen Altschul, sales manager of Julius Altschul, Inc., right, listen to 

David Serling, president of the Sterling Last Corporation, explain some of the 
intricate highlights of the new Seidl last turning machine. 


NEW YORK An extraordinary de- 
velopment in last manufacturing was 
revealed to the trade press last month 
in connection with the opening of the 
new plant of Sterling Last Corporation 
in Long Island City, It started about 
nine months ago, when David and Ar- 
thur Serling imported three Seidl 
turning machines from Germany. These 
machines are revolutionary, since they 
turn a pair of lasts at one time instead 
of the old method of turning only one 
at a time. John Laycock, sales man- 
ager of Sterling Last said, “This is the 
most revolutionary thing that has hap 
pened lefts rights.” 

Sasically, the advantages of the new 
machines are the two-prong heel “dog” 
and the under “dog” that hold the 
block of wood in place by air pressure. 
Ky inserting the model in the exact 
position each time in the machine, the 
most accurate lasts possible as to con- 


since and 


toe 


tour and grading, are insured. 

In the Sterling plant, there are now 
the men who 
worked on the old machines have been 
trained to operate these new ones. As 
David president of Sterling 
Last, indicated, “We like to 
maintain the production as we 
the old building in New York. 
the facilities here and when 
machines have been used for some 
know better what 
Production of pairs is 
quicker than the old 
belief that these 22 new machines will, 
in eight hours, give us more production 
than 33 old ten 


or 


The production potential is 25 


22 new machines and 


Serling, 
would 
same 
did in 
We 
the 
time, we 


have 


will 
out 


we 
can turn 


way. It is our 


machines gave us in 
hours 
per cent greater.” 
Everything has been done in the 
Sterling plant to expedite opera 
Some of the facili- 


new 


tions 


important 


180 


ties at the new building include a vast 
areaway which allows trucks bringing 
the wooden blocks, to pull right into the 
building. By means of an overhead 
conveyor system, these blocks are 
dropped into huge bins, according to 
specific size. A suction-blower system 
the accumulated sawdust and 
makes it accessible for carting away. 
The model-making room is light and 
airy. Here the original models are de- 
signed and calibrated to the manufac- 
turers’ exact specifications of style, pat- 


collects 


tern, and contour. 

The general and executive 
have been carefully planned and there 
is a fully-equipped kitchen to take care 
of anything from a snack to a ban- 
quet. 

Extra 


offices 


space allows for still more 
company expansion within the new 
building. For the time being, however, 
the Sterling Last Corporation will work 
with the new machines to get the ut- 
most productivity. 






Put E-J Union Question 
Up to Arbitration, Union Asks 


BINGHAMTON, N. Y.— The Amalga- 
mated Leather Division, AFL-CIO, of 
the Binghamton Central Labor Union, 
trying to organize tannery 
employes of Endicott-Johnson Corpo- 
yation, used a large newspaper ad in 
an attempt to show that the shoe com- 
pany can afford to pay higher wages. 

The ad followed by one week a letter 
which the company sent all employes, 
warning of the dangers involved in 
the piecemeal unionization of Endicott- 
Johnson plants. 

The company letter emphasized that 
employes would gain nothing through 
a union, as wages and other benefits 
for many years have been as large 
as possible after making allowances 
for present and future stability. 

The union’s ad asserted that the 
22,226,854 net profit after taxes made 
by the company during the past nine 
years proves its powerful financial posi 
tion. It urged employes to “compare 
your raises with the 47 to 73 cents 
won by the rest of the union leather 
workers in America in the last few 
years. In 1955 alone the company paid 
out $5,339,989 in taxes. This is equal 
to $266.50 for each of E-J’s 20,037 
workers, or over $5 a week.” 

The union said it is so strongly con- 
vinced that the company can easily 
give a substantial raise in pay to all 
employes that it would like to debate 


which is 


the matter publicly or submit it to 
arbitration. 
Although the union has yet to be 


designated bargaining agent for the 
employes, it suggested that the com- 
pany submit the question of ability to 
pay to a govenment fact-finding agency. 
Cited as acceptable arbiters of the 
question were James P. Mitchell, U. S. 
Secretary of Labor; Walter B. Ma- 
honey, Republican majority leader of 
the N. Y. State Senate; Averell Harri- 
man, Governor of New York; Edward 
J. Corsi, former member of the U. 8S. 
State Department; Herbert Lehman, 
U. S. Senator, Democrat; or Irving 
Ives, U. S. Senator, Republican. 





Endicott-Johnson Expanding Plastic Counters Facilities 


JOHNSON CiTy, N. Y Endicott- 
Johnson Corporation is expanding fa- 
cilities for the manufacture of poly- 


ethylene shoe counters. The company 
will spend about $70,000 to recon- 
struct and enlarge a Baldwin Street 


garage as a new site for the poly- 
ethylene counter plant now operating 
on the fourth floor of the Challenge 
Factory. 

The enlarged plant will have 7,000 
square feet compared with 5,500 in the 


present location. When the new plant 
is completed about June 1, the Chal- 
lenge Factory space will be devoted 
to shoe manufacturing. 


The number of injection moulding 









machines will be increased from five 
to seven. The plant uses about a ton of 
materials a day to make plastic coun- 
ters for some 3,500,000 pairs of shoes 
annually. 

Endicott-Johnson was the first in 
the country to use polyethylene for 
shoe counters. It experimented with 
them in 1949 and began to use them 
in 1951. In 1953 the company bought 
its first injection moulding machine. 

Perma-Counter, the Endicott-John- 
son brand, is also made by a few other 
companies under license. Endicott 
Johnson also has three patents for the 
manufacture of polyethylene inserts 
used in Guide-Step shoes. 





Boot and Shee Recorder 











New Hood Executive 
Has Exceptional Experience 
WATERTOWN, MAss.—John C. Mac- 
Kinnon, new manager of footwear for 
Hood Rubber Company, a division of 
the B. F. Goodrich Company, has a 
background of education and experi- 
ence that makes him exceptionally 
qualified for the important post he now 
fills in the rubber footwear field. His 
appointment was announced in a news 
item in the March 15 issue of BooT AND 
SHOE RECORDER, 


JOHN C. MacKINNON 


Mr. MacKinnon joined Hood Rubber 
Company in the cost department 27 
years ago. He has also served as New 
York sales promotion manager, as war 
time manager of aircraft and plastic 
development and, from 1946 until h 
recent promotion, as manager of na 
tional account sales. 

After studying at Northwestern Uni 
versity, Boston University and Lowe!]) 
Institute, “Jack” MacKinnon rounded 
out his education at New York Univer 
sity. He resides in Wellesley, Mas 
and is a member of Wellesley Country 
Club and the 210 Associates. 


Lester Abrams Resigns Post 
With Laconia Shoe Company 
LACONIA, N. H.—Lester Abrams ha 
resigned his sales position after four 
and-a-half years of association with 
the Laconia Shoe Company here. He 
had been travelling Ohio, Indiana and 


Kentucky for the firm and was wel 
] 


known also in territories adjoining | 


these states 
He founded the Ohio Shoe Traveler 
Club in 1945 and was its first president 


At present he is a member of the}! 
board of directors, chairman of the| 


membership committee and represent 
the Ohio Shoe Travelers Club as a 
member of the Board of Governors of 
the National Shoe Travelers Associa 
tion, Inc 

During his 25 years in the midwest 
territory, Mr. Abrams has represented 
so0T AND SHOE RecorpeR, Pli Mode 
Shoe Company the General Shoe 
Corporation and Laconia Shoe Com 
pany 


April 15, 1956 


program, 


show is telecast in 115 markets 





Plan Stepped-Up Ad Drive for Esquire Shoe Polishes 


New York—A new expanded Spring columns in Good Housekeeping, 
advertising campaign on Esquire shoe ents’ Magazine, RN and American 
polishes was released by Knomark Journal of Nursing. An enlarged list 
Manufacturing Company, Inc., through of trade publications in the shoe, 
the Emil Mogul Company, Inc., adver- repair, food, variety and drug 
tising agency, here. 

This season’s drive is broader than 
last Spring’s in its use of metropolitan eye-stopping pose for the little-girl-in 
newspapers and transportation media. daddy’s-shoes of past campaigns 
Advertising on the American Broad- the current version, the happy, blonde 
casting Company network television haired child will be shown gaily 
“Masquerade Party,” will ing one of her daddy's shoes, while 
continue during Spring. The half-hour wearing the other, thus dramatizing the 
headline: “If 1 Were In Your Shoe 

The campaign will also include in I’d Lanolize Them With Esquire 
sertions ranging from pages to half Polish.” 


fields will be employed 


THE “LLANO” 


THE “CAPITAN” 


Always known for their advanced styling in top quality, easy fitting, long 
wearing boots, NOCONA presents two new numbers recently added to the 


large family of NOCONA BOOTS. See them wear them enjoy them 


The LLANO (1064) Chocolat The ‘CAPITAN Of The dia 
colored kip leather top and Color 5 NOCONA 
tan kip leather vamp are combined into wives it a rich appearance lop is of 
an appealing creation of simple beauty 


mond sutching of this new 


Color 5 tan kip leather, mad in |] 
Top is I2-inch California style with 
leather pulls, cwo rows of stitching. Has 
our new No. & toe with double medal 
lion stitching, and low shoe heel. Stock with new wrinkled and sutched toe, D 
widths, B and D heel ock widths, B and D 


These NOCONAS and many other styles 
appeal to men, women and children 
GOOD STOCKS MAINTAINED FOR PROMPT SHIPMENT. 


inch California style with leather pull 


Vamp is of chocolate colored kip leather 


NOCONA BOOT COMPANY, INC, 


ENID JUSTIN, President NOCONA, TEXAS 





Copy in all media will feature a new 


Huskies Unveils New Marbridge Quarters maeecsrnnneetinn sear eatig 


fo Aid Atomic Project 


Aw RN | A Wi i ‘WARY , 3 } STON United Shoe Machinery 


4% Corporation announced the signing of 

; % “a contract with the General Electric 
P 4 Company under which United will de 

’ velop, build and test reactor compo 
Pg nents for the Knoll Atomic Power 


Laboratory, which General Electric 
operates for the Atomic Energy Com 
mission. 

Approximately three million dollars 
are involved in the contract which 
provides for the operation of special 
facilities in Beverly, Mass., to test con 
trol equipment for the Submarine Ad 
vance Reactor under simulated operat 
ing conditions 

The new testing laboratory will be 
the first privately owned facility of it 
type in the country and will be ope 
ated by the Atomic Power Department 
of United’s Research Division 


Randolph Company Adds 


Huskies executives shown holding their first conference in new quarters during "lwo New Shoes to Its Line 

special reception ceremonies. Left to right are Richard Groberg, advertising 

manager; Hal Kessler, vice-president, merchandising; William Manowitz, president; RANDOLPH, MAss [wo new shoes, 

Sam Brotman certified public accountant; Arthur Fink, stylist, and Cliff Woellert, the Randy Golf King and the Randy 
national sales manager. Boatshu, have been added to the Spring 

and Summer line of the Randolph 


New YorkK—With an eye to the fu place their orders with local distribu 
; Manufacturing Company, here 


ture, the Hussco Shoe Company has ex tol 
panded its offices in the Marbridge Phe lighting, interior decoration and 


Building at 47 West Thirty-fourth the furnishings in the showroom, ex 
Street. here ecutive and general offices have been 


The former, according to President 
Joseph Cohen, has removable spikes in 
a rubber sole, high-wall welt for extra 


protection, yonge rubber insole and a 
A} t onth ro, they took ove carefully executed to give a maximum yee I » ‘ , 

wou ix months ago, tney Look over washable canvas upper in a moccasin 
amount of working efficiency and com 


for { 
William Manowitz, president 


an entire wing on the eleventh floor forepart pattern. ‘Lhe shoes come in 


and proceeded to convert it into a most f vrown and navy blue 
0 


uttractive headquarters for Huskies : The latter, with duck upper in either 
ieht. | ht ' all Huskies, held a special reception to hit k 
pacious, light, brig and air-condi , whi yr navy, has : on-sii , ~ 

ee dg ” adil a : celebrate the occasion More than 300 _— sia si p.seNee Pp ac etal 





tioned. They have created an effective : . : 

“ ; persons, family, friends, a few sup 
howroom with the latest visual and pliers and some representatives of the Mriedman Shelby division of Interna 
functional display fixtures for the many press, came to inspect the new offices tional Shoe Company 
lines and styles they produce and to extend congratulations Roscoe C. Hauser, who represented 
One of the company objectives in Buyer from all over the United the women’s line n San Antonio, 
this expansion move and the extra em States, who come to New York during Texas, for 36 years, retired April 1. 
pha is and planning that went into the the Popular Price Shoe Show will have He wa ucceeded by Charles LL. Spur 
showroom, was to have a national head- 4p, opportunity to see these offices. They gin, who has been representing Fried 


quarters, located in New York, where have been invited to attend the Huskies man Shelby in western Oklahoma 


buyers from all over the country could — trade opening April 29 and, at the same Another veteran KFriedman-Shelby 
come to look over the new season’s time to see the Fall, 1956, and back-to alesman, C. L. Drake, who carried the 


tyles, make their selections and then chool lines. complete line in Oklahoma City for 





oie : pe " years, seg aig on April 1. oe 
‘ ‘ 0 as eC aken ¢ 4 r\ *( Pas 

Friedman-Shelby Assigns Three Areas 0°! ey uke 
women and Red Goose shoes for chil 
aren 

Dabney Tolson will carry the male 
line of Kingsway lk riedman-Shelb 
and John C. Robert hoes in this area 
Mr. Tolson’s present western Oklahoma 
territory has been expanded to inclu 
the Oklahoma City area 

Mr. Finley, a recent graduate of In 
ternational’s sales training program 
operated the Finley Shoe Store, Norfolk, 
Neb., for even yea and handled 
iF riedman-Shelby hoes there He w 


take over Mr Spurgin’s former west 
= 


CHARLES L. SPURGIN TED FINLEY DABNEY TOLSON 


ern Oklahoma territory. which has also 
been expanded to include Oklahoma 
Sr. Lours—Retirement of two veteran jit vy announced recently by City 


Friedman-Shelby salesmen_ brought ‘rs, western division sales manage! Both Mr. Fin and M1 
about three changes in sales personne!, women’s and children’s shoes for headquarter in Ok! 
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ACROBATIC Sandal 
It's NEW—It’s HOT 


Now, for the first time, Hollywood 

Products offers this Acrobatic Sandal 

to the shoe trade, in Men's sizes 8 

to 16 Also available for women 

and children in sizes 8-7 to L-9 

Made of smooth sueded-elk leathers 

in tan (fawn) and black, with a 

variety of other colors available; 

and the soles are made of well 

a chosen soft retan leather, and all 

sizes have flexible elastic ankle- 

bands. This line of nature sandals retails from one dollar to one-ninety 
five a pair. The company assures the shoe dealer of quick turnover and 
profits by fast deliveries and satisfaction guaranteed The many uses 
of this slipper include lounging, dancing, active sports and theatricals 
Orders should be sent to Hollywood Products, Inc., Post Office Box 625 
Columbus 16, Ohio, who are leaders in the theatrical shoe business, as 
manufacturers and distributors for more than ten years. Other producta 
of this company are Hollywood ballet dance slippers and Hollywood 


BRANDED sk aes 
i OS S KEEP ABREAST OF YOUR 


MANUFACTURER'S ADVERTISING 
and Merchandising Plans 
... IN THIS ISSUE 


. . And in EVERY Issue of 
BOOT AND SHOE RECORDER 





at the P.P.S.S.A. 
April 29-May 3 + Rooms 1673-74 
Hotel New Yorker 


Broitman-Gaffin Shoes 
weowseastis WATCH FOR IT! 


146 DUANE ST. - NEW YORK 13, N. Y. 











children in northern 


Somers. Hodges, in New Division Spots ses aetage cide 


Lou yrrding 


JACK SOMERS LINGLE HODGES 


Sr. Loui Friedman-Shelby divi F of y pood 
ion of International Shoe Company a Lf oined 
has recently named Jack Somer ale 10 ompany as a repr 
representative for Grace Walker oe \rkansa He will make 
for women and Red Goose sho oO} as, his headquarter 
children in Kansas Announcement of thi 
Before his present appointment, M we made by Ru J. Ro 
me? represented Friedman-Shelb vision sale manager 
for everal months in the Pittsburgh dren’ hoe Mr 
and Dallas areas as a sales assistant . Potter ho ha 
Mr. Somer ha pent more than 1 M Rogers also an 
al in the retail and wholesale shoe vile Hodg has recently be 


field and was formerly a store mar al presentative for G 


ager for the old J. G. Gerard Company, } for women and Red Go 
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ACCLAIMED EVERYWHERE.... 


The GREATEST Shoe Improvement 


in 2000 Years! 


U. 8. Pat. 2,710,461 


7 Millions have read about it! 
7 Millions have seen it on TV! 


Developed by Nathan Hack and tested at University of Southern 
California Physiology Laboratories, the Ripple Sole is fast becoming 
the nation’s ‘walking habit”! Deep, resilient ripples roll like gym- 
nastic tumblers to absorb shock, increase the stride, add spring to 


the step, provide greater traction, insure “walk-on-air’’ comfort! 


For extra sales 


extra dollars, put Ripple Sole Shoes in your line! 


For men’s, women’s and children’s shoes! 


Other Beebe products: 
RUBBER HEELS, SOLES 


SOLING SLABS, TOP LIFT SLABS 
MOULDED TOP LIFTS, HEEL BASES 


See the RIPPLE SOLE at 


Room 950 Hotel New Yorker 
While at the PPSS 





Featured in. . 
Reader's Digest 
Collier's 
American Magazine 
Mass. Institute of Tech 
nology Magazine 
V.F.W. Magazine, etc 
and on television 
You Asked for it’’ 
Dave Garroway’'s 
“Today” 


Swan Boat,” etc 





(25) BEEBE RUBBER COMPANY 


Nashua, New Hampshire 


General Shoe Division Head Sees Record Jarman Year 


NASHVILLE, TENN.—“Business never 
looked better for the Jarman brand or 
for Jarman dealers,” was the report 
given by Earle T. Bumpous, vice-presi- 
dent of General Shoe Corporation and 
head of the Jarman Shoe Company di- 
vision In support of his statement 
Mr. Bumpous reported that the month 
of January was the biggest month in 
history for shipment of Jarman shoes 
He said also that the first 
quarter of the fiscal year is at an all 
time high 

“The millions of dollars we have in- 
vested in national advertising, and our 


to dealers. 


164 


constant efforts to maintain Jarman 
style leadership are paying off hand- 
some dividends in the form of more 
and more new customers, plus added 
volume and profits for our Jarman 
dealers,” continued Mr. Bumpous. 
“Jarman is in the very fortunate 
position of being in the price range 
($8.95-$18.95) where more than 60 per 
cent of all men buy their shoes,” he 
said. “Our brand has benefitted from 
the tremendous growth in the middle- 
income families. Millions more men 
are now able to afford the better prod- 
ucts in the middle price brackets, and 


they are demanding the best known, 


nationally advertised brands. 


Lane to Cover New England 
For Queen Quality Shoe 

St. Louts—Howard M 
appointed New England sales 
tative for Queen Quality Shoe Com- 
pany, it was announced by Robert A. 
general manager, Queen Quality 
International Shoe Com 
Charles Jos 


vear after 20 years’ 


Lane has been 


represen 


Black, 
division of 
He 


retired earlier this 


pany succeeds who 


ervice with the company. 


HOWARD M. LANE 


Prior to his appointment with Queen 
Quality, Mr. Lane had been assistant 
general manager, retail division for the 
Keith 
retail 


which operates 


leased de 


Geo Company 


some 70 tores and 
partments. 


Mr 
century of 


Lane brings with him a quarter 
experience, 
legal Sh iT) 


tore 


Inge 


merchandi 
including 16 years with the 


Company as_ retail alesman, 
women’s merchandising manager. 
From 1947 to 1949 he travelled the 


six New England states for the General 


and 


Shoe Corporation 

In his new position, he will carry the 
Queen Quality line in Massachusetts, 
Maine, Vermont, New Hampshire, Con 
necticut, and Rhode Island 

He will make hi 
Quincy, Massachusett 
his first trip 
Anril 16 


headquarters in 
and expects to 


hein into the territory 


ahout 


Harriss on European Trip 


John F. Harri 
wife left here for 
Mr. 
International Ad 
on a consulting 
for the 
in addition to exporting and im 
hoe s 
and the like 

International 


LYNNFIELD, MASS 
accompanied by hi 
an annual 10-week 
Harri 


visorv Service, carrie 


trip to Europe 
company, 
and advi ory service hoe in 
du trv 
porting . leather, shoe machinery, 
Service is 
agent for 
shoe machinery 
England: Reginald Dickens’ 
full-grain aniline kip and calf linings 
also made in England: and Forzinetti’s 
men’s shoes made in Milan, Italy 


A dvis ory 
the exclusive American 


Hawke 


made in 


high-speed 
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NSTA Officers and Directors 
Hold First Mid-Year Meeting 


St. PAUL, MINN.—The first mid-year 
reeting of officers and directors of The 
National Shoe Travelers’ 
Inc., was held at the Saint 
March 24 and 25. Those in attendance 
were: Ray C. Randall, Ted Hinds, 
Richard D. Graffis, Paul D. Cook, E. J. 
Trench, Robert J. McElroy, Keith Mc- 
Carthy, Lester Abrams, R. P. Duvall, 
Philip Landish, B. R. Davis, E. L. 
Miller, O. B. Heaton and Dave Kline 
smith. 

For the first time in the history of 
NSTA news bulletin will be mailed 
quarterly to all members. This will 
the means of keeping the membership 
fully informed of what their National 
is planning and doing for them. The 
first is cheduled to be to 
the membership in June 

It was suggested that 
Shoe Manufacturers’ 
vited committee to 
with representatives of NSTA to dis 
cuss problems of mutual benefit to both 
groups. 
will 


Association, 


Paul Hotel, 


a 


be 


sue i mailed 
the National 
Association be in 
to appoint 


a meet 


A folio is being prepared and 
mailed to all members 
full details on the fleet 
plan, National Travel-Dine, 
ship drive and insurance plan 


he giving 
pure hase 


membet 


Cal 


The Hotel Hamilton in Chicago ha 
been selected as headquarters for the 
16th annual convention of The Na 


tional Shoe Travelers’ Association, Inc., 
October 24, 25 and 26, 1956. An added 
this year banquet 
Thursday night. 


feature will be a 


Richard N. Sears Named 


Treasurer of Bates Shoe 


Stockholde 
Company, 


of the 
recently 


WEBSTER. MASS. 


Sates Shoe here, 


elected Richard N. Sears 


as treasurer, 







































































RICHARD N. SEARS 


a position left vacant by the death of 
his father, F. I. Sear He will cor 
tinue also to serve as executive vice 
president. At the same meeting, Pau 
H. Pearson was elected assistant tre 
urer and John E. Craver was made 


Both al made 
board of directors 
are E. A. (¢ 


Ryan, sale 


secretary o were mem 


bers of the 


Other officers 


dent; 


raver, presi 


and | E. Vice-presi 


April 15, 1956 


dent. The board of directors consists 
of all officers and also includes Andrew 
J. Carrington, William A. Cash and 
Bates B. Crave) 
California Cobblers Holds 
Four-Day Sales Meeting 

Los ANGELES—Walter Braun, 
dent-designer of Cobbler Inc p! 
viewed his new Fall collection f 
California Cobblers April 14. Cobble 


sales 


representatives 


arrived then for 
and I 


a four-day sales 
ing 


promotion mee 































































































Mr 
the 


Louis C, Weld 


new Cosyt 


u 


wilh 


President of G 


ureical hoe 


Che 
ot Deni 
“Tt 


ents to meet the expense of corrective shoes 


s usually a problem and a hardship for par 


“This was brought home to me 


when one ¢ 


f my 
shoe. I 
had 


something about it. 


a surgical was amazed at the 


price she lo pay and decided 


“We put all 57 years of our shoe-making 


experience into designing a brand-new sur 
gical shoe without sacrificing quality 
customers can afford to buy it and it is avail 
able to you at a low price, You can offer par 
ents a real help 


friends and customers for years to come. 


COLOR: White, Elk SIZES; 06 


Fuil poirs 








MAIL COUPON 
NOW FOR 


SEND 


NAME 


TRIAL PAIR ON / 
APPROVAL /': . 








hrowus 


very clearly 
daughter's children needed 
high 


to do 


Your 


and make those parents your 


“Let me tell you about the new Cosyfoot 


ADDRESS 


Part of the new « liection was the 
Moccaround, with a more than 3,000 
000-pal old history, which has now 
been expanded as a Moccaround Last 
New, too, i a last called Eneore, an 
adaptation of the Betty Last A high 

rnt in the lect n vere the new 
at-home” shoe 

\ttendin he howing were = ¢ 

( ale representative Ralph Cohen 
from New York: BR J Culberso 
Tennessee; Ra A. ale Roche Ca 
fornia; A I Foste) Arkansas; 17 
Hole Washington H Ro Mall 
Georgia and Ray P. MeCart | no 


"here’s a surgical p 
walker your custo 








split pairs or single shoe orders fill 


G.W. CHESBROUGH, INC. 















Straight last 
gid sole 
prevents buckling 
or warping 














wh Co howing 
Browne splint 
rgical, It's designed for use with or without 
Denis Browne or night splint It's a pre 
ilker on a straight last. The open toe allows 
for normal growth. You can see toes are 
correctly aligned, You can make sure the hee! 
is Set fully down in the shoe 
Notice the toe area 1 is wide as the ball 
measurement. This allows the foot to grow 
traight, without pressure from inner or outer 
edge. This shoe is made to hold its shape 
Write for a trial pair of these moderately 


priced surgical 


dic 


Show them to your orthope- 


surgeon and pediatrician, Test them with 


him and get his approval. Then take advan 


tage of the opportunity waiting in this field.’ 


0,1, 2, 3, 4—narrow and wide 


no extra charge 





797 SMITH STREET + ROCHESTER 6, N.Y 














-—— 


be ae ee om = « 








‘Sylflex’ Tanners Increase 


CM Lake Ge - 100 Per Cent, Report Says 

- . Ga MIDLAND, MicH.—A 100 per cent in- 
crease in the number of tanners of- 
fering Dow Corning’s Sylflex tanned 






leather was registered during the past 
month, R. E. Vidal, Sylflex sales man- 


_ ‘There’s a profit for YOU 











, , , ager, announced. This raises to 10 the 
in this Dickerson Shoe... number of major tanner now using 
antl ae. Dow Corning’s silicones. 











New Sylflex licensees are Armour 


THE AVONA on a 16/8 heel, featuring 




















“ cool nylon lace for a cool profit! Leather Company, Chicago; Dominion 

> F IN STOCK FOR SPRING Immediate lfanners Ltd., Winnipeg, Canada; 
: et “avie aw: ag ay Co any rane 
°y, ; delivery in Maple, Flight Blue, Black Eagle-Ottawa Leather cA yg ' eg 

% Haven, Mich.; Albert Trostel & Sons 


Company, Milwaukee 

Tanners previously offering Sylflex 
tanned leather include A. C. Lawrence 
Leather Company, Peabody, Mass.; 
Northwestern Leather Company, Bos 
ton; Endicott-Johnson Company, Endi- 
cott, N. Y., and the S. B. Foot Tanning 
Company, Redwing, Minn. Sole leather 
licensees are Eberle Tanning Company, 
Westfield, Pa.; Middleburg Tanning 
Company, Philadelphia, and the In 






8 Suede and White Kid .. . all with 

: matching lace. There’s time also 

for make-ups in almost any combinations 
you'd like, if you act quickly 














ternational Shoe Company, St. Louis. 









Bickel Succeeds Jones 
As Accent General Manager 
St. Louis Arthur D. Bickel has 
been named general manager of the 
Accent division, International Shoe 
Company, it was announced by Albert 
V. Wheeler, general manager of the 
women’s specialty division. Mr. Bickel 
was formerly sales manager of Fried- 
man-Shelby’s eastern division. 













the Smart Shoe 
Ov that's Really 

Comfortable. 
OVER 3 DOZEN STYLES IN STOCK — HUNDREDS 


FOR MAKE-UP. BE SURE TO HAVE A DICKERSON 
SALESMAN CALL ON YOU. WRITE OR CALL TODAY 


THE WALKER T. DICKERSON COMPANY 
Columbus 15, Ohio ° New York Office: 417 Marbridge Bidg. 



























green Pk PE 










ARTHUR D. BICKEL 









‘ . . . ‘ . . ‘6 . * : : . 
Goldstein Entertainment Chief, 210 Associates’ Banquet He started with Friedman-Shelby as 
a sales trainee in the sample room in 

Boston—George Dempsey, president allied industries who has rendered dis- June, 1934. Within six months he be- 
of The 210 Associates, has appointed tinguished service. came salesman for women’s and chil- 







Robert Goldstein, treasurer of the Past awards have gone to Lawrence’ dren’s shoes in the St. Louis area. He 





Plymouth Shoe Company, as chairman Sheppard, The Hanover Shoe, Inc.; was named sales manager of the east- 











of the entertainment committee for the Julius G. Schnitzer, United States De- ern division, women’s and children’s 

"10 banquet to be held on the evening partment of Commerce; A. W. Berko- hoes, in 1944, 

of May 1 at the Waldorf-Astoria in witz, Bourque Shoe Company, and Mr. Bickel will make his headquar 
ew York. This is the fifth time Mr. Songo Shoe Manufacturing Company; ters in St. Louis, where the company 

Goldstein has been chosen for this im Kverit B. Terhune, Sr., former pub- has general offices. Accent is a fashion 

portant post lisher of Boor AND SHOE RECORDER; line retailing from $7.95 to $10.95, dis- 
An additional feature of the banquet J. F. McElwain, J. F. McElwain Com- tributed through department stores 

will be the eighth annual award of the pany; David P. Wohl, Wohl Shoe Com- and shoe stores with suburban outlets. 






T. Kenyon Holly Plaque, given yearly pany; and Louis H. Salvage, Louis H. He succeeds Edward P. Jones, who re 


to a member of the shoe, leather or Salvage Shoe Company mains unassigned 














and Shoe Recorde: 
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Viee & 
~ glad you waited for IDEAL'S fall line 


et: 


You'll be money ahead, because it has 

@ Exciting eye-appeal 

@ Complete selection for tots to teens 

@ Ruggedly constructed, long-wearing styles 
* Complete in-stock service 

@® Regular national advertising 


@ Commended by Parents’ Magazine 





Baby Classmate $3.95 retail 
Black Hawk Pride 
Classmate True Posture Shoe $6.95 retail 
Active Maid Authentic Fashion 

$6.95 to $7.95 retail 






Posture Shoe $5.95 retail 








Rugby Rovers For s0Y by Cla mate 
$7.95 to $8.95 retail 





For added profits, added turnover, added prestige 
for your store, be sure to preview these popula: 


Ideal brands. They'll be fall’s top sellers 


IDEAL SHOE MFG CO Division of Mid-States Shoe Co 
e e Milwaukee 12, Wisconsin 
















Six Retiring International Men Succeeded (°08 ee 
“or Roberts, Johnson & Rand a i 


ales trainee 16 years ago. In 1041 he 





Va ent to Michigan, continuing a i 











company repre entative until 144 
vhen he entered another line of bu 

ne Karly thi year he returned t¢ 
tne division Hi territory nelude 
northern Wisconsin and the penis i 








of Michigan. Mr. Olson makes his head 
quarters in Eau Claire, Wi Antor 
Olsor videly known 1 tne Michigan 


retail shoe trade oied the compar 





1931 a“ it Michigan representative 
























arrying the yveneral line 
Marvin V Zimmerman ha taker 
L. R. FREUND JAMES A, OLSON MARVIN V. ZIMMERMAN recog icagpiinieacsonggr gg ile -<atige” 
St. Louis Six veteran salesmen of women’s and children’s line He j merly erved b William Lee Ru 
International Shoe Company retired making his headquarters in Des Moines, Mr. Zimmerman joined one of the spe 
April 1. Announcement was made re lowa My Stanford ha represented cialt branche of International hoe 
cently by Howard J, Donahie of Rob RJ&R for the past 30 years. Company in 1941. In 1946 he became a 
erts, Johnson & Rand, northern division L. R. Freund ha wceeded Max FE representative for Robert Johnson 4 
sales manager for Trim Tred shoes for Fuhr in northwestern Illinoi A yet Rand and was assigned to cover ‘ 
women and Poll-Parrot hoes for chil eran of almost 25 year vith the con rinia. Mr. Zimmerman was transfe ed 
dren pany, My kreund ha erved a fa to the Ohio territor n 1953. Mr. R 
The new appointments and the m« territory alesman and as a_ house who being replaced Mr. Zin 
they succeeded are as follow alesman At various time he repre mat a l6-yea eteral 
W. E. Coveney succeeded Harry D ented the division in Ohio. Illinois ar npal , p } 0 
Stanford in central Iowa sefore joir Indiana. He is making } headquarte? trict 
ng Roberts, Johnson & Rand a yea) n Springfield, Il]. Mr. Fuhr, the oldest 2 P. Pyne ha seceeded FR 
ago, Mr. Coveney represented the | ; alesman in this group noint of se Me Wilkersor t+ of 
tubber Company’s footwear division in vice, having spent almost 42 years wit West Virginia and a part of Mar 
the Pittsburgh area from 1951 to 1955. the division, joined the ompal i Pyne , has had exten 
Throughout the past year he has cov 114 as a salesman in Illino nerience in the reta ind wih 
ered central Ohio for the division’ In the state of Michigan, James A {Tur O NEXT PAGE, PLEA 
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Your Spwitation, OM... 


While at the PPSSA Show, come and see 
our enlarged and attractively-decorated, 


modern showrooms. 


Find out why 


SEBAGO-MOC 


... 1S America’s fastest-growing line! 


If you can't come to the show, send for Sebago-Moc’s 


new catalog. 


SEBAGO-MOC COMPANY _wesrsrook, MAINE 


U. S. Army Trying to Adapt Leather to Harder Usage 


SALEM, MAss Current research 
work in the leather field was described 
at a meeting here of the New England 
Tanners’ Club by C. W. Mann, chief 
of the Leather Technology Branch, tex- 
tile, clothing and footwear division at 
the Army Quartermaster Research and 
Development Center in Natick, Mass. 

Mr. Mann cited the basic objectives 
of the Quartermaster Corps’ 
technologists as the 
strategic materials, improvement of the 
water resistant qualities of leather and 


leather 


conservation of 


increasing its comfort, durability and 
He stressed research 
efforts 


storage qualities. 


and development designed to 


related to the 
upper, glove and 
evaluation of 


solve specific problems 
use of 
strap and an 
chrome versus retan tanning methods, 
plus preliminary findings in chemical 
tanning 

One 
program, he 


insole, 
leathers, 


sole, 


of the army’s research 
said, is to increase leath- 
only to water but 
also to acids, oil and gasoline. Another 
is to find leather treatments which will 
ensure that the finished product can 
withstand extended periods of storage 
under a wide range of climatic condi- 
The need for effective fungicide 
treatments also was stressed. 


object 


er’s resistance not 


tions. 


Six Retiring International 
Representatives Succeeded 
[CONTINUED FROM PREVIOUS 


Johnson & 
October 


PAGE | 


Rober ts, 


ince 


field, joined 
1955, 
erving aS a sales ass) 
Mr. Wilkerson 


1933 as it 


noe 


Rand in and has 


been tant in 


Ohio joined the divi 


ion in Virginia 
tative 
Ted L 
] 


sale repre 


repre en- 


Lynch has been appointed 
tand shoes 
for men and Randcraft shoes for young 
Illinois and 
southeastern Iowa. Announcement was 
Percy B. Wendt, northern 
division ales manager, men’ and 
boys’ line Roberts, Johnson & Rand 


of International Shoe Company. 


entative for 


men and boy In western 


made by 


Givision 


TED L. LYNCH 


Mr. Lynch will 
ters in Davenport, la. Before joining 
Roberts, Johnson & Rand a 
Mr. Lynch was a salesman for the Rice- 
Stix Dry Goods Company in Arkansas 
and Louisiana. During the past year, 
he has served Roberts, Johnson & Rand 


make his headquar- 


year 


ayo, 


in various territories. 

Mr. Lynch succeeds Russell S. Tharp 
has represented the division for 
than 27 years, with the greater 
that time being spent in the 
Illinois and southeastern Iowa 
Mr. Tharp retired April 1. 


who 
more 
part of 
western 
territory. 


International Shoe Assigns 
Elias to New York City Area 

St. Lours—Great Northern division 
of International Shoe Company has ap- 
pointed Jason Elias sales representa- 
tive for the metropolitan New York 
City area, Hugh Warren, division sales 
manager, announced recently. 

The new 
wide background of retail merchandis 
ing experience. He formerly carried 
the Sundial] line in the East and at 
one time was manager of a retail 
shoe store in Lawrence, Mass. Prior to 
joining Great Northern, he represented 
a knitwear mill 

Mr. Elias is a former captain in the 
Army Corps of Engineers. He is a 
graduate of the University of Massa 
He Murray Kandel, 
resigned. 


representative has had a 


chusetts replaces 


has 


who 
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of his promotion to division sales man- demand, but also by the advance in the 
- cs " ager. He has been with International minimum wage, which took effect 
Call Special Meeting for May lL 27 years. His headquarters will be at} March 1, and means higher labor costs 
Sr. Louis—A special breakfast meet- the company’s general offices in St. for many producers. Some _ let-down 
ing of Shoe Women Executives has Louis. in the hectic output pace is likely over 
been called by its president, Helene : ‘ the balance of the year, the survey be 
O’Hara, for Tuesday, May 1, at the Shoe Industry Shows Stability lieves, with full year production ex 
Hotel Statler, here. Members attend- Vie tay a ; ov aw: pected to improve little, if any, on 
ing the St. Louis Shoe Show will be wan ape one manurnetarers last year’s record 577 million pairs 
permitted to bring guests to hear the have been turning = CwORT BS 8 
two guest speakers of the morning: record rate, says the Value Line Invest 
Marjorie Reich, director of fashion ad- ment pirated aes oy Aveo } ‘ facturers. th way avern 
vertising for Halle Brothers, Cleve- Bernhard & Company, in its current 10e manufacturers, the Survey avers 
land, and Louis J. Schaefer, general edition. . It concludes that this tendency is like 
sales manager of all Brown Shoe Com- Their energetic activities have been by to: Deeemne Gnene premeneees te the 
pany women’s divisions. prompted not only by a good level of future 
According to Thelma Neunebel of 
Deb Shoe Company, St. Louis program 
chairman for Shoe Women Executives, 
Miss Reich will discuss the planning of YOU CAN SELL MORE PAIRS 
shoe advertising, cooperation with local 
newspapers in supplying editorial ma- pp Ww TH 
terial, the use of TV and radio, fash- U ERED | 
ion shows, displays and other media 
of shoe promotion. Mr. Schaefer will 
speak on the prospects of the shoe busi- 
ness for Fall, 1956, and what a manu- 
facturer can and should do to assure 
his share of potential business. 


Shoe Women Executives 


Stability, rather than growth, has 
characterized the operations of the 


International Names Western Because 
States Division Manager 

St. Louis Marschall Arduser has | . 
been named sales manager for the White Shoe Care 
western division in charge of distribu- 


tion for John C. Roberts shoes for men 1s Easy with | 


and Kingsway shoes for men and boys, 
it was announced recently by Harold re 
F. Oyaas, general manager for Fried- 


man-Shelby division of International | 
Shoe Company. ‘ f 
| ; §: 
“* 


WHITE SHOE LEATHER 


MARSCHALL J. ARDRUSER 


Mr. Arduser succeeds the late J. 
Edwin Nelson. The western division 
includes all states west of the Missis 
sippi. In announcing the appointment, 
Mr. Oyaas noted that the advancement 
was made in line with the company’s 
policy of promoting men from within 
the ranks. 

Mr. Arduser joined the division in 
1929 as salesman in southern Oregon 
and northern California. He _ repre- 
sented the division in Washington 


State in 1952, and a year later was [I> WSSMPrerrraria lila rt iii tari Gl mee tana) 


transferred to the Idaho-Oregon terri- | 


tory, the position he held at the time | URZRURM AT Ta Rel te See Thi Se We rei) ee Bele) be ere ae ee 
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with Hard Crepe Soles! 


You don’t have to be a prospector to strike gold! Ex- 
expand your profits — with Comfit ) 
Slippers’ exciting, new hard-soled numbers! Over a dozen 
fashion-wise styles with smartly color-matched hard 
crepe soles for men and women 


pand your line 


iF 


io 


Ls 


SLIPPERS 


aaa 


. now ready 


to boost sales for you! 
Be sure to see them at the PPSSA Show! 


Come up 


us show 
rich” 
makers 


The PIC-SEE 
Slipper 


Beguiling, breeze 

light slipper. Avail 

able in varied materials 
and colors, with matching 
crepe soles, faille lining. Sizes 
4to9 


A VOLUME line 
for Department 
stores, Chain 
stores, Mail order 


or Jobbers 


to Room 


1017-18 and let 
you how to “strike it 
with these new profit- 
and the entire 
GOLDEN PROFIT line! 





Room 


1017-18 
Hotel New Yorker 











Men's and Boys’ 
Soft-sole 
Elk Moccasin 
Slippers 


Over 70 GOLDEN PROFIT styles for Men, 
Women and Children 


COMFORT PRODUCTS CO. 


12 EAST WORCESTER STREET, WORCESTER 8, MASSACHUSETTS 


U.S. Rubber Breaks Ground for New Branch Warehouse 


Boston——United States Rubber Com 


pany broke ground for a new, modern 
branch office and warehouse on 
128 in the Dedham-Westwood 
trial area which will improve the com- 


New En 


will be com 


Route 
indus 


ervice to expanding 
The 


September 


pany’ 


viand new building 


pleted in and will replace 


existing outgrown facilities in down 
Boston 

branch will contain 
located on a 


to it 


town 
The 


quare 


new 106,200 
feet 


five-acre plot 


and will be 


In contrast pres- 
headquarte: at 560 


the 


ent multi 


Atlantic 


tory 


Avenue, new branch will 


190 


warehouse with a mez- 


It will be steel frame, 


he a one-story 
zanine office area 
exterior of 


functional 


masonry construction with 
buff face brick It 
in design and will be equipped to pro- 


and 


will be 


vide improved shipping receiving 
facilities 
Of the total 


square feet for office space 


building area, 12,600 
will be air 
The 
office area will also have lunch, meeting 
The warehouse will 


conditioned and fluorescent lighted 


and display rooms 
have an area of 93,600 square feet. It 
will have electric fork lift trucks, and 
will be almost completely mechanized 


Reinarz Appointed Stylist 
By Mid-States Shoe Company 


MILWAUKEE Gilbert A 
known in the shoe manufacturing 


Reinarz, 
wel 
been promoted to stylist of 
and House of Crosby Square 
of Mid-State 
pany, of which 
division, have 

Mr. Reinarz, who ha 


trade, ha 
Air Film 
lines, official Shoe Com 


Crosby Square is a 
announced 

just ret irned 
from California where he met the trade 


and organization to discuss men’ 


Fal) 


department at 


ale 


new shoe styles and the line, ha 


been in the 


Mid 


production 
States for 20 years 
previously, ne had 
Shoe Manufacturing Company here. 
In discussing for Fall, Mr 
Reinarz predicts a trend back to brown, 
shades of Pine 


oft 


For five years 
been with Simplex 
trend 


brown, 


leathers, all 


but muted 


grains and crushed 
except for the heavy 
for northern 
demand for Italian 
four-eyelet tie 


for 


in lighter weight 


type of shoes designed 


trade, a_ bigger 
styles and 


Fall 


three and 


maple tone are anticipated 


pusine 


John R. Evans & Company 
Elects Stout Board Chairman 


CAMDEN, N. J R. Stout 
has been elected chairman of the board 
and chief officer of John R. 
Evans & Company, it was announced 
following the meeting of the 
board, held recently. EF. Sturgis Stout 


Gwynne 


executive 


annual 


a member of the board and 
capacity 


remains a 


will serve in an advisory 


R. GWYNNE STOUT 


Other office: the board 
are William F. 


as pre 


named by 
Hickey who continues 
Thomas J. Naughton, 
vice-president; James C. Roger 
urer, and Winfield S. Wilson, 
Newly elected to the board are 
Rogers and Andrew L. Van 
The latter is the son of the late 
L. Van Derslice, who wa sident of 
the company from 1952 to 1954 

John R. Evans & ¢ 
ninety-ninth 
facturer of 


merchandises a ¢ 


ide ne: 

, treas 
ecretary. 
Mr 
Derslice. 
Thoma 


pre 


ompany 18 in it 
manu 
The 


line 


leading 


leather 


year a a 


hoe ippe! 


company moplete 


of glazed, suede and grain leathers 


through it nation-wide sal offices 


and agent 
Recorder 
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Landis Buys Out Other Shoe 
Repair Machinery Company 
Machine C 


manufacturer of 


St. Louis Landis 


pany, St. Louis 


om 
not 
repair machinery, has bought all 
the Arrow Shoe Ma 
Company of that city, it was 
Victor Vohsen 


irchase price wa 


capital stock of 
chinery 
announced today by 


Landis president. P 
indisclosed, 
rhe Arrow 


engaged in the 
pecializing in 


company ha peen 
equipment busine 

machinery for 
manufacturing and repairing, since it 
founded in 1945. It also was a 
distributor of imported shoe machinery 


shoe 


was 


ROY SUTTON 


Arrow will be Landi 
ubsidiary, M1 


facilitie will be 


operated by 
wholly-owned 
aid. It 

maintained for 
traded for 


a a 
Vohsen 
primarily rebuilding 


ised machinery new equip 
ment. 


At the time, Mi 


nounced that Roy 


samme Voh en an 
Sutton, who ha 


Machinery 


old 
his Arrow Shoe 
to Landis, has 


dent 


Company 
named 
in charge of sales fon 

Mr. Sutton’ 
repair bu 


the 


heen vice-presi 
Landis 
the 
to when, at 
100 

repaired them and 
Ten 
owner of 
and F 
factory 

In 1941, Mr. S 
Wa hington 
national] 


experience in hoe 


dates back 
age of 15, he 


pairs of 


ine 
invested $25 in 
used shoe 
then sold 


wa the 


them year later he 


four shoe repair 


hop lorida’s first complete sho 


called to 


civillan, Wa 


itton Wa 
and, as a 
upervisolr of Army hoe re 


pail In thi 


capacity he purchased 
he equipment for, 
ised, Army hop 
1944 he 


the 


and set up and 


upery throughout the 
country. In Arm 
and 

Leaving 
sutton 


entered tne 
work 

1945, My 
Arrow Shoe 


carried on 
the 
organized — the 


Machiner y 


ame 


ervice in 


Company 


Miller & Bergmann Moves 


NEW York Mi 


manufacturer of casual footwear, 


ler & Bergmann Ine 


“~w quarter at 110 Green 


Ne facilities with added equ 


ad do ibled floor pace will ma 


ibstantia! increase in pro 


firm reported 


Rockingham Shoe Plans Move to Larger Factory 


| he 
New 


recently 


Rock 
Market, N. H 


that 


St. Louis ngham 
Company of 
announced 
into a new and enlarged 
for 

} 


Intrater, sale 


time Fall production, a 


Jack manage 
company 
building, 


The new 


from the old premis« 


floor 


more 


a modern one 
ranged for a 
operations than the 
building Company 


creased production 


clive advertisin) 


on Company, make! 


nd dre y party hoes 


a make-up line and 


department, with four ad 


annually on 
even ale Wie 
Rocking 


“xchange 


ham’ ale 
Building, 
Intrater make 


ind from where all 


| nsoles shrink... cles shrink 


Wetting and drying shrank the insole of this shoe... 


caused the shoe to shrink and curl... lost a customer... 


but a Farberized Insole would insure repeat sales. 


Here is why. Farberized Insoles resist 
shrinking, cracking and curling because 
they resist sweat and moisture. They 
preserve fit and comfort and add 
months to the useful life of a shoe 


all for just a few cents. 


L. farbar 


160 FREMONT STREET, 


WORCESTER, 


What 


process which replaces water 


is Farberizing? It is a special 


soluble 
tannins with stable fats and oils 

seals each individual fibre against mois 
ture and chemical attac k but retains the 


porosity of the leather. 


Farber Welting 
walks with 
the Shoe 





























1. WEDGED SUPPORT 

Special last grading permits room for 
patented medial longitudinal and heel 
wedge giving support and fit at inner 
heel where most needed. 
Patent No. 2,242,868 


corner of 


2. BEST ANKLE FIT 

Exclusive backport size grading of 
lasts provides best ankle and heel 
fitting of any shoe manufactured, 
without sacrifice of room in forepart. 


3. NON-CRACKING INSOLE 
Innersoles are guaranteed not to crack 
even when exposed to most extreme 
cases of foot perspiration. 


4. NON-GUTTERING INSOLE 
Innersoles guaranteed not to collapse 
or gutter because of patented process 
of construction. Gives smooth com- 
fortable wear for life of shoe. Patent 
No. 2,703,460 


5. STEEL ARCH SUPPORT 

Steel arch support imbedded in spe 
cial plastic guaranteed not to break 
down under body weight. Protects and 
supports weak or strong feet. Patent 
No. 2,290,988 


6. SPECIAL HEELS 

Special made rubber heels 4," longer 
than regular heels provide support un 
der center line of body weight where 
other shoes break down 


7. SPECIAL COUNTERS 
Counters of special design and special 
material resist run-over and spreading 
common in many shoes 





FOOT-SO-PORT SHOES, A Division of Musebeck Shoe Co., OCONOMOWOC, WISCONSIN 


The only shoe in the world 


back guarantee 











That’s a strong statement but the boys at 


Foot-so-Port are backing it up with a money- 


and a quality piece of 


merchandise that appeals to the 7 out of 10 
people who suffer from some form of foot 
trouble. That's a mighty big market with little 
evidence of changing as long as fashion de- 
mands that the foot be shoved into a shoe 


that’s decorative rather than functional. 


You can’t see comfort, you 
can only feel it because it’s 
built in on the inside. Saw a 
Foot-so-Port shoe in half and 
compare. You'll see what we 
mean when we say “the only 
shoe in the world made 7 times 


better.” 


Write today for your free copy of the “Inside 


Story of Foot-so-Port Shoes’ and details con- 


cerning an agency in your City. 





Knomark Company Advances Three Sales Executives 


New YorK—Melvin 


been promoted from national sales and 
to executive vice 
of Knomark Manufacturing 
of Es 


announced 


advertising manager 
president 
Company, Inc., manufacturer 
quire shoe polishes, it wa 


by Samuel M. Abrams, president. 


At the same time, the company ad 
from eastern 


Husch 


manager to vice 


vanced Joseph 


regional sales 
national sales 


from 


charge of 
Aaronson 


dent in 
Morton 


gional sales manager to vice-president 
of the western sales division. 


in charge 





192 


Birnbaum has 


presi 
and 
western re 





Mr. Birnbaum, 31, joined the com- 
pany in 1946 as an administrative as 
istant in the department. He 
was promoted to advertising and sales 
manager in 1950. Three 
received the additional 


sales 


promotion 
years later, he 
position of national sales manager. 
Mr. Husch joined Knomark in 
1946 He started as supervisor of Es- 
quire sho Middle 
Atlantic and was promoted to 
eastern regional sales manager in 1952. 
Mr. Aaronson Knomark in 
1948 as Esquire shoe polish sales repre- 


also 


polish sales in the 
tates 


came to 


made 


states. Four 
to west- 


midwestern 


entative in 


years later, he was advanced 
ern regional sales manager, in charge 
of midwest and far western states. Ac- 
tive in the leather and findings indus- 
try for 20 years, he was previously a 
Landesman 
and of 
Mil- 


‘ 
sale 
srothers 


Greenebaum 


representative of 
New York City, 
Tanning Company, 


waukee. 


. ve 
John Moyle Appointed Field 
, . ' 
Manager by Wolverine Shoe 
Rockrorp, Micu.—E. John Moyle 
was named field manager of the work 
hoe sales division of the Wolverine 
Shoe and Tanning Corporation at the 
opening of the company’s annual school 
here, it announced by R. H. 
Krause, executive vice-president. 


was 





E. JOHN MOYLE 


Mr. Moyle comes to his new duties 
from the Nebraska territory which he 
has covered for Wolverine for 25 year 
He first Wolverine in 1922, 
working in the factory as a repairman 


came to 


on “crippled” shoes. He later became 
an inspector and after two years in 
production force, 


travelling in Missouri and Iowa before 


joined the ales 
beginning his quarter-century in Iowa 

In his post, Mr. Moyle will 
handle assignments a 
well as in Muir, sale 
training 


new 
special sales 
assisting J. G. 
and 


manager, in recruiting 


of 


salesmen. 





Form Fashions Publicity Firm 
Hank 


man, has formed 


ANGELES well 
known public relations 
partnership with Lyn 
known as tl! 
specialize 
pub 


Los Levy, 
firm in 
Michaels It will be 
Henlynn Company and will 


‘ ne 
i rl W 


in advertising, sales promotion, 


licity and general merchandising in 
the fashion field. 
The new firm tarts off with some 


top accounts, including Delmar of 
California and the teenage style angle 
of the Gene Norman TV show. They 
also have an exclusive contract to edit 
make up the fashion sections for 
Magazine, newest of the teenage 
Levy brings 


and 
DIG 
monthly publications. Mr 


with him the exclusive advertising con 
tract for 


Aranov of California 
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Samuel L. Asch Resigns have been expedited by the latest pro- Some Brown Fall Prices Up 

a 5 s . duction engineering methods. Faber 
As Golo Footwear Executive Shoes’ new plant has increased the pro- St. Louts Brown Shoe Company 
2,400 pairs a day. @nnounced Fall prices on children’s 
meeting 


duction capacity to 
The company’s specialty is women’s and men’s lines at its sales 
popular price cement process shoe | Some hoes have been priced to retall 

Edgar Michaud, president and gen- at 50 cents higher in the children’s 
eral manager of the company, said lines and $1 higher in the men’s line 
“This expansion of our plant is our However, many shoes in all lines re 


declaration of faith in the continuing ™ain unchanged, The raise will aver 
about four per cent at wholesale 


NEw YorK—Samuel L. Asch has re 
signed as executive vice-president and 
member of the board of directors of 
Golo Footwear Corporation. 

Mr. Asch was primarily responsible 
for the evolution of Golo from a whole 
mae suhedie large and s poceserul masiu- growth of Canada and our industry.” 4&#e 
facturer operating two plants, Golo of Reverend Father A. Morel, parish cost 
Dunmore (Dunmore, Pa.) and G Fiat priest of St. Charles Garnier Church, In the pricing of the shoes recogni 
(Millersburg, Pa.) blessed the building. Dignitaries from tion has been given to the retailer 

After a brief vacation Mr. Asch will Quebec’s City Hall extended congratu need for higher mark-up, the company 


announce his plans lations aid 


Chicago Added to Jackson’s 
Coverage by E. T. Wright 
ROCKLAND, MAss. Burt Jackson, 
who has been with E. T. Wright & 
Company, since 1944, has had metro- t ‘ e 
politan Chicago added to the territory Y\ 
in which he will sell the men’s lines . 
manufactured by that company. He 
will continue to cover Indiana, Ohio, 
Kentucky, West Virginia and metro- 
politan Pittsburgh. 


ica 
in boots Young Amer 


wears today' 


STYLE NO. 3101% 


s N 
,ame OF 


«Ai Seis anton 


th Round | bd 


BURT JACKSON 


sefore joining Wright, Mr. Jackson 

was for eight years men’s shoe buyer 

for Famous Barr in St. Loui Prior 
to this he had been men’s shoe buyer ga 

for the Davis store in Chicago. For . n 

——_-* ize ra 

several years, also, he was associated full s 


with O’Connor & Goldberg in Chicago as $3.95! 


ge, {Oo retal 


9 3) 6 
1 4 2 

Sizes 4-8, BY/2-¥ 

Faber Shoes, Inc., Opens 

t , ° ‘ List 

New Factory in Canada 


ite for Price 
{2 p eR" ? Wr lesman's coll 
QUEBEC CITY, CANADA—Some 200 TS ora 
shoe retailers, suppliers, and friends ew! & 5. el poo WING 
of Faber Shoes gathered here to wit 44a fast growl 9g NOW SHO 


ness the official opening of the new Built to mee at the 
factory. style »d 10 


J demand, a te y Ss A 
In plant layout and equipment, it ungster, priced 10 Pp 


every yo 


ple ase 


at about Room 1405 
Yorke if 


rates as one of the most modern on the 


’ ; fitably 
North American continent. Completely retail 


pro 
Hotel New 


contained in a one-story building, Faber $5.95! a 3-6 
Shoes’ new factory has over 22,000 Sizes Br-3,% 


square feet of floor space at ground STYLE NO. 71 


level with an additional 7,000 in the 
basement. Block, 


th soe 


cet, insteP 


Noise and vibration are cut to a gvs 
minimum by mounting all machinery wey 


on felt and rubber, and attaching them oo 
; ga Delbert» 


to the terrazzo floor with glue. All c 
mart B80 


material handlings and flow of work quinn 


co. 
1 & SHOE MFO: 


massachusetl hes 


RO 
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ORTHOPEDIC FOOTWEAR 


RE RE EE A 





A MODERN CORRECTIVE 
SHOE FOR EVERY 


CO rthopedic NEcD 
TARSO SUPINATOR’ 


For the postural 
correction of 
fiat feet 


Se 





TARSO 
PRONATOR’ 


For club feet and 
metatarsus varus 
Pairs or single shoes 


—_—> 


TARSO MEDIUS" 
Straight, neutral last 
shoe. Detailed to 
match Tarso Prona- 
tor. Pairs or single 
shoes 

{— 


Tarso Shoes are prescribed by doctors 
across America. Write today for il- 
lustrated brochure and catalog sheet. 





OMPANY, IN 
Broadway, Yonker 


"TMARKELL 


- ee Fe oe 


LEOTARDS © 


Oe er ere oer 


LEOTARDS AND TIGHTS 


Whirl-a-Weve Leotards, Durene yarn, zipper back 
fastener Children: Short sleeve, $2.15 Long 
sleeve, $2.50. Adults, Short sieeve, $2.35, long 
sleeve, $2.75. Give sizes when ordering 





A. Chatila and Company 
5719 18th Avenue, Bklyn., N. Y. 








MANUFACTURERS OF BETTER DANCEWEAR 





ee rr er err 


JOBS 


ee OE er erm ere 


Everyone Who Knows Comes to BARIS 
SURPLUS SHOE STOCKS 
from best sources always on hand 
at action. prices 


H A by | S THE NATION'S FINEST 


CANCELLATION SHOES 
79-81 READE ST... N.Y.7 + WO 2-5180 


Trimfit Hosiery Names Okin 
Sales, Advertising Manager 


New York—Gene Okin has been ap 
pointed advertising and sale 
of Trimfit Hosiery, it was announced 
by Arnold Kramer, president. Mr. Okin 


has been associated with promotion de 


manager 


velopments in the hosiery field for many 
years, most recently with Rudin & Roth 

In his new capacity, he will admin 
ister an expanded merchandising pro 
gram for Trimfit, coordinating a step 
ped-up campaign of trade and dealer 
understood that Mr 
point 


advertising. It i 
Okin is mapping a comprehensive 
of purchase plan with special emphasi 
displays for 


on packaging and retail 


tore 


Red Goose Shoes Promotion 


Si. Lours—Red Goose shoes for ch 
dien currently sponsoring a nation 
vide contest to find a name for a ne 

ling, a pint-sized version of the Re 
‘;oose trade mark 


I’riedman-Shelby 


Shoe 


4 pokesman for 
International Com 


of Red Goose hoes, 


division of 
pany, maker 
orts that this contest is the 
cone Red Goose ha 

Official 


at Red Goose Dealer 


ponsored 


entry blant are available 


Prizes includ 
expense-paid vacation flights via Amer 
can Airlines, TV set 
portable record player 
kate 


plastic swimming 
nool a bic Vi le 


eooter and roller 


Vinyl Foam Idea Booklet 


Beprorp, VA The 
sion of Great American Industries, Inc 


Rubatex divi 


has released a 24-page idea application 
booklet on. it 
six standard colors 


viny! foam, available in 
white, blue, green, 

King Daywalt, 
of the sales development unit of the 


red, yellow, and pink 


division, said also that the foam can 


be produced in a wide range of color 


to meet specifications. 


~ ee O  ePr cr ee ee 


JOBS 


ee ee ee ee 


FOR OVER 40 YEARS 


Headquarters For 


CANCELLATION 
STORES 


All Price Ranges Quality Brands 
Lowest Prices Largest Stocks 


PPSSA Hotel New Yorker 
Room 1647 


bh toclmene 
MOSINGER-COHN 


St. Lovis 3, Mo 


i i 








235 Washington 


Where 
» Dy 


ed 


SLIPPERS 


re 


CUSHION-SOLE 
CASUALS 


... the big news for Spring and Summer 
. this popular finger-gore style in 
soft, pliable elk with buoyant Y 2 
12-iron cushion crepe sole. SA 
Retails profitably at $4.95 
Order Now for April and = 
May delivery ie 
Tan or Brown. Case runs of 12, 18 and 36 pair 
size runs 6-11. Minimum order 12 pair 
Write for Catalog and Price List 


HUBER SLIPPER CO., AVISTON, ILI 


ee ee 


WOMEN'S SHOES 


i i die 











Fos Mocs 7 


TO RETAIL 


IN STOCK 


Sizes 

3% to 10 

AAA 10 €C 

BROWN © BLACK 
BURGUNDY © RED 
Classic styling ond value 
with supple leather. Superbly 
detailed with quality built-in 

features. 


SALES TERRITORIES OPEN 


FOSTER SHOE CO. 


ROWLEY, MASS. 


7 SINCE 


hoe Recorder 
















































































id 
| We have sev pen oe © side line reg 
WANTED Bie: egg ngeme Son f -¥ g 
stock ‘ w priced laventta Footwea 
A pe erritories are well established 
S 7 6% ymmission, plus bonus. Write 
a esmen NEIL CARLSON, SALESMANAGER 
SEABOARD NATIONAL SHOE COMPANY 
529-535 W. Pratt S$t., Baltimore 1, Md 
Mishawaka Rubber and Woolen Mfg. Company, makers of Red Ball Water 
proof Footwear, JETS Tennis Shoes and Famous BALL-BAND Summerettes 
offers an unusual opportunity for competent salesmen between 25 and 4 SALESMAN WANTED 
years of age in a number of territories in various states. Guaranteed income To carry Line of Children’s, Pre-Welts and Ce 
and reimbursement for traveling expense advanced weekly against commi ments. Luther Brand, Stock and Make Ups; Com 
sions. Established distribution, plus a quality line backed by national ad mis - ly - ee i hays ne ry 
vertising and complete retail promotion program. Thorough training program or Texa Re ty with aaaeinal m 
Retail shoe background desirable uate model om required THE KEPNER SCOTT SHOE CO. INC 
Interested applicants write directly, giving telephone number and com Orwigsburg, Pa 
plete resume of background t feo 
R. E. Kurtz, c/o MISHAWAKA RUBBER & WOOLEN MFG. COMPANY, Mishawaka, Indiana FOUR SALESMEN 
LIBERAL DRAWINGS Territories Tennessee Mississippi Ar 
kansas, Louisiana—Oklahoma and Kan 
for sas Maryland Virginia West Virginia 
EXPERIENCED SALESMEN ond Eastern Panniyiania: oko Oregon 
and Washington—to sell well known line 
Exclusive Territorial Rights of Children's Stitchdowns and Patent 
Territories open Straps. Liberal Commissions Send ref 
1. Ohio, W. Penn., W. Va 3. Ky., Ind erences and application to 
2 Ww Tenn., Ark., Miss La 4 Ala., Ga E Tenn Box 479, care BOOT & SHOE RECORDER 
1221 Loeust Street, St Louis mM. 
NATIONAL DISTRIBUTOR = 
COMPLETE LINE OF MEN’S AND BOYS’ SHOES =_= 
Reply to Box 500, BOOT & SHOE RECORDER, Chestnut & Séth Streets, Philadelphia 39, Penna SALESMEN WANTED 
ROYAL CADET é 
' K P 
DON'T COME ALONG VERY OFTEN! M 
Here's a rare ‘ground floor” opportunity for real earnings! Eastern manufacturer 2 - 
{ now enjoying national distribution of stitchdown Juvenile Cowboy and Engineer 
Boots, all medium priced for volume sales and mpgvonst vely promoted. Factory 
} in-stock. Non-competitive lines permitted. Commission 6%. Write immediately 
giving territory now covered, age, experience, “ rences, lines now carried ROYAL CADET DIVISION 
LAGANAS SHOE CO 
QUINN & DELBERT BOOT MFG. CO., Marlboro, Mass. phere Neves 
] ’ POCK DISTRIBUTOR of Popula FE XPERIENCED ALESMA \ rED 000888... 
Priced Childres Dre nd t Shoe * FOR bLW ENGLAND f 4 } 
Sanda Feen Age Flats and Ca et i hed K er Line t « | Jol 
or eee See se | ot ets eae Bay Savings Bonds 
ig i Ve i Boot ‘ kt ( \ ( 
I amaeeiaeapepiacieiniaabiddatamiins amnemmmandl 
The rate tor undisplayed classified advertising is 20 cents a word under any of our classified heading Minimum amou 
accepted 18 words, $3.60. When a box number is desired, 12 words must be added for th ind urged at t rd ra 
If advertiser's own name and address is used, count each word (street number is one word) at rate. Classified adver 
tising is payable in advance. Send check or money order with your copy. No accounts are ope issified advert 
except for regular advertisers on contract 
The rate for all displayed or boxed in classified advertisements is $14.00 an inch Th ! 
Notice: All Classified Advertisements Should be Addressed to Our Philadelphia Office—Séth | & Chestnut Streets Pillip 39, Pa 
ALL ADS MUST BE ON HAND 20 DAYS PRIOR TO PUBLICATION DATE 
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WANTED TO PURCHASE 


WE PAY CASH 


for your 


SALESMEN WANTED SALESMEN WANTED 














THE DEATH OF OUR REPRESENTATIVE IN THE LOUISIANA, MISSISSIPPI! AND 
ARKANSAS TERRITORY LEAVES OPENING FOR SALESMAN WITH EXPERIENCE 
SELLING LADIES’ AND GIRLS’ FOOTWEAR. ENTIRE LINE BACKED BY EFFICIENT 





THE H. C. GODMAN COMPANY 


N STOCK SERVICE. 


DALE M. LAWRENCE, SALES MANAGER, 
Columbus, Ohio. 








Ce ee ne AM Nae 


hildren Cowboy 
Full Line of Infant Boy and Men Infants 
and Growing Girl: Majorette: 
w York State. Suk stablished busine Full time 
address: Marvin S. Conn 
ACME BOOT COMPANY. INC., Clarksville, Tennessee. 


Territory lvania and 
Please 


tantial, ¢€ 





‘Al 
I 
mt 





EKSMEN WANTED MANUFAC‘ 

URER’S BRANDED, IN-STOCK LINE 
en Growing Girl and Misse F latties 
$4.00 to $6.00 retail, to 


SALESMEN WANTED 


To Carry Outstanding Line of Infants’ ene 
Growing Girls’ IN-Stock Shoes for Long Es 
tablished Firm. Territories available: Phila 
deiphia and Baltimore, New York State 
Ohio, and Carolinas. 6% Commission. Side 
Line Permissible 

Reply to Box 492, BOOT & SHOE RECORDER 
Chestnut and 56th Streets, Philadeiphia 36, Pa 


ier 
id Slipper 
ind # 


rit 
er 


ide-line 


amily hoe tores 
" South 


open: North and 
Oregon Idaho Cali 
elerence to Box 


Chestnut & 56th 

















Chestnut & 





Indiana 

Arkansas 
Oklahoma 
So. Calif. 


100 Dy 


Wisconsin 

Ilinois 

(except Chicago) 
Georgia 


FOR RENT 





GA OFFIC nd HOWROOM is 
. ridge Building, Air-Conditioned and 


t 





manufacturer of 


FOR LEASE 


PROGRI SIVE MERCHANT HA 
DEPARTMENT Womer or 
Childress for ub- lease n 
population GG pportunit 
or phone a DRIVER 
ducal Ke Phone 45! 


Ti 


$4 $6 


( 





HOt 


Box 506, BOOT & SHOE RECORDER 


56th Streets, Philadeiphia 1, Pa 











LINE WANTED LINE WANTED 








LINES WANTED 


FLORIDA OFFERS GREATER OPPORTUNITIES FOR YOUR LINE. 
Amazing population and industrial growth of Florida spells unlimited future. My plan calls 
for complete and intensive sales development entire State from most strategic location in 
State for following footwear lines: Women's Casuals; also Men's and Children's Dress and 
Casuals. All popular price brackets | seek contacts now with firms interested in mutual 
goal—growing with this wonderful new area. Young, experienced, ambitious; topnotch back 
ground and references 


Reply to Box 488, BOOT AND SHOE RECORDER, Chestnut & Séth Streets, Philadelphia 39, Penna. 








A 





SLIPPER LINE 


r Volume Trade and Retail, Men's 


Reply te Box 491, BOOT & SHOE RECORDER 


LINE WANTED 


Women's or Children's Line Wanted. For 
merly with Nationally known Children's Shoe 
Manufacturer, Metropolitan New York, Long 
Island, Westchester County and New Jersey; 
Also familiar with Eastern Pennsylvania. Ex 
cellent background and references Large 
following 
Reply to Box 502 
Chestnut & 56th Streets, 


WANTE 


turer's 


} Dy experenced 
es wing 


wit 


BOOT & SHOE RECORDER 


Chestnut & SOth Streets, Philadeiphia 39. Pa 
Philadelphia 39. Pa 
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mat 
Line 
tro 
N 
will 
Wh 
Boo 


Stre 


. 


ticu 


nd 


Philace 


196 


t and | 


ee R 
liable Manufacturer of 
Rabbit Fur 


lars on y 





ANUPFACTURER ALESMEN ARE CHILDREN'S GROWING GIRLS’ LINE 
BORN NOT MADI Experienced young for New Jersey, Delaware Fastern Penn 
with excellent f wing interested in Top 3} year experience Desire to make 
Childret hoe« Engineer Boots Good following Reply to Bow 07 
p Boots for States of Pennsylvania, Ohio om ind Shoe Recorder, Chestnut & 6th 
J Md., D. ¢ ind Virginia Would be ‘ Ph Penna 
ing to concentrate n any 


Para 


, ladelphia 

three States 

it do u have t tlet Rey to Box 496 
‘ Recorder Chestnut & 6th 


cts, Philadelphia 39, 


PA! IFIC COAST 
FOR Top Quality 
| t Childr 

MR 


SALESMAN LOOKING 

Boys’ Line or Slipper 
Line t upplemer 
ing better stores 
LaCanada, California 


Penna en's ne Now call 
BAILEY Box 2 
CONNECTION with Re 


Cape 


WANTS 





Capetone and 
M« Furnish full par 
Line Reply to Box 489, Boot 
tnut & 6th Stret 


Prim 


Buy Savings Bonds 


Shoe Recorder Che 





phia 39, Penna 


* SURPLUS STOCK 
* DISCONTINUED LINES 
* CLOSE-OUTS 
Entire Stock or Portion 
High Quality Shoes Preferred 
Ladies’ - Men's * Children's 
31 No. 4th St. 
BARSH & CO. ‘pita. 6, ra 
Write or PHONE - MA 7-1666 








MORRIS BAYROFF 
formerly with M & R Shoe Ce. 
1S NOW LOCATED AT 
157 DUANE ST., N.Y.C. 
Telephone REctor 2-4249 
Highest Prices Paid for 


Complete Stores & Closeouts 
Leases Assumed 








MY HOBBY 
Buying, Selling Shoes for 36 years 
CASH TOP PRICES 
Discontinued stocks 
HARRY HESS 


76 Reade Street New York 7, N. Y. 
Telephone: WOrth 2-896! Beekman 3-767! 








CASH PAID FOR 
SHOE STORES 
CLOSE OUTS, JOB LOTS 
SHORT LEASES ASSUMED 


B. SABIN 


101 DUANE ST. NEW YORK 7, WN. Y. 
Telephone WOrth 2-2515 











for 

¢ closeouts 

¢ surplus 

¢ discontinued 
lines 

¢ complete stores 


BROITMAN- 
GAFFIN SHOES 


inc. © BE 3-7290 
146 DUANE ST., N. Y.C. 





| AM A RETAILER therefore | PAY MORE for 

MEN’S, WOMEN’S, CHILDREN’S CLOSEOUTS 

and ENTIRE STORES. Phone or wire collect. 
HERMAN BADER 


2162 Barnes Ave Bronx 62, N. Y 
TA 9-2874 














STORE WANTED 





WANTED JUVENILE SHOE STORE 
Buster Brown or Stride Rite; with or wit! 
it Womer Re hide ill pa 


Coot and Shoe Recorder 














WANTED TO PURCHASE 





WANTED TO PURCHASE 








WANTED TO PURCHASE 




















HEMPSTEAD SHOE CO., 
Max L. Meltzer, Pres. 


WE PAY MORE because WE ARE RETAILERS 


WE BUY MEN'S, WOMEN’S AND CHILDREN'S BRANDED SHOES. 
FOR QUICK ACTION WRITE, PHONE OR WIRE COLLECT 


INC., 269 FULTON AVE., HEMPSTEAD, L. I., 





MN. Y. 
Ivanhoe 1-9830 





MLE 


| 
FOR CASH |0) LU | 


if 





/ 
r-) 











V Quality Shoes Complete Stores 


J CLOSEOUTS OR SURPLUS 











Surplus Stocks @ Closeouts @ Complet 





SAM CAMITTA & SONS 





YOU DEAL WITH CONFIDENCE WHEN YOU DEAL WITH THE ORIGINAL 





95 Reade St., New York 13, N. Y. 
COrtiandt 7-6378-9 


Foremost Cash Buyers of Fine Shoe Jobs Since 1906 


ocks @ Yo Name B tected 


or Retailer 
Any Time! 


For Quick Action, 
Write, Wire or Phone 


SHOE CO. 


from Mfgr 
Any Quantity 















12715 Weshingten Ave 
3 Me 


St hewn 








CE 1-4898 CE 1-3762 





QUALITY SHOES SINCE 32 








TOP DOLLAR! 


FOR YOUR ODDS AND ENDS, CLOSEOUTS 
OR COMPLETE STOCKS 


EDDY SHOE COMPANY 
ALWAYS RELIABLE 
132 No. 4th St. 


Phila. 6, Pa. 
LO 3-9533 





LEASES ASSUMED 
YOUR NAME PROTECTED 


B. & R. SHOE CORP. 


74 READE ST., NEW YORK 7, N.Y 
WORTH 2-6358 


RALPH VOGEL 





WE BUY CLOSE OUTS, SHOE STORES 


ime tot 





“WHILE IN TOWN SEE WEIL” 





—=— = = 





















FOR SALE 


















For 
Your 
SPRING STOCK 
CLEANING 
CALL 


OR WRITE 






Half a Century 
of Satisfactory 
Service 





LOUIS CAMITTA & SON 
91 READE 8T., NEW YORK, N.Y 


WO 2-5063 
formerly with $. CAMITTA & SONS 

















tog 
% Le 
“ [BPA RES! ips 
Y 
CR 


THE WATION'S FINEST 
CANCELLATION SHOES 








mens 


Jobs in Fine Shoes From Fine 


79-81 Reade St. - 





SURPLUS SHOES 
CANCELLATIONS 
COMPLETE STORES 


Write 
tion 
women's 


tne —oolwear FOR OVER 40 YEARS 


MOSINGER-COHN 


1235 Washington § $+. Lovis 3, Mo 






or wire for fast ae- 


quality men's, 


and « hildren’s shoes. 











_-BARIS BUYS for CASH fe 


Quick decision on your offers of discontinued and 


women's and children's shoes 


Also complete stores considered 


Sources Since 1931 


New York 7, N.Y. + Tel: WOrth 2-5180 

































Your BRANDED 
and DISCONTINUED 


SURPLUS STOCK 


Write or Phone 
LOmbard 3-2062 


CAMITTA SHOE CO. 
120 No. 4th St. Phila. 6, Pa. 











ARRONSON 
PAYS MORE 


FOR YOUR JOB LOTS & CLOSEOUTS 
YOUR NAME & BRANDS PROTECTED 
LEASES ASSUMED FOR OPERATION 

NOTHING TOO 


LARGE OR TOO SMALL 


George J. Arronson Associates 


157 DUANE ST., NEW YORK, N.Y 
RECTOR 2-4170-4171 




















Buy Savings Bonds 
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SIDELINE SALESMAN WTD. 





FRED G. SIMON 


¢ t and le nh fur 
t1 mum. PFRUCHEY ERVIE ({ 
i n QM) 











ANDOVER, MASS. 
pany, manufacturers 
canvas footwear, 
pointment of Fred G 
| manager of the 


Simon as district 
company’s midwest 


ales force. Rodn ', Dickinson, Jr., Shoe Traveler Clubs 


New Tyer Posts for Simon and Dickinson 


RODNEY C. DICKINSON, JR. 


Tyer Rubber Com- Kansas and Nebraska. Prior to joining 


of rubber and Tyer in 1952, Mr. Simon had attended 


announced the ap Michigan State College and served in 


the U. S. Navy. He is a member of the 
National Shoe Travelers and Michigar 


BUY BONDS ucceeds Mr. Simon as the company’ Mr. Dickinson, who joined Tyer Rub 
ales representative in Michigan ber Company in February, was fo 

















Mr. Simon’s 


consin, Misso 


new territory includes merly employed in sales by the Bur 
Michigan, Ohio, Indiana, Illinois, Wi roughs Corporation. He has also had 
‘i, Iowa, Minnesota, considerable retail experience 





IF YOU NEED A RELIABLE SOURCE 
FOR 


GENUINE HANDSEWED 


MACHINE SEWED 
CAMP MOCCASINS 


of Consistent Quality 


or 


Machine Sewed Loafers 


made consistently cleaner 


See or write Ed Rosen—Room 1575 PPSSA | 


MOCCASINS INC. 


68-78 Exchange St. 














Bangor, Me. | 
Volume Mfrs. Serving Jobbers and Chains 











KEEP ABREAST OF YOUR 
MANUFACTURER'S ADVERTISING 
and Merchandising Plans 
... IN THIS ISSUE 
..- And in EVERY Issue of 
BOOT AND SHOE RECORDER 


WATCH FOR IT! 





Shoe Recorder 











SANDALS! 
INDEX TO ADVERTISERS oon. wun 284 


Childs 8'/) to 12 $1.35 
Misses 1/2! 2 to 3 $1.45 


7 Available 
White 2210, Red 2214 





\c 


Amalgamated 
Amer, William 
American Biltri 
American Cance 
American Girl 
American Junior 
American Shoen 
American Stay © 
Andrew Alderfer 
nson, Creo. J ‘ t 146 
Avon ) ) x wconia ‘ ‘ 
a Mendola Footwear 2261 BROWN 
wawrence \ ‘ SIZES 
co Seat evor, G.. & Infants 4to 8 $1.28 
tain ‘ ’ 
Bambo 4! rit ——- Ag 4 Childs 8!/2 to 12 $1.35 
Barbour Welting ‘ 2 grand oa 0 ‘ Misses 12!/) to 3 $1.45 
cme ag Ae tm sucky Sale . Available Black 2262 é 
Barrett & Co Inve 71 
Barsh & Co ; Markell Shoe 
Ba G. H.. Co Med Wed 
Bata Shoe Co i“ Meyer I, 
Beau Footwear i ; Midwest 
Beckwith-Arden Co D Miller, ¢ 
Beebe Rubber Co Mishawaka 
Berned Sho« ‘ 176 Moccasin 
Blue Bonnet Shoe ¢ In Morris B 
Blum Shoe Mfg. Co : Mosinget 
Shoe Recordet 


(seo W rp Nettleton 


Nocona Boot 


Co ’ 
Brezner, Div. of Alli < o , ‘oO ' 
ms Vorthwestern Le o 561 BROWN 
Nu-Dell Plasthe ‘o { 
Nunn-Bush Shoe Co ) 4 ~ SIZES 
‘ambridge Rubber Co a ' ' . “oi x Men's 6 to 12 $2.45 
a Ohio eather (Ce a4 ‘ 
Available Black 562 


‘ 

Camitta, Louis, Shoe Co 
Camitta, Sam 
{ 
‘ 
( 


Broitman-Gaffin Shoe« 
Brown Shoe Co 


Paule Chemical 
Veek-A-Boot © 
Pennant Shoe 

Peters Shoe Co 
Pfeiffer Shoe Co 


‘amitta Shoe Co 

‘ats Paw Rubber Co 
‘avalier Co 
Chairmasters Ine 
Chatila, A., & Co 

Chesbrough, G. W ‘O ) Pierce, C. 3., Co 

Chris Laganas Shoe Co 3 Popular Pric shoe Show v 461 BROWN 
Colonial Tanning Co J * . Potvir R § ‘ 

Comfort Products Co Same as Above 
Converse Rubber Co Queen Quality Shoe SIZES 


Cooney-Weiss Co ‘ ‘ & Delbert Mfg. Co . 
Curtis-Stephens-Embry Co i : ’ . Big Boys 3 to 6 $1.95 
Rochester Shoe Tree Available Black 462 
Romito Donnelly ; 
Deb Shoe Co. Ito AH Cc. ! 581 Brown 
eever Shoe Co Rueping, rec 4 ‘ ( 
Dickersor Walker T ‘ m Sizes 
Dow-Corning Corp 4 Sabin. B Men's 6 to 12 
rew, irving, Co i2 Saturday $2.60 
™~ ee ae inc ) Scholl Mfg. Co : Available 
: Seree Rubber 158 Black 582 
servu Rubber ‘ a - 
Eddy Shoe Co Shaw, M. T., Co { Taffy 583 
Edward J., & Co Sherman Ero “1 
kd White Junior Sho ‘ Shoe Form 
Mvan John R HO-4 So-Lo Marx 
=) we ter? Tien “ ri \ 
: ter ) ‘ 1571 BROWN 
i SIZES 
Men's 6 to 12 $3.10 
§ Available 
or J Black 1572, Natural 


F oam 


D. & K. Co 


SHOE MANUFACTURING CO., 
BLACKSHEAR, GA. 
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The Shoe Stylist... 


and the SHANKS in his or her shoes 


Style is basic. Style sells shoes. 


That’s why shoe manufacturers put so much time, 
money and effort into styling. 


To keep styles ‘‘in style’ longer, many make it a point to use 
United Shanks. The right United Shank complements styling, 
preserves the basic lines of the shoe, gives your customer a better 
product. United Shanks are Vita-Tempered for extra strength 
and freedom from distortion. They fit like the master models. 


UNITED SHOE MACHINERY CORPORATION 
BOSTON, MASSACHUSETTS 


VITA-TEMPERED STEEL SHANKS 


Boot and Shoe Recorder 








Style 122 
iw (f/ 
Envoy Yast 
Black ¢ alf and 


Genuine 


White Buck 







ITY! 









KIRST IN QUAL 


*] ae to $24.95 
soME HIGHER 












Nunn-Bus 
1n-Bush Profits 








are CG ] 
Compound Profits’ 








There 
» are mi 
many beliefs and opi 
110ns 






« t » ‘ 
hi sh I il rs n ! | 
iS O W it Of t t ALiICT’ eet Ol 






more profitz 
profitable operation under tod 
OC ay’s 










N 
unn-Bush contends that 





high costs. 







\ a n . 
Sdane<=* 
Le 1a an | 





rs a ’ 
J ) ; TY r ‘Ons 
Snouiae he Ve eve y othe CO ideration 




















Style 417 
Tassel Me 
Brown Calf and 
Genuine White Buek 
Lo-Cut It is to H . 
F AVE CUST 
MERS WHO 
Sivle 458 COME ms 
tyle 40 rt , / 
BACK when they need 
Ce new hoe 





f/ 
Kenwood Gast 
. instead y 
of trying some other st 
ore ! 


Brown Call and 
Genuine Whitt Buck 














The First Month's Wear 15 
a Lifetime Discovery ! 
look well... 






to fit well and 







mobile 


y to fashion 4 shoe 
Shoes are 


But \nkle-Fashioning fits the 
yking smart. Only Nunn-Bush 
Nunn-B 
1-Bush shoes are made to SATISI 
SFY 


Ankle-Fashionmg ¢hve persisting, 
your cust 
omer ( 
re » you will 
projit fr 
jrom 


arn 


It is eas 

at the fitting stool. 

foot and keeps it lo 
Ankle-Fashioned. Only 

Nunn-Bush snugne 

sfying Nunn-l 








lines 
their business ag 
Pain and again 








| superiol style 










cen 
> tl Nunn Bu 1 0 a wai 4 
{ sh SI  & \ WU 
t ‘ ] my ny Tilu } 
s a 4 iu / i 


gh added sali Jush miles! 








throu 





} wisconsin 







NUNN gush * miLWwAUKEE 






. Some Higher 







$11.99 to $15.95 





{ Edgerton Shoes lor Men « Most styles 





Also mahers 0 























